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8.178.431	ascoltatori	medi	(AMR)

1.373.976.451	ore	totali	(TTS)
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AMR	Total	Audience

763.472
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.828

10.982

748.661

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 499

947

1.017

1.649

759.360

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

23%

17%

11%

9%

4%

3%

3%

Età
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AMR	Total	Audience

367.248
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.377

3.513

361.358

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 29

170

1.162

1.584

364.303

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

6%

5%

2%

1%

0%

Età
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AMR	Total	Audience

3.115.058
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.959

114.810

2.980.290

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.696

15.457

31.475

58.836

2.999.594

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

16%

10%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.774.462
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 12.272

83.236

2.678.954

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.582

13.507

16.333

41.257

2.693.783

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

20%

10%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

726.533
Ascoltatori	medi

Andamento	AMR

+	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 37.399

42.705

646.428

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

7.677

9.162

12.753

696.939

Sesso

Donne Uomini

59%41%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

18%

11%

9%

6%

3%

1%

Età
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8.254.183	ascoltatori	medi	(AMR)

1.386.702.806	ore	totali	(TTS)
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AMR	Total	Audience

80.080
Ascoltatori	medi

Andamento	AMR

+	251%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 40

4.276

75.763

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.922

2.969

4.328

5.130

65.732

Sesso

Donne Uomini

77%23%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

15%

20%

12%

12%

14%

5%

1%

Età
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7.869.897	ascoltatori	medi	(AMR)	su	TV	screen

51.027	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	752.352

TV

AMR:	751.577

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

22%

31%

3% 3% 4%
9%

DEVICE	CONNESSI

AMR:	775

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 14%

23% 23%

10%

1% 2%

NOVE
AMR:	184.528

TV

AMR:	184.374

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

24%

34%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	154

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 16%
22%

26%

0% 1%
8% 8%

REAL	TIME
AMR:	164.246

TV

AMR:	164.003

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
24% 26%

1% 3%
6%

9%

DEVICE	CONNESSI

AMR:	243

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16% 15%

23% 22%

0% 1%
5%

DMAX
AMR:	83.556

TV

AMR:	83.440

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%

21% 20%

28%

1% 2% 3%

DEVICE	CONNESSI

AMR:	116

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

16%

26%

12%

1%
4%

6% 7%

GIALLO
AMR:	81.023

TV

AMR:	80.886

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%

51%

0% 1% 3% 3% 3%

DEVICE	CONNESSI

AMR:	138

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

34%
24%

0% 1%
7% 9% 7%
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FOOD	NETWORK
AMR:	54.452

TV

AMR:	54.437

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

43%

1% 2% 3%
7% 7%

DEVICE	CONNESSI

AMR:	15

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13%
21%

26%

14%

0% 3%
8%

HGTV	-	HOME	&	GARDEN
AMR:	41.304

TV

AMR:	41.276

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%

25%
32%

1% 2% 4%
9%

DEVICE	CONNESSI

AMR:	28

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

26% 28%

0% 1%

8% 7%

FRISBEE
AMR:	40.989

TV

AMR:	40.983

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

16%
22%

11%
9%

3%
6%

9%

DEVICE	CONNESSI

AMR:	6

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

12%

19%
24%

10%
7%

5% 3%

MOTOR	TREND
AMR:	34.934

TV

AMR:	34.898

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
16%

22%

32%

2% 4% 2%

DEVICE	CONNESSI

AMR:	36

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%
22% 23%

10%

2%
5% 6%

K2
AMR:	31.494

TV

AMR:	31.485

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

11%

18%
15%

10%

5% 6%

DEVICE	CONNESSI

AMR:	8

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 15% 16%
18%

10% 8%
4%
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La7
AMR:	363.735

TV

AMR:	362.452

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

0% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.283

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
18%

28% 26%

0% 0% 3%

LA7
AMR:	326.220

TV

AMR:	324.937

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
23%

54%

0% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	1.283

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
18%

28% 26%

0% 0% 3%

LA7D
AMR:	37.516

TV

AMR:	37.516

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 21%

42%

1% 2% 2% 6% 8%
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RTI	-	Mediaset
AMR:	3.000.247

