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10	novembre	2024	-	16	novembre	2024

8.950.831	ascoltatori	medi	(AMR)

1.503.739.673	ore	totali	(TTS)
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AMR	Total	Audience

796.754
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.019

13.688

779.046

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 518

999

1.099

1.825

792.313

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 34%

22%

17%

10%

7%

4%

3%

3%

Età
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AMR	Total	Audience

409.776
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.335

5.114

401.327

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 33

190

1.255

1.893

406.405

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

6%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.464.864
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 25.814

134.076

3.304.974

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.739

15.840

36.121

75.501

3.326.663

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

16%

10%

7%

4%

2%

1%

Età
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AMR	Total	Audience

3.166.378
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 16.416

90.118

3.059.844

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.863

16.268

19.592

43.439

3.076.216

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

675.894
Ascoltatori	medi

Andamento	AMR

-	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 36.490

43.211

596.192

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 4

6.572

7.433

8.164

653.721

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

24%

19%

11%

8%

6%

3%

1%

Età



10	novembre	2024	-	16	novembre	2024

8.995.637	ascoltatori	medi	(AMR)

1.511.267.071	ore	totali	(TTS)



10	novembre	2024	-	16	novembre	2024

AMR	Total	Audience

48.009
Ascoltatori	medi

Andamento	AMR

-	41%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 181

2.583

45.246

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 1.007

1.676

2.415

3.204

39.708

Sesso

Donne Uomini

74%26%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 20%

18%

17%

16%

11%

13%

4%

1%

Età
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8.603.212	ascoltatori	medi	(AMR)	su	TV	screen

52.890	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	783.018

TV

AMR:	782.281

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

22%

34%

3% 3% 4%
7%

DEVICE	CONNESSI

AMR:	737

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14%
21%

27%

11%

1% 2%
9%

NOVE
AMR:	217.041

TV

AMR:	216.747

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
23%

38%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	294

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 12%

22%
28%

11%

0% 1%

REAL	TIME
AMR:	154.159

TV

AMR:	153.999

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
24%

27%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	160

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

19%

25% 23%

0% 2%
6%

GIALLO
AMR:	87.064

TV

AMR:	86.943

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

53%

0% 1% 2% 3% 3% 7%

DEVICE	CONNESSI

AMR:	122

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

41%

23%

0% 0%
5% 8%

DMAX
AMR:	78.965

TV

AMR:	78.891

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%

16%

31%

1% 3% 4%
9%

DEVICE	CONNESSI

AMR:	74

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%
17%

22%
15%

0%
4%

7%
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FOOD	NETWORK
AMR:	53.959

TV

AMR:	53.949

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
22%

44%

1% 3% 3% 6% 7%

DEVICE	CONNESSI

AMR:	9

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 18%
25%

17%

1% 4% 9%

HGTV	-	HOME	&	GARDEN
AMR:	46.951

TV

AMR:	46.930

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

26%
32%

1%
4% 4%

7%

DEVICE	CONNESSI

AMR:	21

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
15%

22%

30%

0% 0%
4%

9%

MOTOR	TREND
AMR:	41.233

TV

AMR:	41.200

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
18% 17%

34%

3%
6%

3%

DEVICE	CONNESSI

AMR:	33

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

26%
19%

10%

2% 3%
8%

FRISBEE
AMR:	38.576

TV

AMR:	38.571

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
15%

21%

14% 12%
7%

2%
7%

DEVICE	CONNESSI

AMR:	5

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
17%

27%

13%
9% 7% 6%

3%

K2
AMR:	26.035

TV

AMR:	26.030

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

15%
20%

15%
12%

3%

9%
5%

DEVICE	CONNESSI

AMR:	5

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 21%

10%

19% 18%

7%
2% 2%



10	novembre	2024	-	16	novembre	2024

La7
AMR:	404.663

TV

AMR:	403.090

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.573

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

29% 27%

0% 0% 3%

LA7
AMR:	369.454

TV

AMR:	367.881

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

54%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.573

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

29% 27%

0% 0% 3%

LA7D
AMR:	35.209

TV

AMR:	35.209

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

26%

44%

0% 2% 3% 4% 6%
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RTI	-	Mediaset
AMR:	3.330.787

