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9.539.756	ascoltatori	medi	(AMR)

1.602.678.968	ore	totali	(TTS)



20	novembre	2022	-	26	novembre	2022

AMR	Total	Audience

694.906
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.488

11.523

679.895

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 353

767

914

1.128

691.744

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

20%

19%

12%

8%

4%

4%

4%

Età
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AMR	Total	Audience

371.148
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.924

6.931

361.293

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 44

234

1.054

1.764

368.052

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 50%

21%

13%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.473.787
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 16.822

87.757

3.369.208

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 6.835

13.763

21.347

24.599

3.407.242

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

17%

10%

7%

4%

3%

1%

Età
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AMR	Total	Audience

3.953.777
Ascoltatori	medi

Andamento	AMR

+	16%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 14.471

91.418

3.847.887

Dettaglio	Device

TV	tradizionale

PC

smart	TV

Smartphone

Tablet 10.395

27.230

28.331

29.299

3.858.522

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 49%

19%

12%

7%

5%

4%

2%

1%

Età
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AMR	Total	Audience

640.596
Ascoltatori	medi

Andamento	AMR

-	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 32.121

82.244

526.231

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 3

4.428

5.790

9.371

621.003

Sesso

Donne Uomini

51%49%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

23%

20%

11%

8%

6%

3%

1%

Età
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9.541.093	ascoltatori	medi	(AMR)

1.602.903.609	ore	totali	(TTS)
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AMR	Total	Audience

1.486
Ascoltatori	medi

Andamento	AMR

-	98%
Su	settimana	precedente

Linear	vs	VOD

On-Demand

Linear

VOSDAL 4

103

1.379

Dettaglio	Device

smart	TV

TV	tradizionale

Smartphone

PC

Tablet 48

64

122

148

1.103

Sesso

Donne Uomini

89%11%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 6%

16%

23%

18%

15%

14%

7%

2%

Età
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9.173.531	ascoltatori	medi	(AMR)	su	TV	screen

78.683	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	683.371

TV

AMR:	682.408

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 19%

29%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	963

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

23% 23%

11%

1% 2%
9%

NOVE
AMR:	172.879

TV

AMR:	172.642

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22% 23%
26%

2% 3% 5%
8%

DEVICE	CONNESSI

AMR:	237

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 17%

25% 24%

0% 2%
7%

REAL	TIME
AMR:	123.330

TV

AMR:	123.224

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23% 20%

27%

1% 2%
6% 8%

DEVICE	CONNESSI

AMR:	105

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
14%

17%

24%
18%

1% 2%
5%

GIALLO
AMR:	82.795

TV

AMR:	82.601

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

26%

53%

0% 1% 1% 6% 4%

DEVICE	CONNESSI

AMR:	194

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

37%

24%

0% 0% 2% 7%

DMAX
AMR:	69.072

TV

AMR:	68.932

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

16%

28%

3% 2%
6% 8%

DEVICE	CONNESSI

AMR:	140

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
18%

25%

13%

1%
5%

8%
5%
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FOOD	NETWORK
AMR:	56.256

TV

AMR:	56.236

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

43%

1% 2% 5% 7% 9%

DEVICE	CONNESSI

AMR:	19

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

14%
21% 18%

11%
0% 2%

MOTOR	TREND
AMR:	47.121

TV

AMR:	47.043

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13%
18% 19%

24%

6%
2% 4%

DEVICE	CONNESSI

AMR:	78

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
16%

25%

14%

2% 4%
7%

FRISBEE
AMR:	46.342

TV

AMR:	46.336

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

26%

10%8%
3%

7% 9%

DEVICE	CONNESSI

AMR:	6

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16% 14%

28%

12%
7% 5%

2%

HGTV	-	HOME	&	GARDEN
AMR:	39.020

TV

AMR:	38.989

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19% 22%

32%

1% 2% 2%
7%

DEVICE	CONNESSI

AMR:	32

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

26% 25% 23%

0% 1% 2%
9%

K2
AMR:	32.498

TV

AMR:	32.487

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
29%

16% 13%
4% 5% 5% 8%

DEVICE	CONNESSI

AMR:	11

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

42%

10% 11% 13%
8%

3% 3%
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La7
AMR:	365.492

TV

AMR:	363.291

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.201

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 18%

28% 24%

0% 0% 2%

LA7
AMR:	321.608

TV

AMR:	319.407

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.201

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 18%

28% 24%

0% 0% 2%

LA7D
AMR:	43.884

TV

AMR:	43.884

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
25%

42%

1% 2% 3% 4% 6%
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RTI	-	Mediaset
AMR:	3.388.550

