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10	settembre	2023	-	16	settembre	2023

7.785.152	ascoltatori	medi	(AMR)

1.307.905.532	ore	totali	(TTS)



10	settembre	2023	-	16	settembre	2023

AMR	Total	Audience

705.142
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.005

6.881

694.256

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 86

296

610

951

703.199

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

22%

15%

11%

10%

4%

4%

4%

Età
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AMR	Total	Audience

303.208
Ascoltatori	medi

Andamento	AMR

+	21%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.151

2.950

298.107

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 9

178

1.250

1.263

300.507

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

21%

11%

7%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.029.135
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.763

100.312

2.911.060

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 7.643

11.713

28.668

44.368

2.936.742

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

18%

17%

10%

7%

4%

3%

2%

Età
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AMR	Total	Audience

2.713.142
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.910

63.144

2.638.088

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 7.667

14.172

14.763

23.953

2.652.586

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

19%

11%

6%

5%

3%

2%

1%

Età
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AMR	Total	Audience

611.374
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 29.373

36.335

545.665

Dettaglio	Device

TV	tradizionale

Smartphone

Tablet

PC

smart	TV 2

4.915

5.074

6.901

594.480

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

22%

19%

10%

8%

5%

3%

1%

Età



10	settembre	2023	-	16	settembre	2023

7.831.987	ascoltatori	medi	(AMR)

1.315.773.880	ore	totali	(TTS)



10	settembre	2023	-	16	settembre	2023

AMR	Total	Audience

50.132
Ascoltatori	medi

Andamento	AMR

+	77%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 160

2.928

47.045

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.271

2.014

3.297

3.736

39.814

Sesso

Donne Uomini

74%26%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

15%

19%

18%

14%

9%

4%

1%

Età



10	settembre	2023	-	16	settembre	2023

7.526.400	ascoltatori	medi	(AMR)	su	TV	screen

41.634	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	698.261

TV

AMR:	697.545

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
15%

22%

30%

4% 4% 4%

DEVICE	CONNESSI

AMR:	716

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 12%

20%
26%

12%

1% 3%

NOVE
AMR:	145.290

TV

AMR:	145.165

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

20% 21%

29%

2% 2%
6% 8%

DEVICE	CONNESSI

AMR:	126

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
13%

24%
21%

0% 2%
7%

REAL	TIME
AMR:	115.730

TV

AMR:	115.596

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

22%

29%

1% 2% 4%
9%

DEVICE	CONNESSI

AMR:	134

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%
18% 20% 19%

0% 2% 4%

DMAX
AMR:	82.211

TV

AMR:	82.115

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 20%

28%

2% 3% 5%
9%

DEVICE	CONNESSI

AMR:	96

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 14% 14%

23%
20%

1%
6% 7%

GIALLO
AMR:	81.669

TV

AMR:	81.482

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

50%

0% 1% 3% 3% 3%
9%

DEVICE	CONNESSI

AMR:	186

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

40%

23%

0% 1%
7% 8% 5%
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FOOD	NETWORK
AMR:	52.750

TV

AMR:	52.740

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

21%

41%

1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	10

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 18% 20% 22%

11%

1% 2%

FRISBEE
AMR:	52.663

TV

AMR:	52.657

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

12%

21%
18%

4%
7% 7% 8%

DEVICE	CONNESSI

AMR:	7

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%

11%

21% 19%

6% 6%
2%

MOTOR	TREND
AMR:	38.913

TV

AMR:	38.873

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

27%
33%

3% 2% 2%
8% 9%

DEVICE	CONNESSI

AMR:	40

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 14%

27%

17%
12%

2% 5% 7%

HGTV	-	HOME	&	GARDEN
AMR:	37.014

TV

AMR:	37.001

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

23%

33%

1% 3% 3%
7%

DEVICE	CONNESSI

AMR:	13

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 21% 23% 22%

0% 1% 3%
9%

K2
AMR:	33.140

TV

AMR:	33.132

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
28%

11% 13%
6% 8%

5%
9%

DEVICE	CONNESSI

AMR:	8

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

14% 12% 12% 13%
9%

5% 2%
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La7
AMR:	300.258

TV

AMR:	298.943

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

52%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.316

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 16%
27% 28%

0% 0% 3%

LA7
AMR:	258.185

TV

AMR:	256.869

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

54%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.316

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 16%
27% 28%

0% 0% 3%

LA7D
AMR:	42.074

TV

AMR:	42.074

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

42%

1% 3% 2% 5% 9%
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RTI	-	Mediaset
AMR:	2.928.823

