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8.761.876	ascoltatori	medi	(AMR)

1.471.995.194	ore	totali	(TTS)
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AMR	Total	Audience

779.460
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.903

12.865

761.693

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 577

1.082

1.213

1.944

774.643

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 33%

22%

17%

11%

7%

4%

3%

2%

Età
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AMR	Total	Audience

419.814
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.055

5.408

411.351

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 31

192

1.226

1.895

416.470

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

21%

11%

6%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.363.744
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 26.114

148.981

3.188.649

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 11.681

18.127

39.959

82.941

3.211.037

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

16%

10%

6%

4%

2%

1%

Età
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AMR	Total	Audience

2.999.579
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 16.625

84.518

2.898.436

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.635

13.862

16.825

39.425

2.919.833

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

20%

10%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

750.973
Ascoltatori	medi

Andamento	AMR

+	11%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 45.192

49.216

656.564

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 3

8.283

10.165

11.886

720.636

Sesso

Donne Uomini

58%42%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

19%

11%

9%

6%

3%

1%

Età
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8.824.998	ascoltatori	medi	(AMR)

1.482.599.645	ore	totali	(TTS)
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AMR	Total	Audience

68.137
Ascoltatori	medi

Andamento	AMR

+	99%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 65

4.032

64.039

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 1.447

2.351

3.623

5.015

55.701

Sesso

Donne Uomini

74%26%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

13%

19%

15%

11%

12%

6%

1%

Età
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8.402.138	ascoltatori	medi	(AMR)	su	TV	screen

55.084	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	766.529

TV

AMR:	765.738

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

21%

33%

2% 3% 4%
7%

DEVICE	CONNESSI

AMR:	790

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 14%

22%
25%

12%

1% 2%

NOVE
AMR:	196.530

TV

AMR:	196.229

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

22%

38%

1% 2% 4%
7%

DEVICE	CONNESSI

AMR:	301

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 13%

21%
27%

12%

0% 1%

REAL	TIME
AMR:	171.274

TV

AMR:	171.083

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 22%
26%

1% 3%
5%

9%

DEVICE	CONNESSI

AMR:	192

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16% 17%

24%
20%

0% 2%
5%

GIALLO
AMR:	83.790

TV

AMR:	83.670

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

53%

0% 0% 3% 3% 3% 8%

DEVICE	CONNESSI

AMR:	120

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

38%

25%

0% 0%
8% 7% 7%

DMAX
AMR:	80.990

TV

AMR:	80.911

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%
17%

30%

1% 4% 3%
9%

DEVICE	CONNESSI

AMR:	79

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 20%
24%

16%

1% 3%
7% 8%
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FOOD	NETWORK
AMR:	51.966

TV

AMR:	51.955

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

45%

1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	11

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14%
22% 24%

14%

1% 3% 7%

MOTOR	TREND
AMR:	38.368

TV

AMR:	38.335

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16%

22%

35%

2% 3% 2%
8%

DEVICE	CONNESSI

AMR:	33

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

25% 22%

1% 2%
9% 9%

FRISBEE
AMR:	36.101

TV

AMR:	36.094

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

15%

22%

12% 12%
7%

4%
6%

DEVICE	CONNESSI

AMR:	6

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

10% 12% 11%

24%

12%

4% 2%

HGTV	-	HOME	&	GARDEN
AMR:	36.004

TV

AMR:	35.983

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

24%

36%

0% 1% 3%
8%

DEVICE	CONNESSI

AMR:	22

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%
24%

31%

0% 0% 3%
9%

K2
AMR:	27.982

TV

AMR:	27.974

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

20%
16%

14%

4%
9% 7%

DEVICE	CONNESSI

AMR:	8

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

17%
13% 11%

18% 19%

7%
4%
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La7
AMR:	414.406

TV

AMR:	412.853

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

54%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.553

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
18%

29% 27%

0% 0% 3%

LA7
AMR:	381.793

TV

AMR:	380.239

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

54%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.553

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
18%

29% 27%

0% 0% 3%

LA7D
AMR:	32.614

TV

AMR:	32.614

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

52%

0% 2% 2% 4% 7%
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RTI	-	Mediaset
AMR:	3.214.760

TV

AMR:	3.192.512

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 19%

43%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	22.248

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

23% 19%
10%

0% 1%

CANALE	5
AMR:	1.494.890

TV

AMR:	1.484.688

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 17%

45%

1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	10.202

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21% 19% 23%

16%

0% 1%
7%

ITALIA	1
AMR:	419.517

TV

AMR:	417.443

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22% 22%
27%

1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	2.074

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
17%

24%
19%

0% 1%
5%

RETE	4
AMR:	402.667

TV

AMR:	400.993

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

64%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.675

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20% 25% 25%

0% 0%
7% 9%

TGCOM	24
AMR:	42.729

TV

AMR:	41.707

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

52%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.022

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
18% 22%

27%

1% 1%
7%
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MEDIASET	DIGITAL
AMR:	3.306

