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22	settembre	2024	-	28	settembre	2024

8.246.642	ascoltatori	medi	(AMR)

1.385.435.915	ore	totali	(TTS)
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AMR	Total	Audience

773.394
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.599

12.245

756.550

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 547

1.093

1.204

1.752

768.797

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

23%

17%

11%

8%

4%

3%

3%

Età
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AMR	Total	Audience

377.998
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.807

4.339

370.852

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 25

165

1.157

1.560

375.090

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

6%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.211.604
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 23.088

125.167

3.063.349

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.875

17.373

36.067

64.530

3.082.759

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

16%

10%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.785.417
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.582

83.527

2.688.309

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.509

13.401

16.162

41.314

2.705.032

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

20%

10%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

667.709
Ascoltatori	medi

Andamento	AMR

-	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 34.875

37.333

595.501

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

6.224

7.655

10.122

643.706

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

18%

11%

9%

6%

3%

1%

Età
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8.335.718	ascoltatori	medi	(AMR)

1.400.400.610	ore	totali	(TTS)
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AMR	Total	Audience

95.444
Ascoltatori	medi

Andamento	AMR

+	19%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 97

5.355

89.993

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 2.113

3.370

5.395

6.369

78.197

Sesso

Donne Uomini

75%25%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 20%

15%

17%

14%

12%

14%

7%

1%

Età
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7.926.142	ascoltatori	medi	(AMR)	su	TV	screen

49.994	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	760.947

TV

AMR:	760.032

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

23%

32%

3% 3% 4%
8%

DEVICE	CONNESSI

AMR:	915

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

22% 24%

10%

1% 2%

NOVE
AMR:	200.505

TV

AMR:	200.231

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
24%

37%

1% 2% 5% 7% 9%

DEVICE	CONNESSI

AMR:	275

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 16%
19%

25%

10%

0% 1%

REAL	TIME
AMR:	161.603

TV

AMR:	161.333

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
25% 26%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	270

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 16%

25%
21%

0% 2%
5%

DMAX
AMR:	79.343

TV

AMR:	79.224

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22% 19%

32%

1% 2% 3%
9%

DEVICE	CONNESSI

AMR:	119

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 16%

29%

17%

1% 4% 5%
9%

GIALLO
AMR:	78.653

TV

AMR:	78.521

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

52%

0% 1% 2% 4% 3%
8%

DEVICE	CONNESSI

AMR:	132

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

38%

23%

0% 1% 6% 8%
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FOOD	NETWORK
AMR:	48.422

TV

AMR:	48.408

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

42%

1% 1% 2%
7% 9%

DEVICE	CONNESSI

AMR:	14

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 19%

30%

14%

1% 2% 5%

HGTV	-	HOME	&	GARDEN
AMR:	39.806

TV

AMR:	39.781

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%

23%

34%

2% 3% 3%
9%

DEVICE	CONNESSI

AMR:	24

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

25%
29%

0% 0%
7% 7%

FRISBEE
AMR:	39.272

TV

AMR:	39.266

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%
22%

10%9%

3%

9% 9%

DEVICE	CONNESSI

AMR:	6

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

20% 22%

12%
8% 6%

3%

MOTOR	TREND
AMR:	38.620

TV

AMR:	38.583

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
17%

20%

30%

2% 4% 3%

DEVICE	CONNESSI

AMR:	37

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 14%

24% 22%

11%

1% 3%
9%

K2
AMR:	30.741

TV

AMR:	30.733

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

13%

19%
15%

10%

4%
6%

DEVICE	CONNESSI

AMR:	8

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18% 19% 20%
16%

9%
6%

2%
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La7
AMR:	373.659

TV

AMR:	372.369

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

54%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.290

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

29% 27%

0% 0% 4%

LA7
AMR:	333.817

TV

AMR:	332.527

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

55%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.290

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 18%
29% 27%

0% 0% 4%

LA7D
AMR:	39.842

TV

AMR:	39.842

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

45%

1% 2% 3% 5% 8%
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RTI	-	Mediaset
AMR:	3.086.435

TV

AMR:	3.063.246

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

43%

2% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	23.189

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 17%

23% 19%
10%

0% 2%

CANALE	5
AMR:	1.423.859

TV

AMR:	1.414.168

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 17%

46%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	9.691

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20% 19% 23%

16%

0% 1%
7%

ITALIA	1
AMR:	405.963

TV

AMR:	402.354

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 19%

29%

1% 2%
6%

9%

DEVICE	CONNESSI

AMR:	3.609

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 14% 17%
22% 20%

0% 1%

8%

RETE	4
AMR:	348.081

TV

AMR:	346.751

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

62%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.330

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
20% 25% 24%

0% 0%
8%

TGCOM	24
AMR:	42.807

TV

AMR:	41.802

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

50%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.005

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
21% 21%

26%

1% 3% 6%
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MEDIASET	DIGITAL
AMR:	3.090