TV

AMR:	3.308.531

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%

42%

1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	22.256

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19% 16%

23%
19%

10%

0% 1%

CANALE	5
AMR:	1.534.392

TV

AMR:	1.526.308

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

44%

1% 2% 5% 6% 9%

DEVICE	CONNESSI

AMR:	8.084

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

16%
23%

16%

0% 1%
8%

ITALIA	1
AMR:	422.418

TV

AMR:	420.383

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22%
19%

28%

1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	2.035

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%
18%

24%

16%

0% 1%
5%

RETE	4
AMR:	408.399

TV

AMR:	406.721

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

62%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.678

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
22% 24% 24%

0% 1% 5%

TGCOM	24
AMR:	43.339

TV

AMR:	42.300

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

48%

1% 2% 2% 4% 8%

DEVICE	CONNESSI

AMR:	1.039

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
19% 23% 24%

1% 3%
8%
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MEDIASET	DIGITAL
AMR:	5.248

DEVICE	CONNESSI

AMR:	5.248

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 18%

25%

18%

0% 1%

9%
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RAI
AMR:	3.076.230

TV

AMR:	3.058.299

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	17.930

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
20%

28%
20%

0% 1%
8%

RAI	1
AMR:	1.575.017

TV

AMR:	1.566.931

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

59%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	8.086

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
19%

26% 20%

0% 1%
9%

RAI	3
AMR:	597.165

TV

AMR:	594.882

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

1% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	2.283

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

31%
23%

0% 0% 3%

RAI	2
AMR:	431.527

TV

AMR:	428.178

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

53%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	3.349

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
21%

30%

15%

0% 0%
9%

RAI	4
AMR:	111.076

TV

AMR:	110.299

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

29%
35%

1% 1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	777

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

35%

11%

0% 1%
7% 9%
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RAI	MOVIE
AMR:	93.811

TV

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

55%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	388

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%
21% 22% 23%

1% 2% 5%

RAI	PREMIUM
AMR:	90.583

TV

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

58%

0% 1% 3% 4% 4% 8%

DEVICE	CONNESSI

AMR:	309

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10% 13%

33%
23%

0% 1%
7%

RAI	YOYO
AMR:	54.309

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

25%

12% 11%
6%

2%

9%

DEVICE	CONNESSI

AMR:	51

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 25% 25%

11%
7%

2%
5%

2%

RAI	NEWS	24
AMR:	37.364

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%

51%

0% 2% 2% 3%
9%

DEVICE	CONNESSI

AMR:	1.084

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

27% 22%

0% 2%
8% 9%

RAI	SPORT
AMR:	28.996

TV

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

54%

1% 1% 3% 5% 8% 9%

DEVICE	CONNESSI

AMR:	301

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 17%
24% 21%

1% 2%
9%
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RAI	5
AMR:	21.124

TV

AMR:	21.014

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

55%

0% 1% 3% 5% 4% 9%

DEVICE	CONNESSI

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%

29% 30%

0% 2%
9% 6%

RAI	STORIA
AMR:	12.495

TV

AMR:	12.293

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

47%

0% 2% 1%
8% 6%

DEVICE	CONNESSI

AMR:	202

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

31% 34%

1% 4% 3% 7%

RAI	GULP
AMR:	11.633

TV

AMR:	11.611

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13% 11% 13% 13%

18%

11% 10%

DEVICE	CONNESSI

AMR:	22

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18%

13% 14%
11%

18%

5% 5%

RAI	SCUOLA
AMR:	10.274

TV

AMR:	10.162

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%
43%

1% 1% 2%
7% 6% 8%

DEVICE	CONNESSI

AMR:	112

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

29%
34%

1% 2% 5%
9% 7%

RAI	RADIO2
AMR:	521

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	521

Uomini

43
%

Donne

57
%
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8.640.764	ascoltatori	medi	(AMR)	su	TV	screen

57.572	ascoltatori	medi	(AMR)	su	device	connessi
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206.637	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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