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9	giugno	2024	-	15	giugno	2024

7.861.918	ascoltatori	medi	(AMR)

1.320.802.238	ore	totali	(TTS)
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AMR	Total	Audience

716.343
Ascoltatori	medi

Andamento	AMR

-	14%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.705

9.177

702.461

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 440

857

862

1.479

712.705

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

22%

17%

10%

9%

4%

4%

3%

Età
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AMR	Total	Audience

450.770
Ascoltatori	medi

Andamento	AMR

+	29%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.596

4.638

441.537

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 27

334

1.751

2.381

446.277

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

21%

10%

7%

5%

2%

1%

1%

Età
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AMR	Total	Audience

2.758.654
Ascoltatori	medi

Andamento	AMR

-	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.194

101.984

2.637.475

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 7.773

10.582

25.816

56.319

2.658.163

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 43%

18%

15%

9%

7%

3%

3%

2%

Età
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AMR	Total	Audience

2.880.993
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.896

64.344

2.807.753

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.425

17.217

19.421

32.037

2.802.893

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

20%

11%

6%

5%

3%

2%

1%

Età
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AMR	Total	Audience

622.522
Ascoltatori	medi

Andamento	AMR

+	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 28.648

39.579

554.295

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

5.324

6.322

9.089

601.785

Sesso

Donne Uomini

56%44%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

24%

18%

10%

9%

6%

3%

1%

Età



9	giugno	2024	-	15	giugno	2024

7.863.083	ascoltatori	medi	(AMR)

1.320.997.975	ore	totali	(TTS)



9	giugno	2024	-	15	giugno	2024

AMR	Total	Audience

1.468
Ascoltatori	medi

Andamento	AMR

-	77%
Su	settimana	precedente

Linear	vs	VOD

On-Demand

Linear

VOSDAL 3

162

1.303

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 39

66

72

303

989

Sesso

Donne Uomini

83%17%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 10%

13%

22%

17%

12%

17%

7%

1%

Età
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7.588.970	ascoltatori	medi	(AMR)	su	TV	screen

47.044	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	706.792

TV

AMR:	706.345

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

21%

33%

3% 4% 4%
9%

DEVICE	CONNESSI

AMR:	447

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

13%

22% 22%

11%

1% 4%

REAL	TIME
AMR:	154.341

TV

AMR:	154.235

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

20%
23% 26%

1% 2%
6%

DEVICE	CONNESSI

AMR:	106

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

15%

22%
18%

0% 2% 5%

NOVE
AMR:	142.597

TV

AMR:	142.493

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
25%

37%

1% 2% 3%
7% 8%

DEVICE	CONNESSI

AMR:	104

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

25% 23%

10%
1% 3%

9%

GIALLO
AMR:	76.791

TV

AMR:	76.705

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

54%

0% 1% 3% 2% 3%
9%

DEVICE	CONNESSI

AMR:	86

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

35%
25%

1% 2%
9% 8% 6%

DMAX
AMR:	64.840

TV

AMR:	64.761

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

16%

31%

1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	79

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
20%

15%

24%

12%

1%
6% 6%
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FOOD	NETWORK
AMR:	56.836

TV

AMR:	56.825

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

46%

1% 3% 4% 5% 8%

DEVICE	CONNESSI

AMR:	11

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

26%
17% 15%

1% 5% 9%

FRISBEE
AMR:	41.615

TV

AMR:	41.612

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
19% 17%

11% 10%8%
2%

8%

DEVICE	CONNESSI

AMR:	4

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

16% 17% 17% 15%

3%
6%

3%

MOTOR	TREND
AMR:	40.487

TV

AMR:	40.463

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%
21%

36%

2% 3% 2%
9%

DEVICE	CONNESSI

AMR:	25

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 17%
21% 20%

1%
7% 7% 8%

K2
AMR:	36.611

TV

AMR:	36.607

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 19%

10%
14%

11%

16%

4%

9%

DEVICE	CONNESSI

AMR:	5

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
17%

10% 11%
14%

11%
8% 8%

HGTV	-	HOME	&	GARDEN
AMR:	34.926

TV

AMR:	34.911

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

23%

34%

2% 3% 3%
9%

DEVICE	CONNESSI

AMR:	16

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
17%

23% 26%

0% 1% 3%
9%
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La7
AMR:	446.132

