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8.766.412	ascoltatori	medi	(AMR)

1.472.757.252	ore	totali	(TTS)
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AMR	Total	Audience

805.772
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.464

14.895

786.413

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 589

1.170

1.310

1.959

800.744

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

21%

17%

11%

8%

4%

3%

3%

Età
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AMR	Total	Audience

417.989
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.658

4.395

410.935

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 29

173

1.008

1.774

415.004

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

22%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.384.027
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 24.649

152.527

3.206.851

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 11.706

18.181

38.561

87.682

3.227.896

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

19%

16%

10%

6%

4%

2%

1%

Età
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AMR	Total	Audience

3.024.326
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 16.933

81.026

2.926.367

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.666

14.527

17.119

38.332

2.944.681

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

20%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

673.528
Ascoltatori	medi

Andamento	AMR

+	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 42.047

43.465

588.016

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 3

6.480

7.677

9.088

650.280

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

19%

10%

9%

6%

3%

1%

Età
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8.798.618	ascoltatori	medi	(AMR)

1.478.167.746	ore	totali	(TTS)
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AMR	Total	Audience

34.211
Ascoltatori	medi

Andamento	AMR

-	25%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 39

2.208

31.964

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 721

1.350

1.913

2.005

28.221

Sesso

Donne Uomini

74%26%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

15%

18%

16%

12%

10%

5%

3%

Età
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8.411.091	ascoltatori	medi	(AMR)	su	TV	screen

52.363	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	790.817

TV

AMR:	789.893

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

21%

32%

3% 3% 4%
8%

DEVICE	CONNESSI

AMR:	924

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

22%
25%

10%

1% 2%

NOVE
AMR:	209.401

TV

AMR:	209.034

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

22%

36%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	367

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
14%

20%
27%

10%

0% 1%
9%

REAL	TIME
AMR:	170.136

TV

AMR:	169.915

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 23%
27%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	221

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 17%

26%
21%

0%
3% 5%

DMAX
AMR:	85.787

TV

AMR:	85.696

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

23%
17%

25%

2% 2%
5%

DEVICE	CONNESSI

AMR:	91

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19% 21%
26%

14%

1% 3%
6%

GIALLO
AMR:	83.264

TV

AMR:	83.134

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

53%

0% 1% 2% 5% 3% 8%

DEVICE	CONNESSI

AMR:	130

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%

37%

23%

0% 1%
7% 6%
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FOOD	NETWORK
AMR:	55.380

TV

AMR:	55.367

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

45%

1% 2% 3% 5% 8%

DEVICE	CONNESSI

AMR:	13

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 19%
26%

16%

0% 3% 7%

HGTV	-	HOME	&	GARDEN
AMR:	39.487

TV

AMR:	39.464

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

25%

36%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	22

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
24%

32%

0% 0%
4%

9%

MOTOR	TREND
AMR:	38.432

TV

AMR:	38.396

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%
20%

34%

2% 2% 4%
9%

DEVICE	CONNESSI

AMR:	36

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 17%

22% 21%

0% 3%
9%

FRISBEE
AMR:	38.336

TV

AMR:	38.329

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

10%

16%
21%

12% 11%

4%
7%

DEVICE	CONNESSI

AMR:	7

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
17% 17%

21%

11%
7% 5%

2%

K2
AMR:	33.412

TV

AMR:	33.404

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%
20%

14% 14%

4%

9%
5%

DEVICE	CONNESSI

AMR:	8

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19%

13%
10%

19% 19%

4% 3%
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La7
AMR:	413.594

TV

AMR:	412.093

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

54%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.501

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
18%

29% 27%

0% 0% 2%

LA7
AMR:	378.964

TV

AMR:	377.463

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

55%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.501

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
18%

29% 27%

0% 0% 2%

LA7D
AMR:	34.630

TV

AMR:	34.630

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
23%

47%

0% 2% 2% 6% 5%
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RTI	-	Mediaset
AMR:	3.231.499

