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29	settembre	2024	-	5	ottobre	2024

8.508.195	ascoltatori	medi	(AMR)

1.429.376.843	ore	totali	(TTS)
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AMR	Total	Audience

751.565
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.362

13.066

734.136

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 548

1.110

1.225

1.715

746.967

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

22%

17%

11%

8%

4%

4%

3%

Età
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AMR	Total	Audience

399.536
Ascoltatori	medi

Andamento	AMR

+	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.660

4.191

392.685

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 26

172

1.092

1.750

396.497

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

22%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.306.981
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 25.439

150.036

3.131.506

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 12.014

19.666

40.595

81.478

3.153.227

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

18%

16%

10%

7%

4%

2%

1%

Età
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AMR	Total	Audience

2.883.228
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.777

85.184

2.784.266

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.536

13.722

16.395

40.703

2.802.873

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

20%

10%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

725.049
Ascoltatori	medi

Andamento	AMR

+	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 38.681

38.780

647.589

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

7.932

9.592

13.138

694.384

Sesso

Donne Uomini

58%42%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

23%

19%

11%

9%

6%

3%

1%

Età
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8.571.749	ascoltatori	medi	(AMR)

1.440.053.826	ore	totali	(TTS)
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AMR	Total	Audience

66.379
Ascoltatori	medi

Andamento	AMR

-	30%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 64

4.349

61.966

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.531

2.465

2.826

4.078

55.479

Sesso

Donne Uomini

77%23%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 18%

16%

21%

16%

9%

14%

4%

1%

Età



29	settembre	2024	-	5	ottobre	2024

8.151.354	ascoltatori	medi	(AMR)	su	TV	screen

57.925	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	738.311

TV

AMR:	737.445

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

22%

32%

3% 4% 4%
8%

DEVICE	CONNESSI

AMR:	866

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 15%

22% 24%

11%

1% 2%

NOVE
AMR:	173.352

TV

AMR:	173.144

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

22%

36%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	208

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 15%

21%
25%

10%

0% 1%

REAL	TIME
AMR:	167.184

TV

AMR:	166.925

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 23% 26%

1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	259

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%
17%

24% 22%

0% 3% 5%

GIALLO
AMR:	86.542

TV

AMR:	86.388

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

53%

1% 1% 2% 5% 3%
9%

DEVICE	CONNESSI

AMR:	153

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

37%

25%

0% 1%
6% 9% 6%

DMAX
AMR:	79.739

TV

AMR:	79.621

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

22%
19%

30%

1% 3% 4%

DEVICE	CONNESSI

AMR:	118

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%

27%

16%

0%
4%

8% 6%
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FOOD	NETWORK
AMR:	50.154

TV

AMR:	50.140

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 20%

43%

1% 3% 2% 5% 9%

DEVICE	CONNESSI

AMR:	13

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
22% 21%

14%

1% 3% 7%

HGTV	-	HOME	&	GARDEN
AMR:	39.846

TV

AMR:	39.819

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

26%

34%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	28

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

24%
30%

0% 0%
6% 8%

FRISBEE
AMR:	36.587

TV

AMR:	36.580

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

11%
17%

24%

2%

8% 7% 8%

DEVICE	CONNESSI

AMR:	7

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 17% 16%

28%

4%
8% 5% 3%

MOTOR	TREND
AMR:	33.548

TV

AMR:	33.509

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
17%

22%

32%

3% 2% 4%

DEVICE	CONNESSI

AMR:	39

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 15%

24% 21%

10%

1% 3%

K2
AMR:	30.883

TV

AMR:	30.875

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21%
18% 18%

5%
9%

7% 8%

DEVICE	CONNESSI

AMR:	8

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
20%

12%
15%

11%
8% 9%

2%
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La7
AMR:	395.345

TV

AMR:	393.877

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.468

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
19%

29% 26%

0% 0% 3%

LA7
AMR:	355.946

TV

AMR:	354.478

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.468

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
19%

29% 26%

0% 0% 3%

LA7D
AMR:	39.399

TV

AMR:	39.399

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

45%

1% 2% 2% 5% 8%
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RTI	-	Mediaset
AMR:	3.156.943

