
22	gennaio	2023	-	28	gennaio	2023



22	gennaio	2023	-	28	gennaio	2023

9.542.663	ascoltatori	medi	(AMR)

1.603.167.419	ore	totali	(TTS)
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AMR	Total	Audience

706.982
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 5.713

8.424

692.845

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 449

888

923

1.845

702.875

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

18%

12%

8%

4%

4%

3%

Età
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AMR	Total	Audience

360.496
Ascoltatori	medi

Andamento	AMR

+	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.592

5.712

352.193

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 38

292

1.583

1.982

356.601

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 50%

22%

12%

8%

5%

2%

1%

0%

Età
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AMR	Total	Audience

3.590.436
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 18.065

73.097

3.499.273

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 8.187

15.732

22.884

29.263

3.514.369

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

17%

16%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.711.870
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 19.595

108.349

3.583.925

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.507

15.219

16.288

40.434

3.630.422

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

10%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

698.090
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 44.851

62.877

590.362

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.191

6.750

8.599

677.546

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

20%

11%

8%

6%

3%

1%

Età
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9.633.268	ascoltatori	medi	(AMR)

1.618.389.075	ore	totali	(TTS)
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AMR	Total	Audience

99.514
Ascoltatori	medi

Andamento	AMR

+	72%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 208

6.943

92.363

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 2.797

4.169

6.721

8.909

76.918

Sesso

Donne Uomini

76%24%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 19%

17%

20%

13%

16%

10%

4%

1%

Età
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9.229.007	ascoltatori	medi	(AMR)	su	TV	screen

46.657	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	698.558

TV

AMR:	697.362

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

21%

30%

3% 4% 4%
8%

DEVICE	CONNESSI

AMR:	1.196

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
23% 24%

11%

1% 2%

9%

NOVE
AMR:	167.788

TV

AMR:	167.583

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 22%
27%

2% 3%
5% 7%

DEVICE	CONNESSI

AMR:	205

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%
19%

22% 21%

0% 2%
6%

REAL	TIME
AMR:	115.336

TV

AMR:	115.235

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21% 22%
26%

1% 3%
5%

9%

DEVICE	CONNESSI

AMR:	101

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19% 19%

22%
19%

0%
3% 4%

DMAX
AMR:	79.773

TV

AMR:	79.631

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20% 19%

27%

3% 3% 5%
9%

DEVICE	CONNESSI

AMR:	142

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19% 17%

25%

17%

1%
5% 6%

GIALLO
AMR:	75.879

TV

AMR:	75.665

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

31%

48%

1% 1% 2% 3% 3%

DEVICE	CONNESSI

AMR:	214

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

37%

21%

0% 0% 4% 9% 9%
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FOOD	NETWORK
AMR:	55.682

TV

AMR:	55.663

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 17%

43%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	20

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%
15% 19% 17%

10%
1% 4%

MOTOR	TREND
AMR:	48.196

TV

AMR:	48.117

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21% 23%

32%

3% 2% 3%
8%

DEVICE	CONNESSI

AMR:	79

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13% 13%

31%

20%

1% 3%
8%

HGTV	-	HOME	&	GARDEN
AMR:	42.319

TV

AMR:	42.286

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

25%
32%

1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	33

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

27% 25% 23%

0% 1% 3%
9%

FRISBEE
AMR:	38.304

TV

AMR:	38.297

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

11% 13%

27%

11%

2%
8% 7%

DEVICE	CONNESSI

AMR:	7

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

15%

28%

4%
9%

5%
2%

K2
AMR:	31.936

TV

AMR:	31.926

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%

10%
17% 13% 11%

4% 6%

DEVICE	CONNESSI

AMR:	11

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

10% 13% 12% 12%9%
5% 4%
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La7
AMR:	354.784

TV

AMR:	352.546

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

50%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	2.239

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 18%

30%
23%

0% 0% 3%

LA7
AMR:	312.553

TV

AMR:	310.314

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

51%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	2.239

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 18%

30%
23%

0% 0% 3%

LA7D
AMR:	42.231

TV

AMR:	42.231

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

45%

1% 2% 3% 7% 9%
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RTI	-	Mediaset
AMR:	3.517.339

TV

AMR:	3.492.692

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

40%

2% 3% 4% 8%

DEVICE	CONNESSI

AMR:	24.647

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

16%
21% 18%

10%
0% 1%

CANALE	5
AMR:	1.677.859

TV

AMR:	1.669.607

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

1% 3% 4% 8%

DEVICE	CONNESSI

AMR:	8.252

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

17%
21%

15%

0% 1%
7%

ITALIA	1
AMR:	434.638

TV

AMR:	432.619

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

21%
18%

24%

3% 3%
6%

DEVICE	CONNESSI

AMR:	2.019

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

28%

17%
20%

13%

0% 2% 4%

RETE	4
AMR:	380.235

TV

AMR:	379.132

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

60%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	1.103

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%
22% 24% 23%

0% 1% 6%

TGCOM	24
AMR:	41.179

TV

AMR:	39.097

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

52%

1% 1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	2.081

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11% 13%

27% 24%

2% 2%
7%
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MEDIASET	DIGITAL
AMR:	8.546