TV

AMR:	3.208.241

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 19%

43%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	23.258

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 17%
23%

19%
10%

0% 1%
9%

CANALE	5
AMR:	1.492.345

TV

AMR:	1.482.533

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 17%

46%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	9.813

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%
19%

24%
16%

0% 1%
7%

ITALIA	1
AMR:	408.786

TV

AMR:	406.387

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 20%

30%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	2.399

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21% 18%
22% 20%

0% 1%
7%

RETE	4
AMR:	399.513

TV

AMR:	397.879

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

63%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.634

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
21% 23% 24%

0% 1%
8%

TGCOM	24
AMR:	40.312

TV

AMR:	39.284

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 20%

48%

0% 2% 2% 4% 8%

DEVICE	CONNESSI

AMR:	1.027

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12%
19% 21%

26%

0% 2%
7%
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MEDIASET	DIGITAL
AMR:	4.282

DEVICE	CONNESSI

AMR:	4.282

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

26%

18%

0% 1%

9% 9%
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RAI
AMR:	2.943.267

TV

AMR:	2.927.788

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	15.479

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
20%

28%
21%

0% 1%
7%

RAI	1
AMR:	1.545.336

TV

AMR:	1.537.350

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

59%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	7.986

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
20%

28%
20%

0% 1%
8%

RAI	3
AMR:	553.475

TV

AMR:	551.480

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

59%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	1.996

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

30% 26%

0% 0% 4% 9%

RAI	2
AMR:	367.681

TV

AMR:	366.310

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

57%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	1.371

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

31%
23%

0% 1%
7% 9%

RAI	4
AMR:	112.598

TV

AMR:	111.902

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
27%

35%

1% 1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	695

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%

26%
31%

11%

0% 1%
8%
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RAI	PREMIUM
AMR:	95.689

TV

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

55%

0% 1% 2% 4% 4% 8%

DEVICE	CONNESSI

AMR:	373

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%

31%
24%

0% 1%
7% 9%

RAI	MOVIE
AMR:	88.048

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

54%

1% 2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	338

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
21% 24% 23%

0% 1%
7%

RAI	YOYO
AMR:	53.786

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%

27%

12%9%

2%
6% 9%

DEVICE	CONNESSI

AMR:	48

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

10%

24% 23%

11%

2%
6%

2%

RAI	NEWS	24
AMR:	40.250

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
18%

50%

1% 3% 2% 4%

DEVICE	CONNESSI

AMR:	1.128

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16% 17%
25% 22%

0% 2% 5%

RAI	SPORT
AMR:	29.963

TV

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

52%

0% 1% 2% 6% 7% 9%

DEVICE	CONNESSI

AMR:	226

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 11%
17%

25% 21%

1% 3%
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RAI	5
AMR:	20.544

TV

AMR:	20.431

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

55%

0% 1% 2% 4% 6% 8%

DEVICE	CONNESSI

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

29%
36%

0% 1% 5% 9% 8%

RAI	STORIA
AMR:	13.105

TV

AMR:	12.908

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

48%

0% 3% 1% 4%
9% 8%

DEVICE	CONNESSI

AMR:	197

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

33% 33%

0% 3% 5% 9% 7%

RAI	GULP
AMR:	11.649

TV

AMR:	11.623

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

10%

17%
19%

13%

8% 9%

DEVICE	CONNESSI

AMR:	26

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
17%

13% 13%

22%

9%
6% 6%

RAI	SCUOLA
AMR:	10.275

TV

AMR:	10.161

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%

43%

0% 1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	115

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

29% 30%

1% 4% 5% 8% 9%

RAI	RADIO2
AMR:	527

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	527

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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8.437.623	ascoltatori	medi	(AMR)	su	TV	screen

56.036	ascoltatori	medi	(AMR)	su	device	connessi
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215.108	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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