
17	novembre	2024	-	23	novembre	2024



17	novembre	2024	-	23	novembre	2024

9.129.098	ascoltatori	medi	(AMR)

1.533.688.431	ore	totali	(TTS)



17	novembre	2024	-	23	novembre	2024

AMR	Total	Audience

777.247
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.380

12.799

760.067

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 485

905

1.059

1.789

773.008

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 34%

22%

16%

10%

8%

4%

3%

3%

Età
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AMR	Total	Audience

440.391
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.212

4.975

432.204

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 31

196

1.298

2.028

436.839

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

22%

10%

5%

4%

2%

1%

0%

Età
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AMR	Total	Audience

3.378.216
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 25.582

134.248

3.218.386

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.983

16.544

37.343

74.572

3.238.774

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

17%

10%

7%

4%

2%

1%

Età
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AMR	Total	Audience

3.386.316
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 18.481

102.197

3.265.638

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 12.249

18.984

23.552

48.866

3.282.665

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

11%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

695.608
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 36.979

45.466

613.163

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 3

6.304

7.492

9.179

672.630

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

19%

12%

9%

6%

3%

1%

Età
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9.162.550	ascoltatori	medi	(AMR)

1.539.308.381	ore	totali	(TTS)
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AMR	Total	Audience

36.118
Ascoltatori	medi

Andamento	AMR

-	25%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 101

1.537

34.480

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 682

1.338

1.677

2.666

29.755

Sesso

Donne Uomini

72%28%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 19%

16%

17%

15%

12%

12%

5%

3%

Età
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8.761.853	ascoltatori	medi	(AMR)	su	TV	screen

59.217	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	764.382

TV

AMR:	763.693

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

22%

35%

3% 3% 3%
8%

DEVICE	CONNESSI

AMR:	689

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 14%
21%

26%

12%

0% 2%
9%

NOVE
AMR:	212.590

TV

AMR:	212.298

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

40%

1% 2% 3%
8% 9%

DEVICE	CONNESSI

AMR:	292

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 13%

23%
28%

13%

0% 1%
7%

REAL	TIME
AMR:	153.846

TV

AMR:	153.714

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19%
22%

28%

1% 3% 6%
9%

DEVICE	CONNESSI

AMR:	133

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

17%
22%

19%

0%
3% 5%

GIALLO
AMR:	84.216

TV

AMR:	84.106

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

53%

0% 1% 2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	110

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

37%

24%

0% 0%
7% 8%

DMAX
AMR:	80.693

TV

AMR:	80.621

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

23%
17%

31%

1% 3% 3%

DEVICE	CONNESSI

AMR:	72

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
17%

22%
17%

1%
3%

7%
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FOOD	NETWORK
AMR:	54.384

TV

AMR:	54.375

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

47%

1% 2% 2% 6% 8%

DEVICE	CONNESSI

AMR:	9

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 19% 24%
17%

1% 3% 7%

HGTV	-	HOME	&	GARDEN
AMR:	41.739

TV

AMR:	41.721

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

29%
33%

1% 3% 3%
7% 8%

DEVICE	CONNESSI

AMR:	19

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
14%

21%

31%

0% 0%
4%

8%

MOTOR	TREND
AMR:	38.074

TV

AMR:	38.043

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%

24%

35%

1% 3% 3%
8%

DEVICE	CONNESSI

AMR:	31

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 20% 22%

11%

1% 3%
9%

FRISBEE
AMR:	35.305

TV

AMR:	35.300

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
17%

22%

12%
8%

2%
8% 9%

DEVICE	CONNESSI

AMR:	5

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

11%

17%

24%

12%
7% 8%

3%

K2
AMR:	23.512

TV

AMR:	23.507

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 20%

10%

19%
14%

3%
6% 9%

DEVICE	CONNESSI

AMR:	4

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

27%

17%
21%

5% 7%
3% 2%
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La7
AMR:	435.417

