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19	febbraio	2023	-	25	febbraio	2023

9.050.173	ascoltatori	medi	(AMR)

1.520.429.073	ore	totali	(TTS)



19	febbraio	2023	-	25	febbraio	2023

AMR	Total	Audience

678.632
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 3.407

4.421

670.803

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 410

769

847

1.810

674.797

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

20%

17%

13%

8%

4%

4%

4%

Età
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AMR	Total	Audience

346.580
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.693

2.532

342.355

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 25

270

1.515

1.908

342.862

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

22%

12%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.451.986
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.473

58.567

3.375.946

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 8.839

16.305

25.826

32.873

3.368.142

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

17%

17%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.481.523
Ascoltatori	medi

Andamento	AMR

-	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.716

139.722

3.324.085

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 14.436

22.750

37.890

73.836

3.332.611

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

11%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

635.443
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 16.688

37.294

581.461

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

6.217

9.643

10.347

609.231

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

22%

19%

11%

9%

6%

3%

1%

Età
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9.121.892	ascoltatori	medi	(AMR)

1.532.477.818	ore	totali	(TTS)



19	febbraio	2023	-	25	febbraio	2023

AMR	Total	Audience

76.095
Ascoltatori	medi

Andamento	AMR

-	30%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 168

6.266

69.661

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.819

2.787

4.377

4.848

62.264

Sesso

Donne Uomini

77%23%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 24%

16%

20%

13%

10%

10%

4%

2%

Età
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8.775.213	ascoltatori	medi	(AMR)	su	TV	screen

54.152	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	675.225

TV

AMR:	674.259

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17% 20%

31%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	965

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
22% 24%

12%

1% 2%
8%

NOVE
AMR:	158.080

TV

AMR:	157.837

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21% 22%

29%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	243

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

25% 24%

0% 2%

9% 8%

REAL	TIME
AMR:	104.562

TV

AMR:	104.439

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 21%

29%

1% 2%
5%

8%

DEVICE	CONNESSI

AMR:	123

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18% 19%
22%

17%

0% 2%
6%

GIALLO
AMR:	74.197

TV

AMR:	73.976

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

31%

49%

0% 1% 1% 3% 4%

DEVICE	CONNESSI

AMR:	221

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

39%

23%

0% 0% 3%
8%

DMAX
AMR:	74.103

TV

AMR:	73.977

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

15%

28%

4% 3% 4%
8%

DEVICE	CONNESSI

AMR:	126

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 23% 23%

13%

3% 4%
7% 6%
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FOOD	NETWORK
AMR:	53.950

