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24	novembre	2024	-	30	novembre	2024

9.047.801	ascoltatori	medi	(AMR)

1.520.030.496	ore	totali	(TTS)



24	novembre	2024	-	30	novembre	2024

AMR	Total	Audience

786.367
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.542

12.163

769.662

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 461

860

1.024

1.726

782.296

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 35%

22%

17%

10%

7%

4%

3%

2%

Età
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AMR	Total	Audience

417.705
Ascoltatori	medi

Andamento	AMR

-	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.284

5.374

409.047

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 34

183

1.166

1.861

414.461

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

5%

4%

2%

1%

0%

Età
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AMR	Total	Audience

3.401.826
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 25.245

134.456

3.242.125

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.720

16.318

36.255

74.416

3.264.118

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

16%

9%

6%

4%

3%

1%

Età
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AMR	Total	Audience

3.277.267
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.471

108.798

3.150.998

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 12.169

17.457

22.866

53.158

3.171.617

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

20%

10%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

733.433
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 42.133

45.543

645.758

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 3

7.074

8.565

10.067

707.724

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

24%

18%

12%

8%

6%

3%

1%

Età



24	novembre	2024	-	30	novembre	2024

9.097.022	ascoltatori	medi	(AMR)

1.528.299.751	ore	totali	(TTS)



24	novembre	2024	-	30	novembre	2024

AMR	Total	Audience

52.057
Ascoltatori	medi

Andamento	AMR

+	44%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 27

2.302

49.728

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.253

2.240

2.835

3.355

42.373

Sesso

Donne Uomini

79%21%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 25%

17%

18%

12%

10%

14%

4%

1%

Età



24	novembre	2024	-	30	novembre	2024

8.677.552	ascoltatori	medi	(AMR)	su	TV	screen

55.462	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	774.120

TV

AMR:	773.470

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

22%

35%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	650

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 13%

22%
27%

12%

0% 2%
9%

NOVE
AMR:	211.127

TV

AMR:	210.844

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

40%

1% 2% 3% 7% 9%

DEVICE	CONNESSI

AMR:	283

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
12%

23%
27%

12%

0% 1%
8%

REAL	TIME
AMR:	153.265

TV

AMR:	153.143

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
24%

28%

1% 3%
6% 7%

DEVICE	CONNESSI

AMR:	122

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 15%

24% 22%

0%
4% 6%

DMAX
AMR:	92.594

TV

AMR:	92.527

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

17%

30%

1% 3% 3%
8%

DEVICE	CONNESSI

AMR:	66

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 17%

23%
18%

0%
4% 6%

GIALLO
AMR:	86.288

TV

AMR:	86.187

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

53%

0% 1% 2% 3% 3%
9%

DEVICE	CONNESSI

AMR:	101

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

39%

24%

0% 1%
8% 9% 6%
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FOOD	NETWORK
AMR:	55.433

TV

AMR:	55.425

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

46%

2% 2% 3% 6% 7%

DEVICE	CONNESSI

AMR:	8

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 18%
23%

17%

1% 4%
9%

HGTV	-	HOME	&	GARDEN
AMR:	38.666

TV

AMR:	38.649

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

31%
35%

1% 3% 3% 5%
9%

DEVICE	CONNESSI

AMR:	17

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
13%

21%

34%

0% 0%
5%

8%

MOTOR	TREND
AMR:	38.278

TV

AMR:	38.251

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 21%

35%

1% 3% 2%
8%

DEVICE	CONNESSI

AMR:	27

Uomini

90
%

Donne

10
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%

23% 26%

10%

1% 4%
8%

FRISBEE
AMR:	33.959

TV

AMR:	33.955

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
15%

23%

12% 10%9%
4%

9%

DEVICE	CONNESSI

AMR:	4

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
12% 14%

17%
21%

11%

5%
2%

K2
AMR:	21.825

TV

AMR:	21.822

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19% 18%
15%

12%

2%

9% 6%

DEVICE	CONNESSI

AMR:	4

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

27%
24%

14%

3%
6% 4% 5%
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La7
AMR:	412.331

TV

AMR:	410.760

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

54%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.571

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
19%

29% 27%

0% 0% 2%

LA7
AMR:	373.851

TV

AMR:	372.280

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

54%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.571

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
19%

29% 27%

0% 0% 2%

LA7D
AMR:	38.481

TV

AMR:	38.481

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
25%

48%

0% 2% 2% 4% 5%
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RTI	-	Mediaset
AMR:	3.267.368

