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8	gennaio	2023	-	14	gennaio	2023

9.293.190	ascoltatori	medi	(AMR)

1.561.255.980	ore	totali	(TTS)
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AMR	Total	Audience

703.097
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 4.611

7.864

690.621

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 391

791

805

1.511

699.599

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

20%

18%

13%

8%

4%

4%

3%

Età
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AMR	Total	Audience

326.792
Ascoltatori	medi

Andamento	AMR

+	14%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.270

2.799

321.723

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 8

202

889

1.513

324.180

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

21%

12%

7%

5%

2%

1%

0%

Età
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AMR	Total	Audience

3.575.450
Ascoltatori	medi

Andamento	AMR

+	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.778

67.854

3.489.818

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 8.397

16.690

21.442

29.331

3.499.591

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

16%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.508.759
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 15.355

85.283

3.408.121

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.134

13.036

13.704

32.418

3.441.468

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

10%

5%

4%

3%

1%

1%

Età



8	gennaio	2023	-	14	gennaio	2023

AMR	Total	Audience

695.951
Ascoltatori	medi

Andamento	AMR

-	16%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 38.809

63.389

593.753

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 3

4.978

6.796

9.115

675.059

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

20%

11%

8%

6%

3%

1%

Età
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9.413.577	ascoltatori	medi	(AMR)

1.581.480.994	ore	totali	(TTS)
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AMR	Total	Audience

128.919
Ascoltatori	medi

Andamento	AMR

+	85%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 369

6.095

122.456

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 2.820

4.581

7.023

8.532

105.963

Sesso

Donne Uomini

72%28%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

17%

17%

13%

15%

10%

5%

2%

Età
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9.009.712	ascoltatori	medi	(AMR)	su	TV	screen

46.700	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	695.233

TV

AMR:	694.195

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18% 20%

30%

3% 4% 4%
8%

DEVICE	CONNESSI

AMR:	1.038

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
22% 23%

11%

1% 3%
9%

NOVE
AMR:	161.311

TV

AMR:	161.099

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

23% 23%
28%

1% 2% 4%
7%

DEVICE	CONNESSI

AMR:	212

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 19%
25%

21%

0% 2%

9%
6%

REAL	TIME
AMR:	120.395

TV

AMR:	120.281

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 22%
27%

1% 2%
6% 8%

DEVICE	CONNESSI

AMR:	113

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 17% 17%
22%

17%

0% 2% 5%

GIALLO
AMR:	82.513

TV

AMR:	82.291

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

30%

50%

0% 1% 1% 3% 4%

DEVICE	CONNESSI

AMR:	222

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

37%

21%

0% 1% 3%
9%

DMAX
AMR:	81.752

TV

AMR:	81.608

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

17%

24%

3% 3% 5%
9%

DEVICE	CONNESSI

AMR:	144

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 19%
23%

15%

2%
5%

9%
6%
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FOOD	NETWORK
AMR:	56.050

TV

AMR:	56.028

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 16%

40%

1% 3% 4% 8%

DEVICE	CONNESSI

AMR:	22

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 19% 18% 17%

10%
1% 4%

FRISBEE
AMR:	45.874

TV

AMR:	45.868

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 23%
21%

10%9%

3%
8%

5%

DEVICE	CONNESSI

AMR:	7

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

15%

22% 20%

10%
6%

3% 2%

MOTOR	TREND
AMR:	45.524

TV

AMR:	45.442

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23% 22%

30%

2% 2% 3%
7%

DEVICE	CONNESSI

AMR:	81

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

30%

17%

2% 4% 6%

HGTV	-	HOME	&	GARDEN
AMR:	40.666

TV

AMR:	40.632

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
21%

35%

1% 2% 3%
7%

DEVICE	CONNESSI

AMR:	34

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%
24% 23%

0% 2% 2%
9%

K2
AMR:	32.796

TV

AMR:	32.785

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

26%
18%

14%
5%

9%
3%

8%

DEVICE	CONNESSI

AMR:	11

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

39%

14% 13% 12%9%
2% 1%
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La7
AMR:	323.993

TV

AMR:	322.114

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.879

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 19%
27% 27%

0% 0% 2%

LA7
AMR:	285.646

TV

AMR:	283.767

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

53%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.879

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 19%
27% 27%

0% 0% 2%

LA7D
AMR:	38.347

TV

AMR:	38.347

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21%

45%

1% 1% 2% 6% 9%
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RTI	-	Mediaset
AMR:	3.507.596