DEVICE	CONNESSI

AMR:	8.546

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
18%

23%

17%

0% 1%

9%
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RAI
AMR:	3.603.520

TV

AMR:	3.590.997

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	12.523

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
20%

29%
23%

0% 1%
7%

RAI	1
AMR:	1.799.022

TV

AMR:	1.794.054

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

61%

0% 1% 3% 3% 4% 9%

DEVICE	CONNESSI

AMR:	4.968

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20% 26% 25%

0% 0%
8% 9%

RAI	3
AMR:	714.324

TV

AMR:	712.242

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

59%

1% 1% 2% 4% 5% 9%

DEVICE	CONNESSI

AMR:	2.083

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 18%
31%

25%

0% 0% 4% 9%

RAI	2
AMR:	456.872

TV

AMR:	455.111

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

54%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	1.761

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
20%

30%
21%

0% 1%
7%

RAI	PREMIUM
AMR:	137.273

TV

AMR:	137.031

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
24%

49%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	242

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
18%

30%
22%

0% 1%
7%
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RAI	4
AMR:	132.641

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

29%
37%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	449

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

23%

33%

11%

1% 2%
9%

RAI	MOVIE
AMR:	112.464

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

54%

1% 1% 3% 4% 6%

DEVICE	CONNESSI

AMR:	262

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
18%

26% 25%

0% 2% 6%

RAI	YOYO
AMR:	74.780

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%
20%

24%

10%
6%

1%

9%
4%

DEVICE	CONNESSI

AMR:	60

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

10%

33%

21%

2%
8%

2% 1%

RAI	SPORT
AMR:	51.845

TV

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

26%

48%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	118

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
18%

29%
18%

0% 2%
9%

RAI	NEWS	24
AMR:	49.953

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

51%

0% 2% 1% 4% 8%

DEVICE	CONNESSI

AMR:	1.066

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13% 16%
28% 26%

0% 3% 4%
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RAI	STORIA
AMR:	28.524

TV

AMR:	28.350

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

47%

0% 1% 2%
7% 6%

DEVICE	CONNESSI

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

32%
22%

0% 1%
6% 9%

RAI	5
AMR:	27.586

TV

AMR:	27.485

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

55%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	101

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

27% 28%

1% 1%
8% 9%

RAI	GULP
AMR:	9.860

TV

AMR:	9.838

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

20%
14% 14% 14%

10% 12%
4%

DEVICE	CONNESSI

AMR:	22

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

18%
12% 12%

5% 5%
9%

3%

RAI	SCUOLA
AMR:	7.213

TV

AMR:	7.160

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

25%

44%

0% 2% 2%
7% 7%

DEVICE	CONNESSI

AMR:	53

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

30%
25%

0% 4% 5% 5%

RAIPLAY
AMR:	608

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	608

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

36%
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9.314.630	ascoltatori	medi	(AMR)	su	TV	screen

59.669	ascoltatori	medi	(AMR)	su	device	connessi
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146.325	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età

RAI	5
AMR:	443

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

17%

25%

30%

1% 3% 5%
8%

RAI	STORIA
AMR:	296

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

31% 30%

0% 2% 3%
7% 7%

RAI	NEWS	24
AMR:	242

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 10% 12%

19%

36%

1% 2%

RAI	SPORT
AMR:	183

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

27% 26%

1%
5%

9% 8%

RAI	SCUOLA
AMR:	39

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%

25%

20%

1% 1%

8%
6%



22	gennaio	2023	-	28	gennaio	2023

canale sesso età

Sky	Italia
AMR:	14.491

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

17%
14%

23%

12%

1%

6%
3%

SKY	UNO
AMR:	2.965

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

15%
12%

22%

2%

9% 9%

1%

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	2.412

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
25%

11%

20%

11%

1%

6%
4%

SKY	ATLANTIC
AMR:	1.812

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

16%
18%

23%

11%

1%

5%
3%

SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.739

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

10%

18%
21%

15%

0%

5% 6%



22	gennaio	2023	-	28	gennaio	2023

canale sesso età

SKY	CINEMA	VOD
AMR:	1.317

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

11%
13%

25%

17%

1%

6% 6%

SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	1.227

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 23%

16%

22%

1%

6% 6%

1%

SKY	SERIE
AMR:	1.035

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
19% 18%

25%

13%

1%

5%
3%

SKY	INVESTIGATION
AMR:	798

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
15% 14%

24%
20%

1%
5% 4%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	423

Uomini

90
%

Donne

10
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

29%

12%

23%

10%

0%

5% 5%



22	gennaio	2023	-	28	gennaio	2023

canale sesso età

TV8
AMR:	83

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

77%

20%

0% 0% 0% 0% 3%

SKY	DOCUMENTARIES
AMR:	73

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
14%

21%

29%

14%

1%
4% 5%

SKY	SPORT	VOD
AMR:	38

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%
13%

27%

15%

1%

6% 4%

SKY	CINEMA	COLLECTION
AMR:	35

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18% 18%

24%

13%

2%

7%
3%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	35

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16% 15%

26%

19%

1%

6%
2%
















