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21	luglio	2024	-	27	luglio	2024

7.136.186	ascoltatori	medi	(AMR)

1.198.879.226	ore	totali	(TTS)



21	luglio	2024	-	27	luglio	2024

AMR	Total	Audience

706.921
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.260

7.694

694.968

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 514

1.041

1.056

1.223

703.087

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

21%

17%

11%

9%

4%

3%

3%

Età
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AMR	Total	Audience

281.435
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.376

1.773

278.286

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

71

428

804

280.127

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

21%

9%

6%

4%

2%

1%

0%

Età
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AMR	Total	Audience

2.669.285
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.657

137.361

2.512.267

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 10.900

16.902

40.962

68.611

2.531.910

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

18%

16%

10%

7%

4%

3%

2%

Età
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AMR	Total	Audience

2.523.530
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 10.042

58.217

2.455.271

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.166

13.080

15.380

28.832

2.458.072

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

10%

6%

5%

3%

1%

1%

Età



21	luglio	2024	-	27	luglio	2024

AMR	Total	Audience

553.040
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 25.742

31.244

496.055

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

5.162

5.531

8.249

534.096

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

24%

18%

10%

8%

6%

2%

1%

Età



21	luglio	2024	-	27	luglio	2024

7.136.870	ascoltatori	medi	(AMR)

1.198.994.236	ore	totali	(TTS)



21	luglio	2024	-	27	luglio	2024

AMR	Total	Audience

1.370
Ascoltatori	medi

Andamento	AMR

+	126%
Su	settimana	precedente

Linear	vs	VOD

On-Demand

Linear

VOSDAL 48

637

685

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 16

30

42

597

685

Sesso

Donne Uomini

68%32%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 37%

16%

13%

9%

9%

11%

5%

1%

Età
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6.848.741	ascoltatori	medi	(AMR)	su	TV	screen

43.234	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	712.790

TV

AMR:	712.164

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

22%

32%

3% 3% 4%
9%

DEVICE	CONNESSI

AMR:	626

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
14%

22% 22%

12%

1% 2%
9%

NOVE
AMR:	153.198

TV

AMR:	153.067

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

38%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	132

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

25% 22%

10%

0% 1%

REAL	TIME
AMR:	143.849

TV

AMR:	143.702

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

25%
29%

1% 2%
5%

9%

DEVICE	CONNESSI

AMR:	147

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22%
16%

21% 20%

0% 2%
6%

DMAX
AMR:	64.986

TV

AMR:	64.895

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%

24%
18%

28%

2% 2% 3%

DEVICE	CONNESSI

AMR:	91

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

18%

27%

14%

3% 2%
5% 6%

GIALLO
AMR:	60.087

TV

AMR:	59.974

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

57%

0% 1% 3% 3% 4% 8%

DEVICE	CONNESSI

AMR:	113

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

30% 28%

0% 1%
8% 9% 8%
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FOOD	NETWORK
AMR:	49.517

TV

AMR:	49.504

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%
23%

43%

1% 2% 3% 4%

DEVICE	CONNESSI

AMR:	14

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

21% 22%
17%

1% 4%
9%

FRISBEE
AMR:	43.692

TV

AMR:	43.686

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 21% 22%

7% 5%
8% 6%

9%

DEVICE	CONNESSI

AMR:	6

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
11% 13%

21%
26%

9%

3% 2%

K2
AMR:	40.204

TV

AMR:	40.197

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%
17% 18% 17%

12%

4% 4%

DEVICE	CONNESSI

AMR:	8

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

14%
16%

20%

13%

8% 6%
4%

HGTV	-	HOME	&	GARDEN
AMR:	36.354

TV

AMR:	36.330

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

24%

32%

1% 2% 2%
8%

DEVICE	CONNESSI

AMR:	23

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

25%
29%

0% 1% 2%
8%

MOTOR	TREND
AMR:	34.526

TV

AMR:	34.490

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

39%

3% 3% 2%
9% 7%

DEVICE	CONNESSI

AMR:	36

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12%

24% 22%
14%

2% 5% 8%
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La7
AMR:	280.058

TV

AMR:	279.257

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

56%

0% 1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	801

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16%
28%

34%

0% 0% 2% 7%

LA7
AMR:	246.675

TV

AMR:	245.874

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

59%

0% 1% 2% 4% 6% 8%

DEVICE	CONNESSI

AMR:	801

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16%
28% 34%

0% 0% 2% 7%

LA7D
AMR:	33.383

TV

AMR:	33.383

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
24%

41%

1% 1% 3% 5% 8%
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RTI	-	Mediaset
AMR:	2.531.924

