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28	luglio	2024	-	3	agosto	2024

7.463.536	ascoltatori	medi	(AMR)

1.253.874.031	ore	totali	(TTS)
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AMR	Total	Audience

739.060
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 5.614

8.657

724.789

Dettaglio	Device

TV	tradizionale

Smartphone

PC

smart	TV

Tablet 1.528

1.657

3.145

3.297

729.433

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

22%

17%

11%

9%

4%

3%

3%

Età
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AMR	Total	Audience

221.943
Ascoltatori	medi

Andamento	AMR

-	21%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.398

2.287

218.258

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

60

412

659

220.809

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 57%

19%

11%

6%

4%

2%

1%

0%

Età
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AMR	Total	Audience

2.287.916
Ascoltatori	medi

Andamento	AMR

-	14%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 12.098

88.959

2.186.860

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 6.826

9.580

21.893

47.991

2.201.626

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

19%

15%

10%

6%

4%

2%

2%

Età
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AMR	Total	Audience

3.360.633
Ascoltatori	medi

Andamento	AMR

+	33%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.146

58.483

3.291.004

Dettaglio	Device

TV	tradizionale

PC

smart	TV

Smartphone

Tablet 11.867

26.109

29.668

33.539

3.259.450

Sesso

Donne Uomini

46%54%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 48%

20%

12%

7%

6%

4%

2%

1%

Età
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AMR	Total	Audience

426.988
Ascoltatori	medi

Andamento	AMR

-	23%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.923

28.134

378.931

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 1

3.859

4.480

6.855

411.793

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

23%

18%

11%

8%

5%

2%

1%

Età
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7.465.201	ascoltatori	medi	(AMR)

1.254.153.763	ore	totali	(TTS)
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AMR	Total	Audience

2.281
Ascoltatori	medi

Andamento	AMR

+	66%
Su	settimana	precedente

Linear	vs	VOD

On-Demand

Linear

VOSDAL 27

588

1.666

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 45

96

135

615

1.389

Sesso

Donne Uomini

73%27%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

18%

18%

13%

9%

13%

5%

2%

Età
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7.200.108	ascoltatori	medi	(AMR)	su	TV	screen

65.254	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	805.119

TV

AMR:	804.557

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
17%

22%

30%

3% 3% 5%

DEVICE	CONNESSI

AMR:	562

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

22% 22%

13%

1% 2%
9%

NOVE
AMR:	133.930

TV

AMR:	133.807

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

23%

35%

1% 1% 5% 7%

DEVICE	CONNESSI

AMR:	124

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
15%

26% 25%

10%

0% 1%

REAL	TIME
AMR:	124.584

TV

AMR:	124.447

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

18%
24%

28%

1% 2%
5%

DEVICE	CONNESSI

AMR:	138

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

16% 18% 20%

0% 2%
6%

DMAX
AMR:	59.516

TV

AMR:	59.427

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

24%
21%

26%

1% 3% 3%

DEVICE	CONNESSI

AMR:	88

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

16%

32%

12%

1% 3%
6% 7%

GIALLO
AMR:	53.454

TV

AMR:	53.347

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

60%

1% 0% 2% 3% 3% 8%

DEVICE	CONNESSI

AMR:	108

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

32% 31%

1% 1% 6% 9% 5%



28	luglio	2024	-	3	agosto	2024

FOOD	NETWORK
AMR:	49.097

TV

AMR:	49.085

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
22%

49%

1% 1% 2% 4%

DEVICE	CONNESSI

AMR:	12

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13% 17%
27%

18%

1% 2%
8%

FRISBEE
AMR:	34.803

TV

AMR:	34.797

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

10%

21%
17%

12%

1%

9% 6%

DEVICE	CONNESSI

AMR:	6

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

15%

22% 20%

10%

3% 5%
3%

MOTOR	TREND
AMR:	33.152

TV

AMR:	33.116

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
16%

20%

33%

3% 4% 3%

DEVICE	CONNESSI

AMR:	36

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

23% 20%
15%

1%
6%

9%

K2
AMR:	32.767

TV

AMR:	32.760

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
14%

16% 16%
12%

3%
6%

DEVICE	CONNESSI

AMR:	7

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

11%

20% 20%

13%

8%
5% 5%

HGTV	-	HOME	&	GARDEN
AMR:	32.221

TV

AMR:	32.201

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 15%

21%

32%

3% 2% 2%

DEVICE	CONNESSI

AMR:	21

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 18%
25% 28%

0% 1% 1%
8%
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La7
AMR:	220.545

TV

AMR:	219.910

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

57%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	635

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
18% 23%

35%

0% 0% 2%

LA7
AMR:	187.985

TV

AMR:	187.350

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

59%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	635

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
18% 23%

35%

0% 0% 2%

LA7D
AMR:	32.560

TV

AMR:	32.560

Uomini

23
%

Donne

77
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

43%

1% 2% 3% 7% 8%
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RTI	-	Mediaset
AMR:	2.198.957

