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1	settembre	2024	-	7	settembre	2024

7.439.013	ascoltatori	medi	(AMR)

1.249.754.101	ore	totali	(TTS)
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AMR	Total	Audience

758.271
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.702

9.086

744.483

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 505

966

1.038

1.294

754.468

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

22%

18%

11%

9%

3%

4%

3%

Età
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AMR	Total	Audience

301.191
Ascoltatori	medi

Andamento	AMR

+	19%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 2.177

2.478

296.536

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 7

111

934

1.004

299.135

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

22%

10%

6%

4%

2%

1%

0%

Età
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AMR	Total	Audience

2.730.311
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 14.569

86.104

2.629.638

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 6.981

9.709

23.594

44.051

2.645.976

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

15%

10%

6%

3%

3%

2%

Età
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AMR	Total	Audience

2.492.296
Ascoltatori	medi

Andamento	AMR

+	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.191

62.299

2.420.806

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.234

12.788

15.998

31.510

2.423.766

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

10%

6%

5%

3%

2%

1%

Età
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AMR	Total	Audience

686.138
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 30.419

37.321

618.399

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

7.139

7.711

11.867

659.419

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

23%

19%

10%

9%

6%

3%

1%

Età



1	settembre	2024	-	7	settembre	2024

7.460.409	ascoltatori	medi	(AMR)

1.253.348.710	ore	totali	(TTS)
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AMR	Total	Audience

21.907
Ascoltatori	medi

Andamento	AMR

-	71%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8

2.638

19.262

Dettaglio	Device

smart	TV

Smartphone

PC

Tablet

TV	tradizionale 511

651

912

1.767

18.067

Sesso

Donne Uomini

78%22%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 16%

19%

19%

15%

10%

14%

3%

2%

Età



1	settembre	2024	-	7	settembre	2024

7.189.106	ascoltatori	medi	(AMR)	su	TV	screen

43.290	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	748.869

TV

AMR:	748.096

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

22%

31%

3% 4% 3%
8%

DEVICE	CONNESSI

AMR:	773

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

23% 23%

1% 2%

9%

NOVE
AMR:	170.808

TV

AMR:	170.654

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

23%

34%

1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	154

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

18%
23% 24%

0% 2%
8%

REAL	TIME
AMR:	169.038

TV

AMR:	168.787

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
25% 27%

1% 2% 5%
8%

DEVICE	CONNESSI

AMR:	252

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 17%

25% 23%

0% 1%
6%

DMAX
AMR:	81.239

TV

AMR:	81.125

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%

20% 20%

29%

1% 2% 3%

DEVICE	CONNESSI

AMR:	114

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

15%

24%

16%

2% 3%
8% 6%

GIALLO
AMR:	62.962

TV

AMR:	62.834

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

26%

51%

0% 1% 3% 3% 3%

DEVICE	CONNESSI

AMR:	128

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
32%

24%

0% 0%
7% 8% 7%
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FOOD	NETWORK
AMR:	59.738

TV

AMR:	59.723

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
22%

42%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	15

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%
22% 20%

10%
1% 3%

8%

FRISBEE
AMR:	43.031

TV

AMR:	43.024

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

10%

19% 20%

11%

2%

8% 7%

DEVICE	CONNESSI

AMR:	7

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
17% 19%

21%

8% 7% 5% 3%

K2
AMR:	39.576

TV

AMR:	39.568

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

14% 16% 15%
12%

3%
5%

DEVICE	CONNESSI

AMR:	8

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
24%

21%

14%
8%

4% 5% 3%

HGTV	-	HOME	&	GARDEN
AMR:	38.597

TV

AMR:	38.572

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21% 23% 25%

1% 3% 4%
8%

DEVICE	CONNESSI

AMR:	25

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

26% 27%

0% 0%
7% 8%

MOTOR	TREND
AMR:	36.311

TV

AMR:	36.273

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%
19%

35%

2% 4% 2%
9%

DEVICE	CONNESSI

AMR:	37

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

26%
22%

10%

1%
5% 6%
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La7
AMR:	299.014

TV

AMR:	298.042

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

54%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	971

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
17%

30% 28%

0% 0% 2%

LA7
AMR:	261.927

TV

AMR:	260.955

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

55%

0% 1% 2% 4% 5% 9%

DEVICE	CONNESSI

AMR:	971

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
17%

30% 28%

0% 0% 2%

LA7D
AMR:	37.087

TV

AMR:	37.087

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

45%

1% 2% 3% 4% 8%
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RTI	-	Mediaset
AMR:	2.644.206