TV

AMR:	433.640

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

55%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.777

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
17%

29% 30%

0% 0% 2%

LA7
AMR:	402.052

TV

AMR:	400.275

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

56%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.777

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
17%

29% 30%

0% 0% 2%

LA7D
AMR:	33.365

TV

AMR:	33.365

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
25%

48%

1% 1% 2% 3% 5%
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RTI	-	Mediaset
AMR:	3.243.966

TV

AMR:	3.220.162

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%

42%

1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	23.804

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 16%

23%
18%

10%

0% 1%

CANALE	5
AMR:	1.485.853

TV

AMR:	1.476.591

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

45%

1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	9.262

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

17%
24%

15%

0% 1%
8%

ITALIA	1
AMR:	415.045

TV

AMR:	413.059

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

22% 19%

27%

1% 3% 5%

DEVICE	CONNESSI

AMR:	1.986

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

18%
22%

18%

0% 1%
5%

RETE	4
AMR:	409.214

TV

AMR:	407.543

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

62%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.671

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 13% 18% 23% 23%

0% 0%

TGCOM	24
AMR:	42.544

TV

AMR:	41.503

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

51%

0% 2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	1.041

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 18% 21% 25%

0% 3%
9%
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MEDIASET	DIGITAL
AMR:	5.716

DEVICE	CONNESSI

AMR:	5.716

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19% 17%

25%

18%

0% 1%

9%
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RAI
AMR:	3.284.113

TV

AMR:	3.262.323

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

55%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	21.790

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
20%

28%
18%

0% 1%
9%

RAI	1
AMR:	1.611.083

TV

AMR:	1.602.396

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

59%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	8.687

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 12%
18%

26%
19%

0% 1%
9%

RAI	3
AMR:	578.769

TV

AMR:	576.510

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	2.259

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

30%
23%

0% 0% 4%

RAI	2
AMR:	562.864

TV

AMR:	556.799

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

51%

1% 1% 4% 5% 5%

DEVICE	CONNESSI

AMR:	6.065

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13% 10%
21%

29%

14%

0% 1%

RAI	4
AMR:	127.640

TV

AMR:	126.849

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
27%

36%

1% 1% 4% 5% 6%

DEVICE	CONNESSI

AMR:	791

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13% 10%

21%

31%

11%

0% 1%



17	novembre	2024	-	23	novembre	2024

RAI	PREMIUM
AMR:	103.104

TV

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

58%

0% 1% 3% 3% 3% 6%

DEVICE	CONNESSI

AMR:	343

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 12%

33%
24%

0% 1% 6%

RAI	MOVIE
AMR:	99.351

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

56%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	346

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
18%

26% 25%

0% 1% 6%

RAI	YOYO
AMR:	49.324

TV

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 18%

26%

12%
8%

2%
8% 8%

DEVICE	CONNESSI

AMR:	49

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
18%

29%

12%
8%

2%
6%

3%

RAI	SPORT
AMR:	46.573

TV

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

52%

1% 2% 2% 6% 7%

DEVICE	CONNESSI

AMR:	691

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 14% 17%
26%

15%

1% 2%
7%

RAI	NEWS	24
AMR:	41.535

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%

51%

0% 3% 3% 4% 9%

DEVICE	CONNESSI

AMR:	1.168

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
21% 22% 21%

0% 4% 8%
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RAI	5
AMR:	24.051

TV

AMR:	23.931

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

53%

1% 1% 2% 6% 6% 8%

DEVICE	CONNESSI

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

28% 32%

1% 1%
6% 8%

RAI	STORIA
AMR:	13.777

TV

AMR:	13.582