DEVICE	CONNESSI

AMR:	3.090

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

26%

19%

10%

0% 1%

9%
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RAI
AMR:	2.701.871

TV

AMR:	2.689.460

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

56%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	12.411

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

29%
22%

0% 1%
6%

RAI	1
AMR:	1.408.282

TV

AMR:	1.403.060

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

0% 1% 2% 4% 4% 9%

DEVICE	CONNESSI

AMR:	5.222

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
19%

30%
23%

0% 0% 5%

RAI	3
AMR:	479.907

TV

AMR:	478.181

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

58%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	1.726

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
20%

31%
25%

0% 0% 3%

RAI	2
AMR:	348.021

TV

AMR:	346.490

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.532

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 10%
20%

30%
20%

0% 1%

RAI	4
AMR:	108.566

TV

AMR:	107.907

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

29%
33%

1% 1% 4% 6% 7%

DEVICE	CONNESSI

AMR:	659

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 12%

20%

30%

11%

0% 1%
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RAI	PREMIUM
AMR:	85.979

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

26%

50%

0% 1% 3% 3% 6%

DEVICE	CONNESSI

AMR:	317

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

37%

20%

0% 1%
9% 8%

RAI	MOVIE
AMR:	80.217

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

58%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	297

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
25% 27%

0% 1% 6% 9%

RAI	YOYO
AMR:	50.286

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

12%
15%

25%

12%

2%
5% 7%

DEVICE	CONNESSI

AMR:	48

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

10%

21% 22%

12%

4% 5%
1%

RAI	SPORT
AMR:	49.384

TV

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

58%

1% 2% 1% 6% 5% 6%

DEVICE	CONNESSI

AMR:	448

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10% 13%

30% 28%

1% 1% 5%

RAI	NEWS	24
AMR:	39.202

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

51%

0% 3% 2% 4% 9%

DEVICE	CONNESSI

AMR:	1.062

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 18%
24% 21%

0% 3% 6%
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RAI	5
AMR:	19.801

TV

AMR:	19.707

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

26%

51%

0% 2% 3% 3% 5%

DEVICE	CONNESSI

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 13%

26%
31%

0% 3% 7%

RAI	STORIA
AMR:	11.984

TV

AMR:	11.795

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

31%

41%

0% 2% 2% 5% 8%

DEVICE	CONNESSI

AMR:	189

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

32% 30%

1% 2% 3%
8%

RAI	GULP
AMR:	11.110

TV

AMR:	11.085

Uomini

48
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

16%
13% 14%

8%
2%

9%

DEVICE	CONNESSI

AMR:	25

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

15%
10%

23%

7%
4% 6% 8%

RAI	SCUOLA
AMR:	8.445

TV

AMR:	8.340

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

48%

0% 2% 3% 6% 7% 9%

DEVICE	CONNESSI

AMR:	106

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

37%

0%
6% 6% 5% 7%

RAI	RADIO2
AMR:	461

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	461

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

19%

30%

21%

0% 0%
6%
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7.999.750	ascoltatori	medi	(AMR)	su	TV	screen

60.128	ascoltatori	medi	(AMR)	su	device	connessi
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194.114	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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SKY	DIGITAL	FLUID	-	NEWS
AMR:	2.013

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

10%

18% 17%

24%

11%

0%
2%

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.655

Uomini

94
%

Donne

6
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25% 25%

12%

17%

11%

1%

6%
3%

SKY	UNO
AMR:	1.404

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

13% 15%

29%

1%

8% 9%

0%

SKY	ATLANTIC
AMR:	1.222

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18%

24%
29%

1% 2%

8%

2%



22	settembre	2024	-	28	settembre	2024

canale sesso età

SKY	CINEMA	VOD
AMR:	1.215

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

11%

16%

29%

14%

2%

7%
2%

SKY	SERIE
AMR:	1.063

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%
27%

23%

0% 1%

6%
3%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	799

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

32%

10%

18%
13%

1% 3% 3%

SKY	INVESTIGATION
AMR:	704

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

37% 35%

0% 1%

8% 6%
2%

SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	696

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

13% 14%

28%

11%

2%

9%

1%



22	settembre	2024	-	28	settembre	2024

canale sesso età

SKY	SPORT	VOD
AMR:	270

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

59%

11%

SKY	DOCUMENTARIES
AMR:	35

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

22% 22%

3% 3%

9% 8%

2%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	32

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

26%

10%

15%

26%

0%
2% 2%

SKY	NATURE
AMR:	18

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

17%
20%

10%
13%

0% 2%

TV8
AMR:	13

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

13% 13%

27%

19%

1%
3%

5%
















