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26	maggio	2024	-	1	giugno	2024

8.233.962	ascoltatori	medi	(AMR)

1.383.305.588	ore	totali	(TTS)
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AMR	Total	Audience

779.332
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 6.527

10.507

762.298

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 552

1.037

1.163

1.456

775.123

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 32%

23%

16%

10%

9%

4%

3%

3%

Età
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AMR	Total	Audience

352.969
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.091

3.990

345.888

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 21

228

1.275

1.535

349.910

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

21%

10%

7%

4%

2%

1%

0%

Età
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AMR	Total	Audience

3.134.093
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 20.404

101.901

3.011.788

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.030

12.731

27.059

53.920

3.032.353

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

16%

9%

8%

4%

3%

2%

Età
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AMR	Total	Audience

2.866.155
Ascoltatori	medi

Andamento	AMR

-	10%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 10.880

69.219

2.786.056

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.181

12.592

14.570

33.063

2.797.750

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

19%

10%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

682.131
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 29.112

38.980

614.038

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 2

5.815

7.746

10.830

657.737

Sesso

Donne Uomini

59%41%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

23%

18%

11%

9%

6%

3%

1%

Età
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8.260.117	ascoltatori	medi	(AMR)

1.387.699.699	ore	totali	(TTS)
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AMR	Total	Audience

27.662
Ascoltatori	medi

Andamento	AMR

-	64%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 53

2.968

24.640

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 772

961

1.506

1.947

22.475

Sesso

Donne Uomini

80%20%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 19%

17%

18%

13%

13%

16%

5%

1%

Età
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7.958.977	ascoltatori	medi	(AMR)	su	TV	screen

43.602	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	768.040

TV

AMR:	767.475

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

23%

32%

3% 3% 4%
8%

DEVICE	CONNESSI

AMR:	565

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 15%

21% 23%

11%

1% 2%

NOVE
AMR:	160.621

TV

AMR:	160.503

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

25%

34%

0% 2% 4%
8%

DEVICE	CONNESSI

AMR:	118

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 15%

24% 23%

10%

0% 1%

9%

REAL	TIME
AMR:	146.663

TV

AMR:	146.538

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

19%

26% 26%

1% 2%
5%

DEVICE	CONNESSI

AMR:	125

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%
15%

23% 21%

0% 1%
6%

GIALLO
AMR:	75.149

TV

AMR:	75.041

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

53%

0% 1% 3% 3% 5% 8%

DEVICE	CONNESSI

AMR:	107

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

34%
27%

0% 1%
9% 9%

DMAX
AMR:	67.777

TV

AMR:	67.653

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21% 19%

31%

1% 3%
6% 9%

DEVICE	CONNESSI

AMR:	124

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16% 17%

26%

18%

1% 3% 5%
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FOOD	NETWORK
AMR:	56.241

TV

AMR:	56.228

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 20%

48%

1% 2% 4% 4% 6%

DEVICE	CONNESSI

AMR:	13

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 12%

24% 20% 16%

1% 4%

FRISBEE
AMR:	44.174

TV

AMR:	44.170

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

11%

19%
22%

2%

8% 7% 7%

DEVICE	CONNESSI

AMR:	4

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
23%

17%
19%

7% 8%
5%

2%

MOTOR	TREND
AMR:	39.182

TV

AMR:	39.154

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

23%

34%

2% 3% 4%
8%

DEVICE	CONNESSI

AMR:	29

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
15%

21%
24%

1% 3%
9%

HGTV	-	HOME	&	GARDEN
AMR:	33.688

TV

AMR:	33.669

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

23%

35%

3% 1% 2%
8%

DEVICE	CONNESSI

AMR:	19

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18%
24% 27%

0% 0%
4%

9%

K2
AMR:	33.018

TV

AMR:	33.013

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18%

10%

15% 13%
16%

4%
8%

DEVICE	CONNESSI

AMR:	5

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
18% 18%

14%

8% 8% 7% 6%
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La7
AMR:	348.979