TV

AMR:	2.513.661

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 19%

41%

2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	18.263

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20% 18% 21%

17%

0% 1%
9%

CANALE	5
AMR:	1.185.015

TV

AMR:	1.173.339

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 18%

45%

1% 3% 4% 6%

DEVICE	CONNESSI

AMR:	11.675

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
22% 19% 21%

13%

0% 1% 5%

ITALIA	1
AMR:	318.671

TV

AMR:	317.115

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22% 21%
27%

1% 2%
5%

9%

DEVICE	CONNESSI

AMR:	1.557

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20% 18%
24%

19%

0% 1%
5%

RETE	4
AMR:	275.226

TV

AMR:	274.381

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

62%

0% 1% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	844

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 19%
27% 25%

0% 1% 4%

TGCOM	24
AMR:	38.447

TV

AMR:	37.619

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

52%

1% 1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	828

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
16%

21%
29%

2% 2%
9%
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MEDIASET	DIGITAL
AMR:	19

DEVICE	CONNESSI

AMR:	19

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 18%
23%

19%

11%

0% 1%

9%
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RAI
AMR:	2.465.124

TV

AMR:	2.449.965

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

55%

1% 1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	15.159

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 12%
18%

26%
20%

0% 1%

RAI	1
AMR:	994.973

TV

AMR:	992.158

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

62%

0% 1% 2% 4% 4% 9%

DEVICE	CONNESSI

AMR:	2.815

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
18%

28% 26%

0% 0% 6%

RAI	2
AMR:	503.551

TV

AMR:	498.256

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

49%

1% 2% 4% 6% 6%

DEVICE	CONNESSI

AMR:	5.295

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 13%
18%

27%
16%

0% 0%
8%

RAI	3
AMR:	403.208

TV

AMR:	401.949

Uomini

45
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

61%

0% 1% 3% 4% 4% 9%

DEVICE	CONNESSI

AMR:	1.259

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%
29% 30%

0% 0% 6% 9%

RAI	PREMIUM
AMR:	120.278

TV

AMR:	119.864

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

54%

0% 1% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	414

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%

34%
23%

0% 2% 5% 9%



21	luglio	2024	-	27	luglio	2024

RAI	4
AMR:	118.436

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 26%
32%

1% 2%
5% 5% 6%

DEVICE	CONNESSI

AMR:	621

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

27% 29%

10%

0% 1%

9%

RAI	SPORT
AMR:	83.160

TV

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

21%

41%

1% 3% 5% 8%

DEVICE	CONNESSI

AMR:	2.272

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
13% 13% 16%

20%
11%

0% 3%

RAI	MOVIE
AMR:	83.005

TV

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

25%

54%

1% 1% 1% 3% 5%

DEVICE	CONNESSI

AMR:	331

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

30% 25%

0% 1% 5% 9%

RAI	YOYO
AMR:	52.124

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

14%

28%

14%

5%
3%

6% 6%

DEVICE	CONNESSI

AMR:	46

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

11%

18%

24%

15%

2% 3% 2%

RAI	NEWS	24
AMR:	44.595

TV

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

55%

0% 2% 3% 3% 8%

DEVICE	CONNESSI

AMR:	1.168

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
22% 23%

0% 5% 9% 9%
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RAI	5
AMR:	23.403

TV

AMR:	23.305

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

61%

1% 1% 2% 4% 4% 8%

DEVICE	CONNESSI

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

29% 34%

0% 1% 5% 8%

RAI	STORIA
AMR:	16.674

TV

AMR:	16.529

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%

24%

42%

4% 1% 2% 4%

DEVICE	CONNESSI

AMR:	144

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 14%

25% 28%

1% 2% 5%

RAI	SCUOLA
AMR:	11.664

TV

AMR:	11.563

Uomini

66
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

46%

1% 1% 1%
8% 7%

DEVICE	CONNESSI

AMR:	102

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

42%

1% 2% 3%
9% 8%

RAI	GULP
AMR:	9.483

TV

AMR:	9.459

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

15% 16%
13% 10%

5% 8%

DEVICE	CONNESSI

AMR:	24

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

32%

10%
16%

12% 13%
6% 6% 6%

RAI	RADIO2
AMR:	309

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	309

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
20%

29%

22%

0% 0%
5%
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Sky	Italia
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6.848.741	ascoltatori	medi	(AMR)	su	TV	screen

43.234	ascoltatori	medi	(AMR)	su	device	connessi
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182.141	ascoltatori	medi	(AMR)	su	device	connessi
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23%

11%

2% 4%
2%

SKY	UNO
AMR:	390

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

16% 17%
20%

10%

2% 4%
1%



21	luglio	2024	-	27	luglio	2024

canale sesso età

SKY	SPORT	VOD
AMR:	214

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

10%

20%

14%

23%

0%

7%

SKY	DOCUMENTARIES
AMR:	53

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

45%

16% 15%

1%
6% 5% 2%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	21

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
15% 16%

22% 22%

0%
2% 3%

SKY	NATURE
AMR:	14

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

20%

11% 10%
15%

1% 2%
6%

CIELO
AMR:	12

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

10%

25%
29%

10%

1% 1%

9%
