TV

AMR:	2.189.401

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

19%

43%

2% 2% 3% 6%

DEVICE	CONNESSI

AMR:	9.556

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

22% 22%
14%

0% 1%

CANALE	5
AMR:	1.011.783

TV

AMR:	1.008.273

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 18%

47%

1% 2% 4% 5% 9%

DEVICE	CONNESSI

AMR:	3.510

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 18% 23% 19%

11%
0% 1%

ITALIA	1
AMR:	292.637

TV

AMR:	291.213

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

21% 21%
27%

1% 2% 4%

DEVICE	CONNESSI

AMR:	1.424

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%
25%

20%

1% 1%

9%
6%

RETE	4
AMR:	243.859

TV

AMR:	243.162

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	697

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12% 18%
24% 22%

0% 1%
8%

TGCOM	24
AMR:	32.638

TV

AMR:	31.741

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
23%

53%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	896

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

34%

1% 2% 7% 9% 9%
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MEDIASET	DIGITAL
AMR:	9

DEVICE	CONNESSI

AMR:	9

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 19%
23%

18%

10%

0% 1%
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RAI
AMR:	3.302.145

TV

AMR:	3.252.955

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

49%

1% 2% 4% 6% 7%

DEVICE	CONNESSI

AMR:	49.190

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 18%
12%

18%
23%

14%

0% 1%

RAI	2
AMR:	1.232.531

TV

AMR:	1.205.916

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

42%

1% 2% 5% 8% 8%

DEVICE	CONNESSI

AMR:	26.615

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

13%
18%

24%

13%

0% 1%

RAI	1
AMR:	884.245

TV

AMR:	881.762

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

63%

0% 1% 2% 3% 4% 9%

DEVICE	CONNESSI

AMR:	2.483

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
19%

28% 27%

0% 0% 5%

RAI	SPORT
AMR:	394.303

TV

AMR:	379.238

Uomini

55
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

38%

1% 3% 7% 9% 8%

DEVICE	CONNESSI

AMR:	15.065

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%
11%

17% 20%

11%

0% 2%

RAI	3
AMR:	359.137

TV

AMR:	358.064

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

60%

1% 1% 3% 3% 4% 8%

DEVICE	CONNESSI

AMR:	1.073

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%

31% 27%

0% 0%
7% 9%
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RAI	PREMIUM
AMR:	110.600

TV

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

54%

0% 1% 3% 3% 7%

DEVICE	CONNESSI

AMR:	431

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%

32%
25%

0% 1%
9% 9%

RAI	4
AMR:	106.932

TV

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
28%

32%

0% 2% 4% 5% 7%

DEVICE	CONNESSI

AMR:	590

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

23%

32%

11%

0% 3%
7%

RAI	MOVIE
AMR:	74.768

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
22%

51%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	316

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
21%

28%
21%

0% 2% 6%

RAI	YOYO
AMR:	47.745

TV

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
17%

26%

13%

6%
3%

7% 7%

DEVICE	CONNESSI

AMR:	47

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
19%

28%

13%
9%

3% 4% 2%

RAI	NEWS	24
AMR:	35.914

TV

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%

56%

1% 2% 2% 3% 7%

DEVICE	CONNESSI

AMR:	1.203

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18% 22% 24%

0% 4% 6% 9%
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RAI	5
AMR:	20.343

TV

AMR:	20.259

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

62%

1% 1% 1% 3% 6% 8%

DEVICE	CONNESSI

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%
26%

33%

0% 1% 5% 8%

RAI	STORIA
AMR:	14.675

TV

AMR:	14.549

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

27%

38%

4% 2% 1%
5%

DEVICE	CONNESSI

AMR:	126

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11% 11%

32%
28%

0% 3% 3%

RAI	GULP
AMR:	10.193

TV

AMR:	10.167

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%

10%
17%

12% 11%
8% 7%

DEVICE	CONNESSI

AMR:	26

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

19%
14% 13%

10%
6%

2%
8%

RAI	SCUOLA
AMR:	9.713

TV

AMR:	9.630

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

30%

42%

1% 1% 2%
6% 8%

DEVICE	CONNESSI

AMR:	84

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

39%

1% 3% 4% 7% 6%

RAIPLAY
AMR:	796

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	796

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

30% 32%

0% 0%

8% 9% 9%
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7.200.108	ascoltatori	medi	(AMR)	su	TV	screen

65.254	ascoltatori	medi	(AMR)	su	device	connessi
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142.162	ascoltatori	medi	(AMR)	su	device	connessi
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Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%
19%

16%

27%

0% 0%
3%

SKY	UNO
AMR:	303

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

13%
17%

20%

10%

2% 3%
1%



28	luglio	2024	-	3	agosto	2024

canale sesso età

SKY	SPORT	VOD
AMR:	148

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

24%

15%

29%

1%

SKY	DOCUMENTARIES
AMR:	45

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

47%

13% 14%

1%
7% 6%

2%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	33

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16% 16%

21%
24%

0% 2%
3%

SKY	TG24
AMR:	12

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

10%
13%

22%
20%

11%

2%

SKY	NATURE
AMR:	11

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

40%

17%

10% 10%
15%

1% 2%
5%
















