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26	febbraio	2023	-	4	marzo	2023

9.321.232	ascoltatori	medi	(AMR)

1.565.967.022	ore	totali	(TTS)
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AMR	Total	Audience

702.948
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 3.842

4.847

694.259

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 458

841

924

2.076

698.650

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

20%

18%

12%

8%

4%

4%

4%

Età
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AMR	Total	Audience

376.452
Ascoltatori	medi

Andamento	AMR

+	9%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.456

2.613

372.383

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 19

294

1.390

2.125

372.624

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

22%

12%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.547.433
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.237

48.968

3.485.228

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.849

14.000

22.133

28.351

3.475.100

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

17%

9%

8%

4%

2%

2%

Età
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AMR	Total	Audience

3.630.000
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.163

122.498

3.488.340

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 13.391

21.506

32.523

65.371

3.497.209

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

19%

11%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

621.097
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 16.416

42.419

562.262

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.885

8.666

9.834

596.708

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

22%

20%

11%

9%

6%

3%

1%

Età
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9.431.341	ascoltatori	medi	(AMR)

1.584.465.215	ore	totali	(TTS)
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AMR	Total	Audience

117.862
Ascoltatori	medi

Andamento	AMR

+	55%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 396

6.485

110.981

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 3.148

4.429

7.754

7.965

94.566

Sesso

Donne Uomini

76%24%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

19%

18%

14%

11%

9%

5%

2%

Età
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9.074.798	ascoltatori	medi	(AMR)	su	TV	screen

52.431	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	699.106

TV

AMR:	698.107

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 20%

31%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	999

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

23% 24%

12%

1% 3%
9%

NOVE
AMR:	162.557

TV

AMR:	162.313

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23% 22%

29%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	245

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 14%

26%
23%

0% 2%
8%

REAL	TIME
AMR:	109.965

TV

AMR:	109.837

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20% 22%
29%

2% 2%
6% 7%

DEVICE	CONNESSI

AMR:	129

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17% 17%
23% 20%

1% 2%
5%

DMAX
AMR:	79.118

TV

AMR:	78.990

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20% 19%

28%

4% 3% 3%
8%

DEVICE	CONNESSI

AMR:	129

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%

24%

16%

2%
7% 9% 7%

GIALLO
AMR:	77.934

TV

AMR:	77.705

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

29%

50%

0% 1% 2% 2% 3%

DEVICE	CONNESSI

AMR:	229

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

36%
24%

0% 0% 4% 8% 8%
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FOOD	NETWORK
AMR:	53.090

TV

AMR:	53.075

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 17%

42%

2% 2% 3% 7%

DEVICE	CONNESSI

AMR:	15

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 16%

21% 20%
12%

1% 2%

FRISBEE
AMR:	49.852

TV

AMR:	49.844

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

15%

25%

10% 11%
8%

2% 4%

DEVICE	CONNESSI

AMR:	8

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

14% 16%

25%

11%

4% 2% 3%

HGTV	-	HOME	&	GARDEN
AMR:	44.737

TV

AMR:	44.710

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

23%

32%

2% 3% 3%
7%

DEVICE	CONNESSI

AMR:	27

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24% 27%
23%

0% 1% 4%
9%

MOTOR	TREND
AMR:	44.089

TV

AMR:	44.025

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17%

21%

32%

4% 1% 3%
9%

DEVICE	CONNESSI

AMR:	64

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 15%

29%

18%

2% 2%
9%

K2
AMR:	31.872

TV

AMR:	31.861

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
26%

18%
13%

3%
8% 5%

9%

DEVICE	CONNESSI

AMR:	11

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

39%

10% 10%
15% 13%

8%
2% 4%
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La7
AMR:	374.996

TV

AMR:	372.403

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

52%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.593

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%
28% 27%

0% 0% 2%
8%

LA7
AMR:	336.098

TV

AMR:	333.504

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.593

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%
28% 27%

0% 0% 2% 8%

LA7D
AMR:	38.898

TV

AMR:	38.898

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 21%

45%

0% 1% 2% 4% 9%
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RTI	-	Mediaset
AMR:	3.498.465