TV

AMR:	3.132.350

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 19%

42%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	24.593

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

23% 20%
10%

0% 1%

CANALE	5
AMR:	1.451.883

TV

AMR:	1.441.490

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

45%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	10.393

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21% 18%

23%
16%

0% 1%
7%

ITALIA	1
AMR:	428.458

TV

AMR:	424.284

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 21%

29%

1% 2%
5%

9%

DEVICE	CONNESSI

AMR:	4.174

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
14%

22% 24%

10%

0% 1%

9%

RETE	4
AMR:	378.151

TV

AMR:	376.645

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	1.506

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 13%
20% 23% 22%

0% 0%

TGCOM	24
AMR:	44.276

TV

AMR:	43.203

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

49%

1% 2% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.073

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
18% 21% 25%

1% 3%
8%
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MEDIASET	DIGITAL
AMR:	3.562

DEVICE	CONNESSI

AMR:	3.562

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
20%

26%

19%

0% 1%

9% 9%
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RAI
AMR:	2.798.031

TV

AMR:	2.784.669

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	13.362

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
19%

30%
23%

0% 1% 6%

RAI	1
AMR:	1.448.638

TV

AMR:	1.443.000

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 2% 4% 4% 9%

DEVICE	CONNESSI

AMR:	5.638

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
19%

30%
23%

0% 0% 5%

RAI	3
AMR:	526.199

TV

AMR:	524.306

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

59%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.893

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

30% 26%

0% 0% 3%

RAI	2
AMR:	369.274

TV

AMR:	367.540

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

56%

0% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.733

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
31%

21%

0% 0%
9% 9% 9%

RAI	4
AMR:	108.115

TV

AMR:	107.446

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

29%
38%

1% 1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	669

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

20%

36%

13%

0% 1%
8%
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RAI	PREMIUM
AMR:	92.806

TV

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

54%

0% 1% 3% 3% 4%

DEVICE	CONNESSI

AMR:	329

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
15%

33%
22%

0% 1%
8%

RAI	MOVIE
AMR:	76.372

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

55%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	346

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
18%

26% 27%

0% 1%
7%

RAI	YOYO
AMR:	49.181

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

10%
14%

27%

14%

1%
6%

9%

DEVICE	CONNESSI

AMR:	48

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

12%
17%

24%

12%

5% 5%
2%

RAI	NEWS	24
AMR:	41.944

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 17%

53%

0% 2% 2% 4% 8%

DEVICE	CONNESSI

AMR:	1.271

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 17%
25% 23%

0% 2% 7%

RAI	SPORT
AMR:	31.826

TV

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

56%

1% 1% 2% 5% 6% 8%

DEVICE	CONNESSI

AMR:	269

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11% 16%
27% 23%

1% 1%
9%
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RAI	5
AMR:	18.150

TV

AMR:	18.061

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

55%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 14%
24%

35%

0% 2% 5%

RAI	STORIA
AMR:	12.537

TV

AMR:	12.339

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

26%

45%

0% 2% 2% 5%
9%

DEVICE	CONNESSI

AMR:	198

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

25%
31%

0%
5% 5% 9%

RAI	GULP
AMR:	12.333

TV

AMR:	12.305

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
14%

18%
21%

8% 7% 9%

DEVICE	CONNESSI

AMR:	28

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

15%
12%

23%

8% 7% 6%
3%

RAI	SCUOLA
AMR:	9.912

TV

AMR:	9.806

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

31%
39%

0% 1% 2%
8% 7%

DEVICE	CONNESSI

AMR:	107

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
28% 27%

0% 3% 3%
7% 8%

RAI	RADIO2
AMR:	508

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	508

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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8.203.146	ascoltatori	medi	(AMR)	su	TV	screen

65.343	ascoltatori	medi	(AMR)	su	device	connessi
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216.426	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età

DAZN
AMR:	4.343

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

18%
15%

18%
20%

12%

1%

5%

DAZN	VOD
AMR:	4.343

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

18%
15%

18%
20%

12%

1%

5%



29	settembre	2024	-	5	ottobre	2024

canale sesso età

Discovery
AMR:	2.925

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
13%

18%

28%

21%

1%
4% 5%

REAL	TIME
AMR:	1.773

Uomini

19
%

Donne

81
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%

18%

28%

21%

1%
4% 3%

NOVE
AMR:	522

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

17%

25% 24%

0%
2%

8%

DMAX
AMR:	278

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%
21%

29%

11%

2% 4% 5% 3%

MOTOR	TREND
AMR:	47

Uomini

94
%

Donne

6
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20%

28%

19%

1%
3%

6%
9%



29	settembre	2024	-	5	ottobre	2024

canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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