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7	maggio	2023	-	13	maggio	2023

8.680.760	ascoltatori	medi	(AMR)

1.458.367.695	ore	totali	(TTS)



7	maggio	2023	-	13	maggio	2023

AMR	Total	Audience

676.801
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 3.280

4.901

668.620

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 258

471

840

1.942

673.291

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

21%

17%

12%

8%

4%

4%

3%

Età
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AMR	Total	Audience

318.913
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.524

3.169

314.220

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 15

225

1.281

1.643

315.749

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

21%

10%

8%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.186.678
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 18.486

65.316

3.102.876

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 7.753

14.021

25.392

31.749

3.107.763

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

18%

16%

10%

7%

4%

2%

2%

Età
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AMR	Total	Audience

3.331.801
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 14.886

60.788

3.256.127

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 9.350

17.294

18.508

33.245

3.253.406

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

720.517
Ascoltatori	medi

Andamento	AMR

+	16%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 12.736

33.343

674.437

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 3

6.177

8.922

8.936

696.478

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

22%

20%

11%

8%

6%

3%

1%

Età



7	maggio	2023	-	13	maggio	2023

8.759.229	ascoltatori	medi	(AMR)

1.471.550.397	ore	totali	(TTS)



7	maggio	2023	-	13	maggio	2023

AMR	Total	Audience

82.058
Ascoltatori	medi

Andamento	AMR

-	46%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 80

6.185

75.792

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.926

2.956

3.589

5.674

67.913

Sesso

Donne Uomini

75%25%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 25%

16%

16%

14%

12%

12%

4%

2%

Età



7	maggio	2023	-	13	maggio	2023

8.484.936	ascoltatori	medi	(AMR)	su	TV	screen

51.338	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	673.521

TV

AMR:	672.726

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

21%

31%

3% 4% 4%
8%

DEVICE	CONNESSI

AMR:	795

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

23% 24%

12%

1% 2%
8%

NOVE
AMR:	147.669

TV

AMR:	147.480

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 22%
29%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	189

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
14%

25% 23%

0% 1%

9% 8%

REAL	TIME
AMR:	104.278

TV

AMR:	104.185

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20%
23%

27%

1% 2%
5%

9%

DEVICE	CONNESSI

AMR:	93

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

22%
17%

22%
18%

1% 1%
5%

DMAX
AMR:	80.239

TV

AMR:	80.139

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

22%
16%

26%

2% 3% 5%

DEVICE	CONNESSI

AMR:	99

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18% 18%

28%

14%

1%
4% 6%

GIALLO
AMR:	79.203

TV

AMR:	79.003

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

53%

0% 1% 2% 3% 6% 9%

DEVICE	CONNESSI

AMR:	200

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

37%

24%

0% 1% 3%
9% 9%
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FOOD	NETWORK
AMR:	55.237

TV

AMR:	55.225

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 17%

40%

1% 3% 5% 6%

DEVICE	CONNESSI

AMR:	11

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 19% 21%

11%
2% 5% 8%

FRISBEE
AMR:	42.979

TV

AMR:	42.972

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

16%

22%

12% 12%
7%

3%
5%

DEVICE	CONNESSI

AMR:	7

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

14% 16%

22%

10%
7%

4% 5%

MOTOR	TREND
AMR:	39.214

TV

AMR:	39.168

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%
17%

33%

2% 2% 2%
9%

DEVICE	CONNESSI

AMR:	46

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 20%

31%

13%

2% 4% 5% 8%

HGTV	-	HOME	&	GARDEN
AMR:	38.718

TV

AMR:	38.701

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
15%

25%
30%

2% 4% 4%

DEVICE	CONNESSI

AMR:	18

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21%
24% 26%

10%

0% 1% 3%

K2
AMR:	31.970

TV

AMR:	31.960

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

31%

11% 13% 12%
4% 5%

9%

DEVICE	CONNESSI

AMR:	10

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

44%

10% 12% 11% 10%8%
3% 2%
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La7
AMR:	317.389

TV

AMR:	315.497

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

52%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	1.893

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
28% 27%

0% 0% 3%
9%

LA7
AMR:	279.801

TV

AMR:	277.909

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

53%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	1.893

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
28% 27%

0% 0% 3%
9%

LA7D
AMR:	37.588

TV

AMR:	37.588

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
19%

48%

1% 2% 3% 4%
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RTI	-	Mediaset
AMR:	3.121.362