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 12%
18%

41%

0% 2% 4%

DEVICE	CONNESSI

AMR:	194

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
16%

26% 29%

0% 2%
6%

RAI	SCUOLA
AMR:	12.892

TV

AMR:	12.775

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

45%

1% 1% 2%
9% 5% 9%

DEVICE	CONNESSI

AMR:	117

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%

27%
35%

0% 2% 5% 5%

RAI	GULP
AMR:	12.214

TV

AMR:	12.190

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14% 13% 13%
17% 15%

7% 9%

DEVICE	CONNESSI

AMR:	24

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%

14%
17%

13%
9% 7% 7%

RAI	RADIO2
AMR:	510

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	510

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

20%

30%

22%

0% 0%
4%



17	novembre	2024	-	23	novembre	2024

Sky	Italia
AMR:	649.754

TV

AMR:	638.597

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

23%
29%

1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	11.157

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

14%
19% 20%

0% 2%
7%

TV8
AMR:	216.651

TV

AMR:	215.560

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

23%
29%

1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	1.091

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18% 16%
21% 20%

0% 1%
7%

CIELO
AMR:	83.379

TV

AMR:	83.179

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
23%

44%

1% 1% 3% 5% 8%

DEVICE	CONNESSI

AMR:	199

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
10%

24%
30%

12%

0% 3%
7%

SKY	SPORT	UNO
AMR:	53.552

TV

AMR:	51.369

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
16%

24%
29%

1% 3%
8%

DEVICE	CONNESSI

AMR:	2.183

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 23%

10%

17% 19%

0% 1%
6%

SKY	SPORT	TENNIS
AMR:	39.988

TV

AMR:	37.040

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

20%
23% 23%

1%
4%

7%

DEVICE	CONNESSI

AMR:	2.948

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

15%
20% 19%

0%
3%

7%



17	novembre	2024	-	23	novembre	2024

SKY	TG24
AMR:	29.181

TV

AMR:	28.534

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

24%

33%

1% 2% 3%
7%

DEVICE	CONNESSI

AMR:	647

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17% 16%

29%

16%

0% 2%
7%

SKY	UNO
AMR:	28.686

TV

AMR:	27.739

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

25%
22%

11%

2%
6%

9%

DEVICE	CONNESSI

AMR:	948

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%
22%

13%

20%

13%

1% 3% 2%

SKY	TG24	(50)
AMR:	24.762

TV

AMR:	24.762

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
21%

38%

1% 4% 4% 7% 9%

DEVICE	CONNESSI

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	SPORT	24
AMR:	23.257

TV

AMR:	22.940

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
18% 19%

28%

1% 3%
6%

DEVICE	CONNESSI

AMR:	317

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

26%

14%
18% 18%

1% 3%
7%

SKY	SERIE	+1
AMR:	14.525

TV

AMR:	14.511

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

24%

38%

1% 1% 4% 5%

DEVICE	CONNESSI

AMR:	14

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 15%
20% 21% 20%

1% 2%



17	novembre	2024	-	23	novembre	2024

SKY	CINEMA	UNO
AMR:	10.586

TV

AMR:	10.586

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20% 22% 23%

16%

1% 4% 5%

DEVICE	CONNESSI

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	INVESTIGATION
AMR:	10.224

TV

AMR:	10.144

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 11%

35%

22%

0% 2% 5%

DEVICE	CONNESSI

AMR:	80

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13% 12% 12%

36%

11%

0% 2%

SKY	SPORT	MOTO	GP
AMR:	8.831

TV

AMR:	8.081

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

19% 20% 19%

2% 2%
7%

DEVICE	CONNESSI

AMR:	750

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

40%

14% 15% 13%

0% 1% 4%

SKY	CINEMA	COLLECTION
AMR:	7.032

TV

AMR:	6.971

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

26%

17% 16%

2%
6% 8% 7%

DEVICE	CONNESSI

AMR:	61

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%
21%

24%

18%

0% 1%
4%

SKY	CINEMA	ACTION
AMR:	6.937

TV

AMR:	6.877

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

25%
28%

19%

0% 2%
6% 6%

DEVICE	CONNESSI

AMR:	59

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
17%

27% 26%

0% 0%
4% 4%



17	novembre	2024	-	23	novembre	2024

8.790.401	ascoltatori	medi	(AMR)	su	TV	screen

62.615	ascoltatori	medi	(AMR)	su	device	connessi
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214.659	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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