TV

AMR:	2.631.812

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 18%

43%

2% 3% 3% 6%

DEVICE	CONNESSI

AMR:	12.395

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

22% 22%
13%

1% 2%

CANALE	5
AMR:	1.151.894

TV

AMR:	1.147.400

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

49%

2% 3% 3% 5% 9%

DEVICE	CONNESSI

AMR:	4.495

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 19%

24%
19%

11%
0% 2%

ITALIA	1
AMR:	354.461

TV

AMR:	352.935

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

20% 21%
27%

1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	1.526

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

19% 18%
23%

20%

0% 2%
6%

RETE	4
AMR:	307.434

TV

AMR:	306.423

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

63%

0% 1% 3% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.011

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19% 25% 22%

0% 1%
9%

TGCOM	24
AMR:	42.816

TV

AMR:	41.768

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21%

49%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.048

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18% 21%

26%

1% 3%
9%
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MEDIASET	DIGITAL
AMR:	34

DEVICE	CONNESSI

AMR:	34

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

25%
20%

12%

0% 1%

8%
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RAI
AMR:	2.429.965

TV

AMR:	2.416.037

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

55%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	13.928

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

28%
19%

0% 1%
9%

RAI	1
AMR:	1.166.813

TV

AMR:	1.160.950

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

60%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	5.864

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 12%
20%

26%
18%

0% 1%

RAI	2
AMR:	420.592

TV

AMR:	417.935

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

50%

1% 2% 4% 5% 5%

DEVICE	CONNESSI

AMR:	2.657

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11% 11%
17%

32%

17%

0% 0%

RAI	3
AMR:	403.894

TV

AMR:	402.412

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

60%

0% 1% 2% 3% 4% 9%

DEVICE	CONNESSI

AMR:	1.482

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

32% 27%

0% 0% 5% 6%

RAI	PREMIUM
AMR:	105.540

TV

AMR:	105.118

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

53%

0% 1% 2% 3% 6% 8%

DEVICE	CONNESSI

AMR:	422

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 13%

34%
23%

0% 1% 6%
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RAI	4
AMR:	93.170

TV

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

29%
34%

1% 1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	729

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%

20%

33%

12%

1% 1%
8%

RAI	MOVIE
AMR:	69.088

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	331

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

27% 22%

0% 3% 7% 8%

RAI	YOYO
AMR:	48.611

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
15%

28%

12%
9%

2%
7% 9%

DEVICE	CONNESSI

AMR:	48

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

10%

24% 24%

10%
7% 4% 2%

RAI	SPORT
AMR:	43.601

TV

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22%

45%

1% 2% 4% 7% 8%

DEVICE	CONNESSI

AMR:	347

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 11% 11%
19%

24%
16%

1% 2%

RAI	NEWS	24
AMR:	36.413

TV

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

53%

1% 3% 3% 5% 8%

DEVICE	CONNESSI

AMR:	1.096

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
15% 15%

22% 27%

1% 2%



1	settembre	2024	-	7	settembre	2024

RAI	5
AMR:	14.536

TV

AMR:	14.432

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

0% 2% 2% 3% 5%

DEVICE	CONNESSI

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

28%
35%

0% 2% 5% 9% 7%

RAI	GULP
AMR:	11.973

TV

AMR:	11.939

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

32%

10% 12% 15%

4%
9% 8%

DEVICE	CONNESSI

AMR:	33

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

38%

10% 12%
17%

5% 8%
4% 5%

RAI	STORIA
AMR:	7.633

TV

AMR:	7.455

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

47%

0% 3% 1% 4% 9%

DEVICE	CONNESSI

AMR:	178

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
19% 20%

32%

1% 5% 3%

RAI	SCUOLA
AMR:	7.564

TV

AMR:	7.463

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

34% 37%

1% 2% 1%
9% 7%

DEVICE	CONNESSI

AMR:	101

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

27%
35%

0% 4% 2%
8% 7%

RAI	RADIO2
AMR:	281

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	281

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%
19%

30%
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7.205.046	ascoltatori	medi	(AMR)	su	TV	screen

46.144	ascoltatori	medi	(AMR)	su	device	connessi
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140.690	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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