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8.835.030	ascoltatori	medi	(AMR)

1.484.285.113	ore	totali	(TTS)
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AMR	Total	Audience

774.701
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.832

13.265

757.604

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 557

1.082

1.148

1.932

769.982

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 33%

22%

17%

11%

7%

4%

3%

3%

Età
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AMR	Total	Audience

428.282
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.651

5.115

419.517

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 32

202

1.361

2.216

424.472

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

22%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.410.737
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 26.064

131.586

3.253.087

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.554

15.824

35.735

74.937

3.273.686

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

16%

10%

7%

4%

3%

1%

Età
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AMR	Total	Audience

3.025.713
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 15.105

94.451

2.916.157

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.506

14.915

18.253

44.108

2.937.930

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

20%

10%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

743.768
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 44.350

48.398

651.020

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 3

8.265

9.898

12.275

713.327

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

24%

19%

12%

9%

6%

3%

1%

Età
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8.910.912	ascoltatori	medi	(AMR)

1.497.033.156	ore	totali	(TTS)
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AMR	Total	Audience

81.489
Ascoltatori	medi

Andamento	AMR

-	40%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 76

3.796

77.616

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 1.915

3.161

5.115

5.607

65.690

Sesso

Donne Uomini

78%22%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

15%

17%

15%

11%

13%

6%

2%

Età
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8.475.939	ascoltatori	medi	(AMR)	su	TV	screen

56.973	ascoltatori	medi	(AMR)	su	device	connessi



3	novembre	2024	-	9	novembre	2024

0M

2M

4M

6M

8M

10M

12M

14M

16M

18M

20M

22M

0K

20K

40K

60K

80K

100K

120K

140K

160K

180K

200K
20.901.514 202.211

25:00
25:59

24:00
24:59

23:00
23:59

22:00
22:59

21:00
21:59

20:00
20:59

19:00
19:59

18:00
18:59

17:00
17:59

16:00
16:59

15:00
15:59

14:00
14:59

13:00
13:59

12:00
12:59

11:00
11:59

10:00
10:59

09:00
09:59

08:00
08:59

07:00
07:59

06:00
06:59

05:00
05:59

04:00
04:59

03:00
03:59

02:00
02:59

TV Device	connessi
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Discovery
AMR:	761.387

TV

AMR:	760.628

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

22%

33%

3% 3% 4%
7%

DEVICE	CONNESSI

AMR:	758

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 14%

21%
26%

12%

1% 2%

NOVE
AMR:	206.452

TV

AMR:	206.158

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

23%

36%

1% 2% 4%
7%

DEVICE	CONNESSI

AMR:	294

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 15%

21%
28%

11%

0% 1%

REAL	TIME
AMR:	159.260

TV

AMR:	159.087

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22% 24%
26%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	173

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 17%

24%
21%

0%
3%

6%

GIALLO
AMR:	81.105

TV

AMR:	80.985

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

55%

0% 1% 2% 3% 3% 7%

DEVICE	CONNESSI

AMR:	120

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

37%
26%

0% 1%
8% 6%

DMAX
AMR:	79.171

TV

AMR:	79.092

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%
19%

29%

1% 3% 4%
8%

DEVICE	CONNESSI

AMR:	79

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%
24%

20%

1% 2%
8% 9%
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FOOD	NETWORK
AMR:	53.691

