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30	giugno	2024	-	6	luglio	2024

7.564.402	ascoltatori	medi	(AMR)

1.270.819.569	ore	totali	(TTS)



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

694.161
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.269

8.278

682.614

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 403

773

773

1.194

691.017

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 33%

22%

16%

11%

9%

4%

3%

3%

Età



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

301.915
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.708

3.542

296.665

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 5

81

612

953

300.265

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

21%

10%

6%

4%

2%

1%

1%

Età



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

2.596.429
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.639

113.016

2.465.774

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.859

13.422

29.156

60.257

2.484.735

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 43%

19%

15%

10%

7%

4%

2%

2%

Età



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

2.837.523
Ascoltatori	medi

Andamento	AMR

-	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.875

59.431

2.768.217

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.893

19.072

24.540

28.048

2.755.970

Sesso

Donne Uomini

46%54%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

19%

11%

6%

5%

3%

2%

1%

Età



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

712.380
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 31.164

34.115

647.101

Dettaglio	Device

TV	tradizionale

Smartphone

Tablet

PC

smart	TV 2

9.666

9.858

16.165

676.689

Sesso

Donne Uomini

58%42%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

24%

17%

10%

9%

6%

3%

1%

Età



30	giugno	2024	-	6	luglio	2024

7.564.402	ascoltatori	medi	(AMR)

1.270.819.569	ore	totali	(TTS)



30	giugno	2024	-	6	luglio	2024

AMR	Total	Audience

66
Ascoltatori	medi

Andamento	AMR

Su	settimana	precedente

Linear	vs	VOD

Linear 66

Dettaglio	Device

TV	tradizionale 66

Sesso

Donne Uomini

66%34%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

41%

3%

2%

0%

Età



30	giugno	2024	-	6	luglio	2024

7.270.049	ascoltatori	medi	(AMR)	su	TV	screen

70.039	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	685.637

TV

AMR:	685.073

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

22%

33%

3% 3% 4%
9%

DEVICE	CONNESSI

AMR:	564

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

21% 23%

12%

1% 3%

NOVE
AMR:	159.746

TV

AMR:	159.626

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

23%

36%

1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	120

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 15%

25% 21%

0% 1%
9%

REAL	TIME
AMR:	154.659

TV

AMR:	154.508

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
17%

24%
27%

1% 2%
6%

DEVICE	CONNESSI

AMR:	151

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

24%
18% 19% 19%

0% 2%
5%

GIALLO
AMR:	67.219

TV

AMR:	67.103

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

57%

1% 1% 3% 3% 4%
9%

DEVICE	CONNESSI

AMR:	116

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

34%
27%

1% 1%
7% 5%

DMAX
AMR:	65.899

TV

AMR:	65.818

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

22%
18%

31%

2% 2% 2%

DEVICE	CONNESSI

AMR:	80

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 18%

26%

18%

1%
6% 6% 6%
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FOOD	NETWORK
AMR:	55.738

TV

AMR:	55.724

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
24%

45%

1% 1% 2% 5% 8%

DEVICE	CONNESSI

AMR:	14

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23% 26%

16%

1% 3% 6% 9%

FRISBEE
AMR:	39.579

TV

AMR:	39.573

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

10%

17% 18%

10% 11%

6%
9%

DEVICE	CONNESSI

AMR:	5

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16%

20% 20%

6%
9%

7%
3%

K2
AMR:	35.535

TV

AMR:	35.528

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16% 15% 16%

14% 12%

3%
6%

DEVICE	CONNESSI

AMR:	7

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

11%

16%
20%

16%

9%
5% 5%

MOTOR	TREND
AMR:	33.824

TV

AMR:	33.790

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

42%

2% 4% 2%
9% 8%

DEVICE	CONNESSI

AMR:	34

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

27%
20%

12%

2%
6% 9%

HGTV	-	HOME	&	GARDEN
AMR:	32.021

TV

AMR:	32.000

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

24%

34%

2% 3% 2%
7%

DEVICE	CONNESSI

AMR:	20

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
14%

23%
29%

10%

0% 0%
4%
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La7
AMR:	300.207

TV

AMR:	299.240

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

56%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	967

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%
29% 33%

0% 0% 3% 7%

LA7
AMR:	267.523

TV

AMR:	266.556

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

58%

1% 1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	967

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%
29% 33%

0% 0% 3% 7%

LA7D
AMR:	32.684

TV

AMR:	32.684

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%

42%

0% 2% 6% 7% 8%
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RTI	-	Mediaset
AMR:	2.483.412

