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7.954.572	ascoltatori	medi	(AMR)

1.336.368.180	ore	totali	(TTS)
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AMR	Total	Audience

781.308
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.052

10.798

766.458

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 504

953

1.056

1.433

777.362

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

18%

11%

9%

4%

4%

4%

Età
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AMR	Total	Audience

361.691
Ascoltatori	medi

Andamento	AMR

+	20%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 2.625

3.046

356.019

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 18

140

981

1.406

359.146

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

2.966.426
Ascoltatori	medi

Andamento	AMR

+	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 18.325

113.575

2.834.526

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.020

13.631

29.795

57.272

2.856.709

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

15%

10%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.720.758
Ascoltatori	medi

Andamento	AMR

+	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.724

71.214

2.637.820

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.127

13.871

16.910

35.779

2.645.070

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

10%

5%

5%

3%

2%

1%

Età
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AMR	Total	Audience

671.564
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 32.637

38.656

600.271

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

6.052

7.071

9.501

648.938

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

22%

19%

11%

9%

6%

4%

1%

Età
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7.976.122	ascoltatori	medi	(AMR)

1.339.988.514	ore	totali	(TTS)
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AMR	Total	Audience

22.806
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 31

1.530

21.246

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 579

989

1.257

1.612

18.370

Sesso

Donne Uomini

76%24%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

12%

21%

15%

9%

12%

7%

3%

Età
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7.665.370	ascoltatori	medi	(AMR)	su	TV	screen

43.876	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	770.381

TV

AMR:	769.576

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

21%

30%

4% 4% 3%
9%

DEVICE	CONNESSI

AMR:	805

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 14%

23% 23%

1% 3%
9%

NOVE
AMR:	178.055

TV

AMR:	177.879

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

23%

35%

1% 2% 3%
7%

DEVICE	CONNESSI

AMR:	176

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 14%

25% 25%

0% 2%
7%

REAL	TIME
AMR:	162.521

TV

AMR:	162.284

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
24% 24%

2% 3% 5%
8%

DEVICE	CONNESSI

AMR:	237

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

16%

25%
21%

1% 3% 5%

DMAX
AMR:	83.464

TV

AMR:	83.340

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%

21% 18%

31%

2% 2% 4%

DEVICE	CONNESSI

AMR:	124

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

17%
22%

15%

2% 3%
9% 6%

GIALLO
AMR:	77.356

TV

AMR:	77.220

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

51%

0% 1% 2% 4% 3%

DEVICE	CONNESSI

AMR:	136

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

33%
22%

0% 1%
6% 7%



8	settembre	2024	-	14	settembre	2024

FOOD	NETWORK
AMR:	56.380

TV

AMR:	56.364

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
22%

40%

1% 3% 3% 6% 9%

DEVICE	CONNESSI

AMR:	15

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 16%

22% 22%

11%

1% 2%

FRISBEE
AMR:	54.948

TV

AMR:	54.941

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

10%

18% 20%

10%

2%
6%

9%

DEVICE	CONNESSI

AMR:	7

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

13%

21% 21%

5% 7% 5%
2%

HGTV	-	HOME	&	GARDEN
AMR:	42.318

TV

AMR:	42.290

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

22%

30%

2% 4% 4%
8%

DEVICE	CONNESSI

AMR:	28

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

26% 27%

0% 0%
7% 7%

K2
AMR:	41.096

TV

AMR:	41.088

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

11%

20%
16%

10%

2% 4%

DEVICE	CONNESSI

AMR:	8

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21%

12%

22%

16%

6% 5% 4%

MOTOR	TREND
AMR:	37.198

TV

AMR:	37.158

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 13%

23%

33%

2% 3% 3%

DEVICE	CONNESSI

AMR:	39

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
17% 19%

24%

12%

1%
4%
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La7
AMR:	359.065

TV

AMR:	357.791

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	1.274

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

29% 26%

0% 0% 3%

LA7
AMR:	322.713

TV

AMR:	321.439

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
23%

54%

0% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	1.274

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

29% 26%

0% 0% 3%

LA7D
AMR:	36.352

TV

AMR:	36.352

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 19%

48%

1% 1% 3% 4%
9%
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RTI	-	Mediaset
AMR:	2.852.850