TV

AMR:	53.680

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

47%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	11

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 13%
19%

27%

15%

1% 2%

HGTV	-	HOME	&	GARDEN
AMR:	39.847

TV

AMR:	39.828

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
24%

36%

1% 3% 3% 6% 8%

DEVICE	CONNESSI

AMR:	20

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
15%

22%
29%

0% 0% 3%
9%

MOTOR	TREND
AMR:	37.244

TV

AMR:	37.210

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

21%

37%

2% 3% 2% 6%

DEVICE	CONNESSI

AMR:	34

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

23% 23%

10%
2% 5% 7%

FRISBEE
AMR:	36.071

TV

AMR:	36.066

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
17%

22%

11% 10%
7%

3%
7%

DEVICE	CONNESSI

AMR:	5

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

12% 14%

24%

11%
8%

5%
2%

K2
AMR:	26.658

TV

AMR:	26.651

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16%

11%

19%

14% 12%

4%
6%

DEVICE	CONNESSI

AMR:	7

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16%

22%

12%

20%

10%

5% 3%
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La7
AMR:	423.167

TV

AMR:	420.999

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	2.168

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

29% 26%

0% 0% 2%
9%

LA7
AMR:	391.504

TV

AMR:	389.336

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	2.168

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

29% 26%

0% 0% 2%
9%

LA7D
AMR:	31.663

TV

AMR:	31.663

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 21%

45%

1% 2% 2% 5% 6%
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RTI	-	Mediaset
AMR:	3.279.150

TV

AMR:	3.257.268

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 19%

42%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	21.881

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19% 16%

23% 19%
10%

0% 1%

CANALE	5
AMR:	1.502.040

TV

AMR:	1.493.598

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

45%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	8.442

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

16%
23%

16%

0% 1%
8%

RETE	4
AMR:	411.050

TV

AMR:	409.237

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

62%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.813

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14% 20% 23% 23%

0% 0%
6%

ITALIA	1
AMR:	407.021

TV

AMR:	405.048

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 20%

27%

1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	1.974

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

23%
18%

22%
17%

0% 1%
5%

TGCOM	24
AMR:	48.193

TV

AMR:	46.848

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 20%

44%

1% 2% 3% 6% 7%

DEVICE	CONNESSI

AMR:	1.345

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
18%

25%
21%

1% 2%
9%



3	novembre	2024	-	9	novembre	2024

MEDIASET	DIGITAL
AMR:	4.206

DEVICE	CONNESSI

AMR:	4.206

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18% 19%

25%

18%

0% 1%

9%
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RAI
AMR:	2.931.253

TV

AMR:	2.916.536

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	14.717

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
19%

29%
22%

0% 1%
7%

RAI	1
AMR:	1.539.743

TV

AMR:	1.533.065

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 3% 4% 4% 9%

DEVICE	CONNESSI

AMR:	6.678

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
19%

29% 23%

0% 0%
7%

RAI	3
AMR:	580.035

TV

AMR:	577.597

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	2.438

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
20%

29%
23%

0% 0% 5%

RAI	2
AMR:	358.375

TV

AMR:	356.928

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

56%

0% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.447

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
19%

30%
20%

0% 1%
9%

RAI	4
AMR:	109.574

TV

AMR:	108.857

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

30%
34%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	716

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%

22%

35%

12%

1% 2%
8%
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RAI	PREMIUM
AMR:	88.129