TV

AMR:	2.469.732

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 19%

44%

2% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	13.680

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

15%
20% 18%

11%

0% 1%

CANALE	5
AMR:	1.096.078

TV

AMR:	1.089.215

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

48%

1% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	6.863

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
26%

17% 20%
13%

0% 1%
7%

ITALIA	1
AMR:	326.694

TV

AMR:	325.146

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

20% 20%

26%

1% 2%
6%

DEVICE	CONNESSI

AMR:	1.547

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%
18% 20%

16%

0% 1%
5%

RETE	4
AMR:	318.769

TV

AMR:	317.740

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

64%

0% 1% 2% 3% 4% 9%

DEVICE	CONNESSI

AMR:	1.029

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20% 26% 27%

0% 0%
7% 9%

TGCOM	24
AMR:	39.768

TV

AMR:	38.956

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

50%

0% 1% 4% 5% 6%

DEVICE	CONNESSI

AMR:	812

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

23%
30%

0% 2%
8% 8%
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MEDIASET	DIGITAL
AMR:	62

DEVICE	CONNESSI

AMR:	62

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 17%

24%
19%

11%

0% 0%

7%
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RAI
AMR:	2.778.083

TV

AMR:	2.746.931

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

54%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	31.152

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 16% 19%
25%

18%

0% 1%

RAI	1
AMR:	1.320.506

TV

AMR:	1.305.240

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

55%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	15.266

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 17% 21% 24%
13%

0% 1%

RAI	2
AMR:	511.282

TV

AMR:	501.311

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

56%

1% 1% 3% 5% 6% 9%

DEVICE	CONNESSI

AMR:	9.971

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 15% 16%
25% 22%

0% 1%

RAI	3
AMR:	437.717

TV

AMR:	436.147

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

60%

0% 1% 3% 3% 4% 9%

DEVICE	CONNESSI

AMR:	1.570

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

28% 27%

0% 0%
7% 9%

RAI	PREMIUM
AMR:	117.752

TV

AMR:	117.373

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

55%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	379

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

28% 25%

0% 2%
8% 9%
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RAI	4
AMR:	116.396

TV

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
28%

35%

0% 1% 4% 5% 5%

DEVICE	CONNESSI

AMR:	699

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

26%
32%

10%

0% 2%
7%

RAI	MOVIE
AMR:	81.126

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	315

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 23% 28%

1% 2% 6% 9%

RAI	YOYO
AMR:	46.624

TV

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
21% 21%

6%
3%

8% 8% 9%

DEVICE	CONNESSI

AMR:	51

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

11%

23% 23%

11%

3%
6%

2%

RAI	NEWS	24
AMR:	46.421

TV

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

56%

1% 3% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.194

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 13%
24% 27%

1% 2% 6%

RAI	SPORT
AMR:	40.236

TV

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

58%

1% 1% 1% 7% 7% 7%

DEVICE	CONNESSI

AMR:	456

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16% 13%
24%

31%

0% 2% 4%
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RAI	5
AMR:	23.091

TV

AMR:	22.995

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

56%

0% 1% 2% 5% 4%

DEVICE	CONNESSI

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 16%

31% 30%

0% 1% 5% 6%

RAI	STORIA
AMR:	17.779

TV

AMR:	17.619

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
21%

48%

1% 1% 2% 5%

DEVICE	CONNESSI

AMR:	160

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13%

28% 30%

1% 1%
7% 7%

RAI	SCUOLA
AMR:	9.779

TV

AMR:	9.682

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

23%

47%

1% 2% 1% 5%

DEVICE	CONNESSI

AMR:	96

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
30% 28%

2% 3% 3% 5% 9%

RAI	GULP
AMR:	8.508

TV

AMR:	8.475

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

15% 12% 11%
14%

4% 7%

DEVICE	CONNESSI

AMR:	33

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

32%

10% 11%

18%

8% 9%
6% 6%

RAIPLAY
AMR:	535

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	535

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

27%
34%

0% 0%

9% 8% 9%
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Sky	Italia
AMR:	690.882

TV

AMR:	667.207

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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11%

36%

17% 18%

6%
1%

7%
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SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	27

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%
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23%

17%

1%
4%

2%

SKY	SPORT	MOTO	GP
AMR:	18

Uomini

87
%

Donne
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%
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27%
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25%

1% 1%

8% 9% 8%

TV8
AMR:	15

Uomini

44
%

Donne
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%
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19%

13% 13%

23%
19%

10%

0%
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