TV

AMR:	347.427

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

54%

0% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.552

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 16%

30% 28%

0% 0% 4%

LA7
AMR:	315.639

TV

AMR:	314.087

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

56%

0% 1% 2% 4% 6% 9%

DEVICE	CONNESSI

AMR:	1.552

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 16%

30% 28%

0% 0% 4%

LA7D
AMR:	33.340

TV

AMR:	33.340

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 20%

42%

1% 2% 2% 6%



26	maggio	2024	-	1	giugno	2024

RTI	-	Mediaset
AMR:	3.032.191

TV

AMR:	3.015.875

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

43%

2% 2% 3% 7% 9%

DEVICE	CONNESSI

AMR:	16.316

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
15%

22% 19%
12%

0% 2%
9%

CANALE	5
AMR:	1.402.696

TV

AMR:	1.395.019

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

46%

1% 2% 3% 7% 8%

DEVICE	CONNESSI

AMR:	7.677

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%
17%

22%
16%

0% 1%
9%

ITALIA	1
AMR:	405.737

TV

AMR:	403.777

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%

22%
18%

24%

1% 3% 5%

DEVICE	CONNESSI

AMR:	1.959

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

28%

16%
23%

15%

0% 1%
5%

RETE	4
AMR:	357.508

TV

AMR:	356.168

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

60%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.340

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
22% 25% 23%

0% 0% 6%

TGCOM	24
AMR:	37.423

TV

AMR:	36.125

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

50%

1% 2% 2% 6% 7%

DEVICE	CONNESSI

AMR:	1.299

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
17%

23% 26%

1% 3% 5%
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MEDIASET	DIGITAL
AMR:	30

DEVICE	CONNESSI

AMR:	30

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

18%

23%

17%

0% 1%

8% 9%
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RAI
AMR:	2.796.883

TV

AMR:	2.784.929

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	11.953

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
19%

28% 23%

0% 1%
8%

RAI	1
AMR:	1.371.364

TV

AMR:	1.366.887

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

61%

0% 1% 3% 4% 4% 9%

DEVICE	CONNESSI

AMR:	4.477

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
19%

27% 26%

0% 0%
7%

RAI	3
AMR:	518.600

TV

AMR:	516.674

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

58%

1% 1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	1.926

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%
29% 26%

0% 0%
6% 9%

RAI	2
AMR:	399.570

TV

AMR:	397.940

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

55%

0% 1% 3% 5% 4%

DEVICE	CONNESSI

AMR:	1.630

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
18%

30%
22%

0% 1%
8%

RAI	4
AMR:	116.866

TV

AMR:	116.135

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

31% 32%

1% 1%
6% 4% 6%

DEVICE	CONNESSI

AMR:	731

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

25%

33%

0% 1%
7% 9% 9%



26	maggio	2024	-	1	giugno	2024

RAI	PREMIUM
AMR:	105.969

TV

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

48%

0% 1% 2%
7% 6% 9%

DEVICE	CONNESSI

AMR:	329

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

11% 14%

26%
19%

0% 2%

RAI	MOVIE
AMR:	90.318

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	348

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 17%
27% 23%

0% 3% 8% 9%

RAI	YOYO
AMR:	47.173

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

18%
23%

12%
6%

1%
5%

8%

DEVICE	CONNESSI

AMR:	48

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

11%
16%

24%

14%

2%
5% 3%

RAI	NEWS	24
AMR:	41.889

TV

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%

53%

1% 2% 2% 5% 9%

DEVICE	CONNESSI

AMR:	953

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 17%

24% 21%

0% 3% 7%

RAI	SPORT
AMR:	38.955

TV

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

54%

1% 1% 3% 5% 7% 8%

DEVICE	CONNESSI

AMR:	313

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 18%
23% 19%

1% 2%
9%
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RAI	5
AMR:	24.041

TV

AMR:	23.944

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

54%

0% 1% 3% 5% 4%

DEVICE	CONNESSI

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%
27% 28%

0% 1%
9% 9%

RAI	STORIA
AMR:	17.337

TV

AMR:	17.187

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

26%

41%

1% 2% 2%
6%

DEVICE	CONNESSI

AMR:	150

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14% 13%

27% 26%

1% 2% 3%

RAI	SCUOLA
AMR:	13.661

TV

AMR:	13.558

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

52%

2% 1% 1%
7% 7% 9%

DEVICE	CONNESSI

AMR:	103

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%
26%

33%

3% 4% 2% 5%

RAI	GULP
AMR:	10.316

TV

AMR:	10.290

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

10%
18% 19%

10%8% 5% 8%

DEVICE	CONNESSI

AMR:	26

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

37%

18%
13% 11%

5%
9%

3% 3%

RAI	RADIO2
AMR:	540

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	540

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

20%

29%
23%

0% 0%
5%
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Sky	Italia
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7.978.952	ascoltatori	medi	(AMR)	su	TV	screen

46.819	ascoltatori	medi	(AMR)	su	device	connessi
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159.206	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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