TV

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

56%

0% 1% 3% 4% 4% 8%

DEVICE	CONNESSI

AMR:	283

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 10% 11%

33%
22%

0% 2% 6%

RAI	MOVIE
AMR:	80.234

TV

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

1% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	310

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
17%

24%
30%

0% 1% 7%

RAI	YOYO
AMR:	47.024

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

11%

26%

12% 12%
7%

2%
8%

DEVICE	CONNESSI

AMR:	48

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

13%

27%

10%7% 4% 5% 3%

RAI	NEWS	24
AMR:	46.135

TV

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 17%

48%

1% 3% 2% 5%

DEVICE	CONNESSI

AMR:	1.338

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16%
21% 24%

16%

0% 3% 7%

RAI	SPORT
AMR:	27.559

TV

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

52%

1% 1% 3% 6% 7% 9%

DEVICE	CONNESSI

AMR:	224

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 16%
24% 22%

0% 2%
7%
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RAI	5
AMR:	19.382

TV

AMR:	19.284

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

56%

1% 1% 1% 5% 5% 9%

DEVICE	CONNESSI

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%
27% 32%

1% 1% 5% 7%

RAI	STORIA
AMR:	13.423

TV

AMR:	13.230

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

44%

0% 3% 2% 5% 8%

DEVICE	CONNESSI

AMR:	193

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

29% 33%

0% 4% 6% 7% 9%

RAI	GULP
AMR:	10.842

TV

AMR:	10.819

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 11%
16%

13%

19%

10%8%

DEVICE	CONNESSI

AMR:	23

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18%
13% 11%

25%

7%
4% 5%

RAI	SCUOLA
AMR:	9.987

TV

AMR:	9.877

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

46%

0% 3% 1%
7% 7% 9%

DEVICE	CONNESSI

AMR:	110

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

28%
37%

0% 2% 3%
8% 8%

RAI	RADIO2
AMR:	521

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	521

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

20%

30%

23%

0% 0%
4%



3	novembre	2024	-	9	novembre	2024

Sky	Italia
AMR:	695.014

TV

AMR:	677.565

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
24%

29%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	17.449

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

13%
18% 20%

0%
3%

7%

TV8
AMR:	218.727

TV

AMR:	217.425

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

23%
29%

1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	1.301

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
13%

17%

24% 23%

0% 1%
8%

CIELO
AMR:	82.001

TV

AMR:	81.850

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
24%

46%

1% 1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	151

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

25% 28%

14%

0% 1%
9%

SKY	SPORT	UNO
AMR:	45.442

TV

AMR:	42.486

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
18%

22%
28%

2% 3%
6%

DEVICE	CONNESSI

AMR:	2.957

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

24%

15%
18% 20%

1% 2%
6%

SKY	TG24
AMR:	35.490

TV

AMR:	34.246

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

27%
32%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	1.244

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14% 16% 18%

29%

11%

0% 2%



3	novembre	2024	-	9	novembre	2024

SKY	SPORT	24
AMR:	32.053

TV

AMR:	31.422

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16%

21%

30%

1% 3%
6% 9%

DEVICE	CONNESSI

AMR:	631

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%
16% 18%

23%

1% 2%
6%

SKY	TG24	(50)
AMR:	31.933

TV

AMR:	31.933

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 21%

34%

1% 3% 3%
8%

DEVICE	CONNESSI

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	UNO
AMR:	30.102

TV

AMR:	29.223

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

17%

27%

20%

10%

2%
5%

8%

DEVICE	CONNESSI

AMR:	880

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20% 18%

25%

13%

0%
4% 2%

SKY	SPORT	F1
AMR:	24.087

TV

AMR:	21.367

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 16%

24% 22%

1% 2%

8% 8%

DEVICE	CONNESSI

AMR:	2.720

Uomini

90
%

Donne

10
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 26%

14%

21%

0% 0%

9%
6%

SKY	SPORT	251
AMR:	19.475

TV

AMR:	17.637

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
10%

17% 20%

28%

1%
5% 5%

DEVICE	CONNESSI

AMR:	1.839

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

36%

12%
16% 14%

0%
4% 6%



3	novembre	2024	-	9	novembre	2024

SKY	SPORT	CALCIO
AMR:	18.352

TV

AMR:	17.762

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
14%

23%
27%

2%
6% 8%

DEVICE	CONNESSI

AMR:	590

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

31%

14% 15% 17%

0% 2%
5%

SKY	SPORT	ARENA
AMR:	11.774

TV

AMR:	10.953

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20% 22% 22%

1% 3%
9% 9%

DEVICE	CONNESSI

AMR:	821

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%
24%

16% 14%

0% 2%

9% 6%

SKY	SPORT	TENNIS
AMR:	11.193

TV

AMR:	10.861

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

32%
26%

1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	332

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13%
19%

27%

11%

1%
6%

9%

SKY	INVESTIGATION
AMR:	10.860

TV

AMR:	10.784

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%

41%

22%

0% 1% 4% 7%

DEVICE	CONNESSI

AMR:	77

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

46%

12%

1% 1% 5% 9%

SKY	CINEMA	UNO
AMR:	10.086

TV

AMR:	10.086

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

28%
24%

2% 4% 6% 7% 9%

DEVICE	CONNESSI

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%



3	novembre	2024	-	9	novembre	2024

8.538.434	ascoltatori	medi	(AMR)	su	TV	screen

66.593	ascoltatori	medi	(AMR)	su	device	connessi
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208.752	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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