TV

AMR:	53.934

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 15%

42%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	16

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 17% 18% 20%

13%

0% 2%

FRISBEE
AMR:	48.169

TV

AMR:	48.162

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

17%

24%

8%
3%

8% 5%
9%

DEVICE	CONNESSI

AMR:	7

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
19% 19%

22%

5%
8%

3% 2%

HGTV	-	HOME	&	GARDEN
AMR:	42.702

TV

AMR:	42.674

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18% 21%

32%

3% 3% 3% 6%

DEVICE	CONNESSI

AMR:	27

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%
27%

23%

0% 1% 4%
9%

MOTOR	TREND
AMR:	40.950

TV

AMR:	40.884

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
22%

34%

3% 2% 3%
8% 9%

DEVICE	CONNESSI

AMR:	66

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%

26%
19%

3% 6% 9% 9%

K2
AMR:	32.081

TV

AMR:	32.069

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
26%

14% 11% 10%
3%

8% 7%

DEVICE	CONNESSI

AMR:	12

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

11%
15%

11% 13%
8% 5%

2%
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La7
AMR:	344.887

TV

AMR:	342.651

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

52%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.236

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%
28% 26%

0% 0% 2%
9%

LA7
AMR:	304.476

TV

AMR:	302.240

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.236

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 19%
28% 26%

0% 0% 2%
9%

LA7D
AMR:	40.411

TV

AMR:	40.411

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
22%

45%

0% 1% 2% 5% 8%



19	febbraio	2023	-	25	febbraio	2023

RTI	-	Mediaset
AMR:	3.393.420

TV

AMR:	3.366.199

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

41%

2% 3% 4% 8% 9%

DEVICE	CONNESSI

AMR:	27.220

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21% 17%
22% 18%

10%
0% 1%

CANALE	5
AMR:	1.654.067

TV

AMR:	1.643.757

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

43%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	10.311

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%
19% 22%

16%

0% 1%
8%

ITALIA	1
AMR:	392.138

TV

AMR:	390.414

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21%
18%

25%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.724

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

18%
22%

15%

0% 1%
5%

RETE	4
AMR:	326.201

TV

AMR:	325.232

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%

64%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	969

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21% 22% 28%

0% 1%
7% 9%

TGCOM	24
AMR:	41.949

TV

AMR:	39.851

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
20%

46%

1% 1% 3% 4%

DEVICE	CONNESSI

AMR:	2.098

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 15%
25% 23%

2% 2%
9%
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MEDIASET	DIGITAL
AMR:	9.439

DEVICE	CONNESSI

AMR:	9.439

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22%
18%

23%

17%

0% 1%

8%
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RAI
AMR:	3.341.801

TV

AMR:	3.329.601

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	12.200

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

28%
22%

0% 1%
7% 9%

RAI	1
AMR:	1.704.039

TV

AMR:	1.699.223

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

60%

1% 1% 3% 3% 4%

DEVICE	CONNESSI

AMR:	4.816

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

28% 24%

0% 0%
8% 7%

RAI	3
AMR:	645.564

TV

AMR:	643.659

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.905

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

31% 27%

0% 0% 4% 7%

RAI	2
AMR:	464.281

TV

AMR:	462.467

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

51%

0% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	1.814

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 10%

23%
29%

15%

0% 0%

RAI	PREMIUM
AMR:	114.891

TV

AMR:	114.660

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
25%

50%

1% 1% 2% 5% 4%

DEVICE	CONNESSI

AMR:	231

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

31%
22%

0% 0%
6% 8%
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RAI	4
AMR:	104.504

TV

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

28%
33%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	421

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

26%
31%

11%

1% 2%
8%

RAI	MOVIE
AMR:	86.074

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

54%

2% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	269

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 12% 17%
25% 25%

0% 1% 6%

RAI	YOYO
AMR:	68.735

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 22% 22%

12%

5%
1%

9%
5%

DEVICE	CONNESSI

AMR:	57

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
30%

22%

8%
3%

8%
4% 2%

RAI	NEWS	24
AMR:	46.978

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

52%

1% 2% 1% 4% 7%

DEVICE	CONNESSI

AMR:	1.101

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

26% 28%

0% 2% 3%
8%

RAI	SPORT
AMR:	46.813

TV

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%

50%

0% 1% 2%
7% 7%

DEVICE	CONNESSI

AMR:	446

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
14% 15%

23%
16%

0% 2% 6%
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RAI	5
AMR:	26.210

TV

AMR:	26.125

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

56%

1% 1% 3% 3% 5%

DEVICE	CONNESSI

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
26% 30%

1% 2%
8% 7% 9%

RAI	STORIA
AMR:	17.811

TV

AMR:	17.671

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

51%

1% 2% 1%
7% 5%

DEVICE	CONNESSI

AMR:	139

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

30% 31%

1% 3% 4% 7% 7%

RAI	GULP
AMR:	9.645

TV

AMR:	9.626

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%

12% 15% 12% 11% 14%

4%

DEVICE	CONNESSI

AMR:	20

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

43%

11%
6% 9% 9% 9% 8% 6%

RAI	SCUOLA
AMR:	5.406

TV

AMR:	5.360

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
25%

41%

2% 2% 3% 3%
8%

DEVICE	CONNESSI

AMR:	46

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20%
27% 26%

2% 4%
8%

3%

RAI	RADIO2
AMR:	550

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	550

Uomini

42
%

Donne

58
%
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8.831.878	ascoltatori	medi	(AMR)	su	TV	screen

62.941	ascoltatori	medi	(AMR)	su	device	connessi
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218.632	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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