TV

AMR:	443.364

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

55%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	2.769

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 16%
28% 28%

0% 0% 2%

LA7
AMR:	413.206

TV

AMR:	410.437

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

55%

0% 1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	2.769

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 16%
28% 28%

0% 0% 2%

LA7D
AMR:	32.926

TV

AMR:	32.926

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 19%

45%

1% 2% 4% 5% 8%



9	giugno	2024	-	15	giugno	2024

RTI	-	Mediaset
AMR:	2.656.669

TV

AMR:	2.644.650

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%

44%

2% 3% 3% 7% 9%

DEVICE	CONNESSI

AMR:	12.019

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
14%

21% 21%
14%

1% 2%
9%

CANALE	5
AMR:	1.175.315

TV

AMR:	1.171.024

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

49%

2% 2% 3% 6% 8%

DEVICE	CONNESSI

AMR:	4.291

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
15%

22% 18%
11%

0% 1%
9%

RETE	4
AMR:	357.654

TV

AMR:	356.196

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

62%

1% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.458

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
20% 23% 25%

0% 0%
7%

ITALIA	1
AMR:	354.475

TV

AMR:	352.947

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21% 20%
26%

1% 2% 5%

DEVICE	CONNESSI

AMR:	1.528

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

17%
22%

17%

0% 1%
5%

TGCOM	24
AMR:	42.578

TV

AMR:	41.488

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

50%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	1.090

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20% 21%

27%

1% 3% 7% 9%
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MEDIASET	DIGITAL
AMR:	8

DEVICE	CONNESSI

AMR:	8

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
17%

23%
18%

10%

0% 1%

8%
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RAI
AMR:	2.816.641

TV

AMR:	2.794.158

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

53%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	22.483

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 14%
19%

25%
16%

0% 1%

RAI	1
AMR:	1.252.105

TV

AMR:	1.241.606

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

56%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	10.500

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 15% 20% 23%
14%

0% 1%

RAI	3
AMR:	520.679

TV

AMR:	518.764

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

58%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	1.915

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

30% 26%

0% 0% 6% 9%

RAI	2
AMR:	484.914

TV

AMR:	480.169

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

49%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	4.745

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 16% 19%
26%

14%

0% 1%

RAI	4
AMR:	114.372

TV

AMR:	113.646

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
28%

35%

1% 2%
5% 4% 5%

DEVICE	CONNESSI

AMR:	726

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
10%

26%
32%

10%

0% 2%
7%
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RAI	PREMIUM
AMR:	103.190

TV

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%

52%

1% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	368

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%

30%
24%

0% 2% 7% 8%

RAI	SPORT
AMR:	96.979

TV

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22%

48%

1% 2% 3% 6% 8%

DEVICE	CONNESSI

AMR:	1.412

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 18%
29%

15%

0% 1%
7%

RAI	MOVIE
AMR:	85.713

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21%

51%

1% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	338

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
22% 25% 21%

0% 2%
7%

RAI	NEWS	24
AMR:	47.319

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

57%

0% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.226

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 15%
27% 25%

0% 2% 6%

RAI	YOYO
AMR:	44.914

TV

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

17%

23%

11%
8%

2% 5%
8%

DEVICE	CONNESSI

AMR:	48

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
17% 18%

25%

12%

2% 4% 3%
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RAI	5
AMR:	24.216

TV

AMR:	24.114

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

54%

0% 2% 2% 4% 5%

DEVICE	CONNESSI

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
29% 28%

0% 1% 5% 9% 9%

RAI	STORIA
AMR:	17.332

TV

AMR:	17.180

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
21%

44%

0% 3% 2%
7%

DEVICE	CONNESSI

AMR:	152

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16%
23%

31%

1% 1%
7% 8%

RAI	GULP
AMR:	12.203

TV

AMR:	12.173

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
14%

18%

10%

18%

5% 7%

DEVICE	CONNESSI

AMR:	30

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

10%
13% 14% 14%

9% 6% 5%

RAI	SCUOLA
AMR:	11.880

TV

AMR:	11.783

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

49%

1% 1% 2% 5% 5% 9%

DEVICE	CONNESSI

AMR:	96

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

31% 27%

1% 4% 5% 7% 8%

RAI	RADIO2
AMR:	499

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	499

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

20%

29%
23%

0% 0%
6%
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7.588.970	ascoltatori	medi	(AMR)	su	TV	screen

47.044	ascoltatori	medi	(AMR)	su	device	connessi
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159.920	ascoltatori	medi	(AMR)	su	device	connessi
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DAZN
AMR:	1.165

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

15% 15%

20%

16%

1%

8%
7%

DAZN	VOD
AMR:	1.165

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

15% 15%

20%

16%

1%

8%
7%



9	giugno	2024	-	15	giugno	2024

canale sesso età
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1%
3%

9%

4%

SKY	INVESTIGATION
AMR:	727

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

16%
12%

15%

30%

0% 1% 2%

SKY	UNO
AMR:	534

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

17%
14%

22%

3%
7% 9%

0%



9	giugno	2024	-	15	giugno	2024

canale sesso età

SKY	SPORT	VOD
AMR:	170

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

43%

18%

11%

0% 1%
6% 8%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	78

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
21%

14%

19% 20%

1% 2% 3%

SKY	DOCUMENTARIES
AMR:	47

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

23%
27%

20%

1% 2% 2%

TV8
AMR:	18

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

14% 15%

23%

17%

1%
3%

7%

SKY	SPORT	F1
AMR:	15

Uomini

94
%

Donne

6
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%

26%

14%
17%

1% 2%
6%

2%
