TV

AMR:	2.914.254

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

41%

2% 3% 4% 7% 9%

DEVICE	CONNESSI

AMR:	14.569

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 15%

22% 20%
13%

0% 2%

CANALE	5
AMR:	1.305.536

TV

AMR:	1.299.493

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

45%

2% 2% 4% 7% 8%

DEVICE	CONNESSI

AMR:	6.043

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

17%
22%

16%

0% 1%
9%

ITALIA	1
AMR:	373.778

TV

AMR:	372.425

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

23%
19%

24%

2% 3% 5%
9%

DEVICE	CONNESSI

AMR:	1.353

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
19%

24%

17%

1% 2%
5%

RETE	4
AMR:	325.467

TV

AMR:	324.465

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

61%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.002

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20% 25% 28%

0% 0% 6% 8%

TGCOM	24
AMR:	47.826

TV

AMR:	45.916

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

51%

1% 2% 4% 4% 6%

DEVICE	CONNESSI

AMR:	1.911

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
16%

25% 26%

1% 4% 7%
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MEDIASET	DIGITAL
AMR:	1.359

DEVICE	CONNESSI

AMR:	1.359

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 17%

23%
19%

11%

0% 0%
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RAI
AMR:	2.649.998

TV

AMR:	2.633.904

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

54%

1% 2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	16.094

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 13%
21%

27%
18%

0% 1%

RAI	1
AMR:	1.305.224

TV

AMR:	1.297.833

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

58%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	7.391

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 14%
21% 25%

18%

0% 2%

RAI	3
AMR:	456.322

TV

AMR:	454.762

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

57%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.560

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 19%
31%

25%

0% 0% 4% 7%

RAI	2
AMR:	360.583

TV

AMR:	358.379

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	2.204

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 13%
20%

28%
17%

0% 1%

RAI	4
AMR:	93.690

TV

AMR:	93.204

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
25%

37%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	487

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 10%

21%

33%

11%

0% 2%
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RAI	PREMIUM
AMR:	87.843

TV

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

26%

55%

0% 1% 2% 2% 4%

DEVICE	CONNESSI

AMR:	270

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

35%
27%

0% 1%
6% 8% 6%

RAI	MOVIE
AMR:	83.401

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

51%

2% 1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	312

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
24% 24%

0% 2%
8% 9%

RAI	SPORT
AMR:	80.757

TV

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

43%

1% 2% 4% 6% 8%

DEVICE	CONNESSI

AMR:	1.490

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
13% 13%

19% 22%

11%

0% 1%

RAI	YOYO
AMR:	53.047

TV

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 22% 23%

11%
7%

3% 4%
9%

DEVICE	CONNESSI

AMR:	48

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

11%

24% 24%

11%
6%

3% 2%

RAI	NEWS	24
AMR:	49.554

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

52%

1% 2% 1% 5% 8%

DEVICE	CONNESSI

AMR:	1.050

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

28%
21%

1% 2% 3%
8%
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RAI	5
AMR:	27.845