TV

AMR:	3.473.088

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

41%

2% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	25.377

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
17%

22% 18%
10%

0% 1%
9%

CANALE	5
AMR:	1.734.445

TV

AMR:	1.725.262

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

43%

1% 2% 4% 8% 9%

DEVICE	CONNESSI

AMR:	9.183

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%
17% 22%

16%

0% 1%
9% 8%

ITALIA	1
AMR:	406.351

TV

AMR:	404.509

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

21%
18%

25%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.842

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

28%

18%
22%

15%

0% 1%
5%

RETE	4
AMR:	342.999

TV

AMR:	341.909

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16%

62%

1% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.090

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
21% 25% 26%

0% 1% 6%

TGCOM	24
AMR:	47.128

TV

AMR:	45.052

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

46%

1% 3% 4% 5% 9%

DEVICE	CONNESSI

AMR:	2.075

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 14%
24% 23%

2% 3% 7%
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MEDIASET	DIGITAL
AMR:	8.486

DEVICE	CONNESSI

AMR:	8.486

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
18%

24%

17%

0% 1%

8%
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RAI
AMR:	3.507.502

TV

AMR:	3.494.078

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	13.424

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
20%

28%
22%

0% 1%
7%

RAI	1
AMR:	1.778.530

TV

AMR:	1.773.436

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

60%

0% 1% 3% 3% 5%

DEVICE	CONNESSI

AMR:	5.094

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

28% 24%

0% 0%
7% 9%

RAI	3
AMR:	680.976

TV

AMR:	678.952

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	2.024

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

30% 26%

0% 0% 4% 8%

RAI	2
AMR:	486.385

TV

AMR:	484.257

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	2.128

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
21%

30%

17%

0% 1%
8%

RAI	PREMIUM
AMR:	119.715

TV

AMR:	119.464

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

48%

0% 1%
5% 4% 4%

DEVICE	CONNESSI

AMR:	251

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

30%
23%

0% 1%
8% 9%



26	febbraio	2023	-	4	marzo	2023

RAI	4
AMR:	109.846

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
26%

33%

1% 2% 4% 6% 7%

DEVICE	CONNESSI

AMR:	440

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 11%

27% 30%

10%

1% 1%

RAI	MOVIE
AMR:	95.207

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	260

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
17%

26% 24%

0% 2%
9%

RAI	YOYO
AMR:	67.189

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%
21% 24%

11%
5%

1%

8%
5%

DEVICE	CONNESSI

AMR:	61

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
29%

24%

8%

1%

8%
4% 2%

RAI	SPORT
AMR:	58.057

TV

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

51%

1% 1% 3% 7% 6%

DEVICE	CONNESSI

AMR:	586

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 11%
18%

25%
19%

0% 1%

RAI	NEWS	24
AMR:	50.401

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

55%

1% 2% 1% 5% 7%

DEVICE	CONNESSI

AMR:	1.184

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
19% 24% 29%

1% 2% 3%
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RAI	5
AMR:	25.675

TV

AMR:	25.592

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

25% 31%

1% 2%
7% 8%

RAI	STORIA
AMR:	18.703

TV

AMR:	18.565

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

26%

51%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	138

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%

30% 29%

0% 2% 7% 7%

RAI	GULP
AMR:	10.078

TV

AMR:	10.058

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

14% 14% 12% 12%
6% 8%

DEVICE	CONNESSI

AMR:	21

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

39%

12% 11% 10%
6% 8% 9% 5%

RAI	SCUOLA
AMR:	5.636

TV

AMR:	5.584

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%

22%

44%

3% 2% 1% 5%

DEVICE	CONNESSI

AMR:	52

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
28% 32%

2% 5% 3% 4% 8%

RAI	RADIO2
AMR:	597

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	597

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

22%
27%

19%

0% 0%

7%
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9.163.554	ascoltatori	medi	(AMR)	su	TV	screen

67.313	ascoltatori	medi	(AMR)	su	device	connessi
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191.678	ascoltatori	medi	(AMR)	su	device	connessi



26	febbraio	2023	-	4	marzo	2023

canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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