TV

AMR:	2.980.638

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 18%

43%

2% 3% 3% 6%

DEVICE	CONNESSI

AMR:	19.609

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

22% 19%
10%

0% 2%

CANALE	5
AMR:	1.401.511

TV

AMR:	1.392.735

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

47%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	8.776

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20% 19% 23%

16%

0% 1%
7%

ITALIA	1
AMR:	385.241

TV

AMR:	382.496

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 21%

29%

1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	2.745

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
16%

20%
24%

0% 1%
8% 8%

RETE	4
AMR:	353.524

TV

AMR:	352.142

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

60%

1% 1% 3% 3% 5%

DEVICE	CONNESSI

AMR:	1.382

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 13%
20% 24% 22%

0% 1%

TGCOM	24
AMR:	43.943

TV

AMR:	42.901

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
23%

46%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.042

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
20% 20%

26%

0% 4% 7%
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MEDIASET	DIGITAL
AMR:	1.797

DEVICE	CONNESSI

AMR:	1.797

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

26%

19%

10%

0% 1%

9%
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RAI
AMR:	2.691.173

TV

AMR:	2.679.010

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

56%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	12.163

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
19%

29%
22%

0% 1%
8%

RAI	1
AMR:	1.380.668

TV

AMR:	1.375.948

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 3% 4% 4% 9%

DEVICE	CONNESSI

AMR:	4.720

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
19%

29% 23%

0% 0%
7%

RAI	3
AMR:	490.471

TV

AMR:	488.645

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.826

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

30% 24%

0% 0%
6% 8%

RAI	2
AMR:	370.062

TV

AMR:	368.457

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.605

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
20%

29%
19%

0% 0%
9%

RAI	4
AMR:	102.556

TV

AMR:	101.837

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

31%
37%

1% 2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	719

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
19%

34%

14%

1% 2%
8%
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RAI	MOVIE
AMR:	81.588

TV

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

55%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	303

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
10%

17%
24% 23%

1% 2%
8%

RAI	PREMIUM
AMR:	81.109

TV

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

26%

51%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	307

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 16%

33%

21%

0% 1%
8% 9%

RAI	YOYO
AMR:	51.988

TV

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
11%

16%

26%

12%

3%
8% 8%

DEVICE	CONNESSI

AMR:	47

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

10%

19%

26%

11%
6% 6%

2%

RAI	NEWS	24
AMR:	40.359

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 18%

52%

1% 2% 3% 4% 8%

DEVICE	CONNESSI

AMR:	1.139

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 12% 15%
25% 22%

0% 2%
8%

RAI	SPORT
AMR:	39.276

TV

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

55%

1% 1% 3% 7% 5% 8%

DEVICE	CONNESSI

AMR:	363

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10% 10%
19%

26%
19%

0% 2%
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RAI	5
AMR:	20.738

TV

AMR:	20.635

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

54%

0% 1% 2% 5% 5% 9%

DEVICE	CONNESSI

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%
24%

32%

0% 3% 5% 9%

RAI	STORIA
AMR:	12.286

TV

AMR:	12.101

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%

22%

46%

0% 3% 1% 4%

DEVICE	CONNESSI

AMR:	185

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
26%

33%

0% 2% 4%
9% 9%

RAI	GULP
AMR:	10.756

TV

AMR:	10.733

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%

17%
12% 13%

4%
8% 9%

DEVICE	CONNESSI

AMR:	23

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 18%
15%

19%

8% 9% 8%
5%

RAI	SCUOLA
AMR:	8.602

TV

AMR:	8.496

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

30%
39%

1% 2% 1%
9% 7%

DEVICE	CONNESSI

AMR:	106

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

29% 29%

3% 3% 3% 6%

RAI	RADIO2
AMR:	490

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	490

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
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7.932.008	ascoltatori	medi	(AMR)	su	TV	screen

60.397	ascoltatori	medi	(AMR)	su	device	connessi
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183.613	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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