TV

AMR:	27.726

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 19%

55%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

24%
32%

0% 1%
6% 8%

RAI	STORIA
AMR:	22.815

TV

AMR:	22.651

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%

25%

43%

0% 2% 2%
8%

DEVICE	CONNESSI

AMR:	163

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%

33%
25%

0% 3% 6% 6%

RAI	SCUOLA
AMR:	14.208

TV

AMR:	14.121

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
20%

47%

0% 2% 1%
6%

DEVICE	CONNESSI

AMR:	86

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

26% 29%

1%
5% 3%

9%

RAI	GULP
AMR:	13.827

TV

AMR:	13.796

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22%

12% 11% 12% 12% 10%9%

DEVICE	CONNESSI

AMR:	31

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

42%

13% 10% 11% 10%
5% 7%

3%

RAI	RADIO2
AMR:	467

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	467

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

20%

30%

22%

0% 0%
5%



10	settembre	2023	-	16	settembre	2023

Sky	Italia
AMR:	575.039

TV

AMR:	566.100

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
22%

33%

1% 3% 5% 8%

DEVICE	CONNESSI

AMR:	8.939

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

12%

21% 23%

0% 2%
9%

TV8
AMR:	179.804

TV

AMR:	178.949

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 21%

35%

1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	855

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
16%

22% 24%

10%

0% 1%
8%

CIELO
AMR:	80.458

TV

AMR:	80.324

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
23%

42%

1% 2% 4% 6% 7%

DEVICE	CONNESSI

AMR:	134

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
10%

20% 23%

12%

0% 2%

SKY	SPORT	UNO
AMR:	37.393

TV

AMR:	35.604

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
25%

29%

1% 3%
7% 8% 8%

DEVICE	CONNESSI

AMR:	1.789

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

21% 24%

0% 2%

9% 8%

SKY	TG24
AMR:	28.664

TV

AMR:	27.983

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

24%

33%

0% 4% 4% 6%

DEVICE	CONNESSI

AMR:	681

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16%

19%
26%

13%

0%
5%

9%



10	settembre	2023	-	16	settembre	2023

SKY	TG24	(50)
AMR:	22.970

TV

AMR:	22.970

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

41%

1% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	UNO
AMR:	22.933

TV

AMR:	22.448

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 12%

28%

21%

14%

1%
4%

DEVICE	CONNESSI

AMR:	485

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

14% 14%

26%

14%

0% 3% 3%

SKY	SPORT	24
AMR:	21.995

TV

AMR:	21.533

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21% 21%

32%

0% 2%
5%

9%

DEVICE	CONNESSI

AMR:	461

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%

11%

24% 22%

0% 2%
8%

SKY	CINEMA	COLLECTION
AMR:	14.605

TV

AMR:	14.443

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

24%
18%

3% 6% 7% 9%

DEVICE	CONNESSI

AMR:	162

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

17%
21% 18%

0% 1%
6% 5%

SKY	INVESTIGATION	+1
AMR:	12.816

TV

AMR:	12.799

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
24% 26%

21%

1% 2% 2%
6%

DEVICE	CONNESSI

AMR:	17

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

28%
34%

0% 2% 4%
8%



10	settembre	2023	-	16	settembre	2023

SKY	CINEMA	UNO/HD
AMR:	12.241

TV

AMR:	12.186

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
27% 29%

1% 3% 5%
9% 7%

DEVICE	CONNESSI

AMR:	55

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
22%

27%

12%

1%
4%

7% 9%

SKY	INVESTIGATION
AMR:	12.036

TV

AMR:	11.973

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
23%

40%

0% 2% 3% 5%
9%

DEVICE	CONNESSI

AMR:	63

Uomini

23
%

Donne

77
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

26% 27%

0% 2% 4%
9%

SKY	SPORT	CALCIO
AMR:	11.806

TV

AMR:	11.413

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 20%

38%

1% 3% 6% 7% 8%

DEVICE	CONNESSI

AMR:	393

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

13%
20% 22%

0% 1%
9%

SKY	SPORT	F1
AMR:	11.234

TV

AMR:	10.105

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

26% 27%

1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	1.128

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

18%

27%

0% 1%

9%
4% 7%

SKY	UNO	+1
AMR:	8.029

TV

AMR:	8.020

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%
28%

18%

1% 2%
7% 9%

DEVICE	CONNESSI

AMR:	9

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
14%

25% 24%

1% 3%
8% 7%



10	settembre	2023	-	16	settembre	2023

7.526.400	ascoltatori	medi	(AMR)	su	TV	screen

85.566	ascoltatori	medi	(AMR)	su	device	connessi
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135.755	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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