TV

AMR:	2.836.660

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 18%

43%

2% 3% 3% 6%

DEVICE	CONNESSI

AMR:	16.190

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17% 16%

22% 19%
11%

0% 2%

CANALE	5
AMR:	1.273.734

TV

AMR:	1.265.989

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16%

47%

1% 3% 4% 6% 9%

DEVICE	CONNESSI

AMR:	7.745

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19% 18%
23%

14%

0% 2%
7%

ITALIA	1
AMR:	362.604

TV

AMR:	360.800

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21% 20%

27%

1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	1.805

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%
18%

22%
18%

0% 2%
6%

RETE	4
AMR:	354.684

TV

AMR:	353.245

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

62%

0% 1% 2% 4% 5% 9%

DEVICE	CONNESSI

AMR:	1.440

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12%
19%

25% 22%

0% 0%
8%

TGCOM	24
AMR:	44.113

TV

AMR:	43.103

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

50%

1% 2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	1.010

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 21% 26%

0% 3%
8% 9%
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MEDIASET	DIGITAL
AMR:	25

DEVICE	CONNESSI

AMR:	25

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

26%
20%

11%

0% 1%

9%
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RAI
AMR:	2.649.379

TV

AMR:	2.634.860

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

54%

1% 2% 3% 5% 5%

DEVICE	CONNESSI

AMR:	14.519

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

28%
19%

0% 1%
9%

RAI	1
AMR:	1.369.091

TV

AMR:	1.362.577

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

58%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	6.513

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 11%
19%

27%
18%

0% 1%

RAI	3
AMR:	467.962

TV

AMR:	466.240

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.722

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

30%
24%

0% 0% 4%

RAI	2
AMR:	343.858

TV

AMR:	341.543

Uomini

45
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

53%

1% 1% 4% 4% 5%

DEVICE	CONNESSI

AMR:	2.314

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
19%

31%

18%

0% 0%
8%

RAI	4
AMR:	96.496

TV

AMR:	95.780

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

30% 32%

1% 2% 4% 6% 6%

DEVICE	CONNESSI

AMR:	716

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

20%

31%

11%

0% 2%

9%
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RAI	PREMIUM
AMR:	94.639

TV

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

56%

0% 1% 2% 4% 5% 8%

DEVICE	CONNESSI

AMR:	372

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
11%

31%
23%

0% 1% 5% 7%

RAI	MOVIE
AMR:	85.615

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
23%

55%

1% 2% 2% 3% 5%

DEVICE	CONNESSI

AMR:	319

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
15%

27% 25%

1% 3% 7%

RAI	YOYO
AMR:	53.661

TV

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
12%

29%

12%
9%

3%
9% 8%

DEVICE	CONNESSI

AMR:	49

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

10%

17%
24%

11%
7% 8%

2%

RAI	SPORT
AMR:	50.138

TV

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

57%

0% 2% 2% 6% 6% 7%

DEVICE	CONNESSI

AMR:	411

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 11%
16%

25% 22%

0% 2%
9%

RAI	NEWS	24
AMR:	37.172

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 17%

53%

1% 3% 2% 3% 8%

DEVICE	CONNESSI

AMR:	1.126

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

24% 23%

0% 3%
8%
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RAI	5
AMR:	18.265

TV

AMR:	18.165

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

48%

1% 2% 2% 4% 6%

DEVICE	CONNESSI

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

25% 27%

0% 2% 6% 6%

RAI	GULP
AMR:	13.775

TV

AMR:	13.746

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%
19%

13% 11% 10%
7% 6%

DEVICE	CONNESSI

AMR:	29

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

12% 14%
10% 11%

8% 6% 5%

RAI	STORIA
AMR:	10.009

TV

AMR:	9.829

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

45%

0% 2% 2% 4%
9%

DEVICE	CONNESSI

AMR:	180

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

25% 29%

0% 3% 7% 9%

RAI	SCUOLA
AMR:	8.141

TV

AMR:	8.031

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

29%

39%

2% 2% 2% 6% 8%

DEVICE	CONNESSI

AMR:	110

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

27% 29%

1% 2% 6% 7%

RAI	RADIO2
AMR:	299

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	299

Uomini

47
%

Donne

53
%
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7.682.450	ascoltatori	medi	(AMR)	su	TV	screen

46.819	ascoltatori	medi	(AMR)	su	device	connessi
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169.987	ascoltatori	medi	(AMR)	su	device	connessi
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