DEVICE	CONNESSI

AMR:	3.306

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

26%

18%

0% 1%

9% 9%
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RAI
AMR:	2.915.048

TV

AMR:	2.901.475

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	13.572

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

30%
22%

0% 1% 5%

RAI	1
AMR:	1.512.149

TV

AMR:	1.506.091

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 2% 5% 4% 9%

DEVICE	CONNESSI

AMR:	6.058

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
19%

29%
22%

0% 0% 5%

RAI	3
AMR:	563.176

TV

AMR:	561.126

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

59%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	2.050

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

31% 26%

0% 0% 3%
9%

RAI	2
AMR:	362.038

TV

AMR:	360.694

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

59%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	1.345

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
20%

30%
23%

0% 0%
7%

RAI	4
AMR:	120.012

TV

AMR:	119.321

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

30%
36%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	691

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

24%

34%

12%

0% 1%
8%
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RAI	MOVIE
AMR:	94.168

TV

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

59%

0% 1% 2% 4% 5% 8%

DEVICE	CONNESSI

AMR:	356

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%
29% 28%

0% 1% 5% 8%

RAI	PREMIUM
AMR:	93.794

TV

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

55%

0% 1% 2% 3% 4% 8%

DEVICE	CONNESSI

AMR:	361

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%

37%

23%

0% 0%
6% 7%

RAI	YOYO
AMR:	44.408

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

15%

24%

10% 12%
9%

2%
6%

DEVICE	CONNESSI

AMR:	49

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

10%

23% 21%

2%

9%
6%

2%

RAI	NEWS	24
AMR:	40.599

TV

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

52%

0% 3% 2% 4% 9%

DEVICE	CONNESSI

AMR:	1.109

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 16%
27%

19%

0% 3% 8%

RAI	SPORT
AMR:	31.385

TV

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

53%

1% 1% 3% 5% 7% 7%

DEVICE	CONNESSI

AMR:	303

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11% 11% 13%

28%
21%

1% 2%



20	ottobre	2024	-	26	ottobre	2024

RAI	5
AMR:	19.417

TV

AMR:	19.321

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

1% 1% 2% 3% 5%

DEVICE	CONNESSI

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
20%

40%

1% 1%
8% 7%

RAI	STORIA
AMR:	11.972

TV

AMR:	11.779

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

47%

0% 3% 2% 6% 7% 8%

DEVICE	CONNESSI

AMR:	193

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

29% 33%

0% 4% 6% 6%

RAI	GULP
AMR:	10.730

TV

AMR:	10.705

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13%
18% 16% 15%

11%
5%

8%

DEVICE	CONNESSI

AMR:	25

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
21%

10%

24%

9%
5%

3%

RAI	SCUOLA
AMR:	10.383

TV

AMR:	10.265

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

46%

0% 1% 1%
7% 6% 8%

DEVICE	CONNESSI

AMR:	118

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%

30% 33%

1% 3% 3% 5%

RAI	RADIO2
AMR:	520

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	520

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

20%

30%

23%

0% 0%
4%
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8.454.398	ascoltatori	medi	(AMR)	su	TV	screen

61.919	ascoltatori	medi	(AMR)	su	device	connessi
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218.185	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età

Discovery
AMR:	3.357

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

19%

26%

21%

1%
4%

6%

REAL	TIME
AMR:	1.904

Uomini

19
%

Donne

81
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
11%

20%

28%

20%

1%
4% 4%

NOVE
AMR:	782

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
16%

23% 24%

10%

0%
2%

DMAX
AMR:	299

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

28% 29%

11%

2%
4% 5% 3%

MOTOR	TREND
AMR:	45

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

31%

21%

1% 2%

9%
6%



20	ottobre	2024	-	26	ottobre	2024

canale sesso età

HGTV	-	HOME	&	GARDEN
AMR:	35

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

24%

34%

10%

0% 2%
4%

FOOD	NETWORK
AMR:	30

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20%
18%

24%

19%

1% 2%
4%

FRISBEE
AMR:	6

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

38%

17%

10%

31%

1%
4%

0%

GIALLO
AMR:	1

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

44% 45%

2% 3% 0%
5%

K2
AMR:	1

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

44% 45%

2% 3% 0%
5%



20	ottobre	2024	-	26	ottobre	2024

canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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