TV

AMR:	3.244.408

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%

43%

1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	22.960

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 16%

23%
19%

11%

0% 1%

CANALE	5
AMR:	1.472.225

TV

AMR:	1.464.111

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

46%

1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	8.115

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20% 17%

24%
16%

0% 1%
8%

ITALIA	1
AMR:	430.728

TV

AMR:	428.757

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

21% 20%

27%

1% 3% 5%

DEVICE	CONNESSI

AMR:	1.972

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%
18%

22%
17%

0% 1%
5%

RETE	4
AMR:	421.012

TV

AMR:	419.299

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

61%

1% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.713

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
20% 23% 23%

0% 1%
9%

TGCOM	24
AMR:	41.089

TV

AMR:	40.100

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

50%

1% 3% 2% 3% 7%

DEVICE	CONNESSI

AMR:	989

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11% 15%
24% 27%

1% 3% 7%
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MEDIASET	DIGITAL
AMR:	6.062

DEVICE	CONNESSI

AMR:	6.062

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
17%

25%

18%

0% 1%

9%



24	novembre	2024	-	30	novembre	2024

RAI
AMR:	3.168.457

TV

AMR:	3.151.500

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

56%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	16.958

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

29%
20%

0% 1%
7%

RAI	1
AMR:	1.601.175

TV

AMR:	1.594.740

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	6.436

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
18%

28%
22%

0% 0%
8%

RAI	3
AMR:	571.220

TV

AMR:	569.050

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	2.169

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

31%
23%

0% 0% 4%

RAI	2
AMR:	491.441

TV

AMR:	487.303

Uomini

44
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

52%

1% 2% 3% 4% 5%

DEVICE	CONNESSI

AMR:	4.138

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

31%

15%

0% 1%
8% 9%

RAI	4
AMR:	130.127

TV

AMR:	129.352

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
28%

36%

1% 1% 4% 5% 6%

DEVICE	CONNESSI

AMR:	775

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

26%
33%

12%

0% 2%
7%
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RAI	PREMIUM
AMR:	103.980

TV

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

56%

0% 1% 3% 3% 3% 7%

DEVICE	CONNESSI

AMR:	330

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 11% 13%

30%
22%

0% 1%
7%

RAI	MOVIE
AMR:	92.423

TV

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

56%

1% 1% 2% 3% 7%

DEVICE	CONNESSI

AMR:	338

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

27% 26%

0% 1% 5%

RAI	YOYO
AMR:	49.618

TV

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

13%

23%

12% 11%9%

1%
6%

DEVICE	CONNESSI

AMR:	49

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

12%
16%

25%

11%

2%
5% 3%

RAI	NEWS	24
AMR:	37.116

TV

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%

48%

0% 2% 3% 4%
9%

DEVICE	CONNESSI

AMR:	1.052

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%
23% 22% 18%

0% 2%
8%

RAI	SPORT
AMR:	29.621

TV

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

52%

1% 2% 2% 6% 9% 8%

DEVICE	CONNESSI

AMR:	361

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17% 16%
22% 19%

1% 3% 8%
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RAI	5
AMR:	23.778

TV

AMR:	23.655

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

54%

0% 1% 2% 5% 5%

DEVICE	CONNESSI

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13%
26%

33%

0% 2% 5% 8%

RAI	GULP
AMR:	12.970

TV

AMR:	12.945

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
12%

15%
18%

15%

9% 9% 9%

DEVICE	CONNESSI

AMR:	25

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20%

15%
13% 13%

17%

5% 4%

RAI	STORIA
AMR:	12.468

TV

AMR:	12.279

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
12%

20%

40%

0% 2% 2% 5%

DEVICE	CONNESSI

AMR:	189

Uomini
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Donne
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%
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16% 14% 13%
22%

31%
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RAI	SCUOLA
AMR:	11.663

TV

AMR:	11.548

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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47%

1% 2% 1%
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11%
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RAI	RADIO2
AMR:	493

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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8.718.076	ascoltatori	medi	(AMR)	su	TV	screen

61.875	ascoltatori	medi	(AMR)	su	device	connessi
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221.408	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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