TV

AMR:	3.480.345

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

40%

2% 3% 4% 8%

DEVICE	CONNESSI

AMR:	27.251

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 17%

21% 18%
10%

0% 2%

CANALE	5
AMR:	1.669.306

TV

AMR:	1.657.624

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

43%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	11.681

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21% 18% 21%

16%

0% 2%
7%

ITALIA	1
AMR:	458.680

TV

AMR:	456.366

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%
21%

18%
23%

2% 4% 6%

DEVICE	CONNESSI

AMR:	2.313

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

18% 20%
15%

0% 2% 4%

RETE	4
AMR:	343.197

TV

AMR:	342.232

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 15%

62%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	965

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
22% 23% 24%

0% 1% 6%

TGCOM	24
AMR:	42.276

TV

AMR:	39.957

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%

48%

1% 2% 3% 5% 8%

DEVICE	CONNESSI

AMR:	2.319

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%

27% 28%

1% 3%
8% 8%
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MEDIASET	DIGITAL
AMR:	7.392

DEVICE	CONNESSI

AMR:	7.392

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20% 18%
23%

18%

10%

0% 1%



8	gennaio	2023	-	14	gennaio	2023

RAI
AMR:	3.423.476

TV

AMR:	3.412.712

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	10.764

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

28% 23%

0% 1%
6%

RAI	1
AMR:	1.757.976

TV

AMR:	1.753.517

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

61%

0% 1% 3% 3% 4% 9%

DEVICE	CONNESSI

AMR:	4.459

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

28% 24%

0% 0%
7% 9%

RAI	3
AMR:	659.711

TV

AMR:	658.083

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.628

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
18%

30% 26%

0% 0% 4%

RAI	2
AMR:	428.078

TV

AMR:	426.897

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

54%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	1.181

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
21%

29%
18%

0% 0%
9%

RAI	PREMIUM
AMR:	125.444

TV

AMR:	125.193

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

51%

0% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	251

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

30%
21%

0% 1%
6% 9%
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RAI	4
AMR:	114.744

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

28%
37%

1% 2% 3% 4% 6%

DEVICE	CONNESSI

AMR:	406

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%

24%
31%

11%

0% 2%
8%

RAI	MOVIE
AMR:	102.789

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

51%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	261

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

20%
26%

21%

0% 1% 6%

RAI	YOYO
AMR:	69.253

TV

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25% 22% 24%

7%
1%

9%
4%

8%

DEVICE	CONNESSI

AMR:	56

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

11%

34%

22%

0%
8%

2% 1%

RAI	SPORT
AMR:	50.534

TV

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

48%

1% 2% 2%
9% 6% 9%

DEVICE	CONNESSI

AMR:	422

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

14%

27%
17%

0% 2% 6% 7%

RAI	NEWS	24
AMR:	50.035

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

53%

0% 1% 2% 5% 8%

DEVICE	CONNESSI

AMR:	1.054

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 16%
24% 28%

0% 3% 5%
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RAI	5
AMR:	31.199

TV

AMR:	31.096

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

53%

1% 2% 2% 5% 6%

DEVICE	CONNESSI

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18% 23% 27%

0% 3% 5%

RAI	STORIA
AMR:	17.733

TV

AMR:	17.596

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

1% 1% 1%
6% 6%

DEVICE	CONNESSI

AMR:	137

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

31% 31%

0% 2% 5% 9% 9%

RAI	GULP
AMR:	10.374

TV

AMR:	10.352

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

12% 13% 12%

22%

5%
8%

DEVICE	CONNESSI

AMR:	22

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

13% 13% 12%
16%

3%
9%

3%

RAI	SCUOLA
AMR:	4.868

TV

AMR:	4.821

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

32%
39%

1% 2% 1%
9%

5%

DEVICE	CONNESSI

AMR:	47

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

28% 27%

2% 5% 4% 6% 8%

RAI	RADIO2
AMR:	481

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	481

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

20%

27%
21%

0% 0%
5%
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9.110.276	ascoltatori	medi	(AMR)	su	TV	screen

60.470	ascoltatori	medi	(AMR)	su	device	connessi
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129.503	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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