TV

AMR:	3.105.463

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 18%

42%

2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	15.899

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 16%

21% 19%
12%

1% 1%

CANALE	5
AMR:	1.499.198

TV

AMR:	1.491.247

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

45%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	7.951

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20% 17%

22%
16%

0% 1%
8%

ITALIA	1
AMR:	383.496

TV

AMR:	381.553

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%

23%
18%

23%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.944

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

28%

18%
24%

14%

0% 1% 4%

RETE	4
AMR:	314.295

TV

AMR:	313.310

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

63%

1% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	985

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
21% 23% 27%

0% 0%
7%

TGCOM	24
AMR:	37.621

TV

AMR:	35.746

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

55%

1% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	1.875

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
26% 30%

3% 2% 6% 8% 9%



7	maggio	2023	-	13	maggio	2023

MEDIASET	DIGITAL
AMR:	57

DEVICE	CONNESSI

AMR:	57

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
17%

23%
18%

0% 1%

9%
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RAI
AMR:	3.271.013

TV

AMR:	3.251.440

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	19.573

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

28%
22%

0% 1%
8%

RAI	1
AMR:	1.556.421

TV

AMR:	1.549.975

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

59%

1% 1% 3% 3% 5%

DEVICE	CONNESSI

AMR:	6.447

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 12%
21% 26%

20%

0% 0%

RAI	3
AMR:	572.883

TV

AMR:	570.514

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	2.369

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 18%
30% 25%

0% 0% 5% 9%

RAI	2
AMR:	561.112

TV

AMR:	555.187

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

55%

0% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	5.925

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 16%
29% 26%

0% 0%
6%

RAI	4
AMR:	126.624

TV

AMR:	126.054

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
27%

36%

1% 1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	570

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 12%

24%
32%

10%

0% 0%
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RAI	PREMIUM
AMR:	121.583

TV

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
23%

52%

0% 1% 1%
7% 4%

DEVICE	CONNESSI

AMR:	323

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

21% 26% 23%

0% 0% 4%

RAI	MOVIE
AMR:	86.777

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

55%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	290

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
18%

26% 27%

0% 1% 6%

RAI	YOYO
AMR:	65.501

TV

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26% 23% 22%

11%
6%

1% 3%
8%

DEVICE	CONNESSI

AMR:	56

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

10%

30%

19%

1%

9%
3% 1%

RAI	SPORT
AMR:	65.388

TV

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

48%

0% 2% 4% 5% 9%

DEVICE	CONNESSI

AMR:	1.042

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
15% 11% 13%

24%
16%

0% 1%

RAI	NEWS	24
AMR:	47.182

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
20%

49%

1% 2% 1% 3%

DEVICE	CONNESSI

AMR:	990

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 16%
27% 24%

0% 3% 2%
7%
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RAI	5
AMR:	26.752

TV

AMR:	26.645

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

56%

1% 1% 2% 3% 6%

DEVICE	CONNESSI

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 17%
24% 28%

1% 1% 5%

RAI	STORIA
AMR:	17.443

TV

AMR:	17.301

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 20%

49%

0% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	142

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

30% 32%

0% 2% 5% 9% 7%

RAI	GULP
AMR:	12.167

TV

AMR:	12.144

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

16% 13% 11%7% 9% 8%

DEVICE	CONNESSI

AMR:	24

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

45%

11% 11%8% 7% 6% 8%
4%

RAI	SCUOLA
AMR:	9.949

TV

AMR:	9.889

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

54%

2% 1% 1%
6% 5% 9%

DEVICE	CONNESSI

AMR:	60

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
26%

33%

1% 3% 3% 7% 9%

RAI	RADIO2
AMR:	686

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	686

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%

30%
23%

0% 0%
4%

9%
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Sky	Italia
AMR:	707.781

TV

AMR:	694.603

Uomini

56
%

Donne

44
%
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8.547.369	ascoltatori	medi	(AMR)	su	TV	screen

61.192	ascoltatori	medi	(AMR)	su	device	connessi
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142.866	ascoltatori	medi	(AMR)	su	device	connessi
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