TV

AMR:	3.368.809

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	19.741

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20% 17% 21% 18%

11%

1% 1%

CANALE	5
AMR:	1.629.505

TV

AMR:	1.622.898

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

45%

1% 2% 4% 7% 9%

DEVICE	CONNESSI

AMR:	6.608

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%
17%

21%
16%

0% 1%
9%

ITALIA	1
AMR:	390.925

TV

AMR:	389.256

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%

23%
17%

24%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.669

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

19%
22%

13%

0% 1%

9%
4%

RETE	4
AMR:	383.175

TV

AMR:	382.124

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16%

63%

1% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.052

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
22% 24% 26%

0% 1%
8% 8%

TGCOM	24
AMR:	43.836

TV

AMR:	41.148

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

49%

2% 2% 4% 4% 9%

DEVICE	CONNESSI

AMR:	2.688

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
17% 13%

21% 22%

3% 4%
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MEDIASET	DIGITAL
AMR:	5.357

DEVICE	CONNESSI

AMR:	5.357

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20% 18%
24%

18%

0% 1%

9%
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RAI
AMR:	3.861.321

TV

AMR:	3.812.768

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

50%

1% 2% 4% 5% 7%

DEVICE	CONNESSI

AMR:	48.553

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
12% 15% 19% 22%

13%

0% 1%

RAI	1
AMR:	1.724.823

TV

AMR:	1.708.575

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

53%

1% 2% 4% 5% 7%

DEVICE	CONNESSI

AMR:	16.248

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 13% 17% 20% 21%
12%

0% 2%

RAI	2
AMR:	796.882

TV

AMR:	772.604

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

46%

1% 2% 5% 5% 8%

DEVICE	CONNESSI

AMR:	24.279

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
12% 15% 17% 20%

12%

0% 1%

RAI	3
AMR:	724.626

TV

AMR:	722.650

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	1.976

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

30%
24%

0% 0% 5% 9%

RAI	PREMIUM
AMR:	168.301

TV

AMR:	167.988

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

45%

0% 1% 5% 7% 4%

DEVICE	CONNESSI

AMR:	312

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18% 20% 24%

17%

0% 1%
8%
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RAI	4
AMR:	120.611

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

30%
35%

1% 2% 4% 4% 7%

DEVICE	CONNESSI

AMR:	454

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

24%

33%

12%

0% 1%
8%

RAI	MOVIE
AMR:	98.089

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 18%

53%

1% 1% 4% 4% 6%

DEVICE	CONNESSI

AMR:	250

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 18%

26% 22%

1% 1%
8%

RAI	YOYO
AMR:	72.276

TV

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%
20%

26%

10%
5%

1%
7% 5%

DEVICE	CONNESSI

AMR:	59

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25% 28%
25%

10%
6%

0%
5%

1%

RAI	NEWS	24
AMR:	52.437

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

23%

52%

1% 2% 2% 3% 7%

DEVICE	CONNESSI

AMR:	2.157

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
16%

29% 25%

0% 2% 5%

RAI	SPORT
AMR:	39.739

TV

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

46%

0% 2% 4% 6% 7%

DEVICE	CONNESSI

AMR:	785

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 17% 17%
22%

15%

0% 2%
9%
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RAI	5
AMR:	23.971

TV

AMR:	23.881

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

56%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

29% 31%

0% 1% 6% 8% 8%

RAI	STORIA
AMR:	19.410

TV

AMR:	19.273

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

21%

45%

2% 1% 1% 5%

DEVICE	CONNESSI

AMR:	137

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
16%

27% 24%

1% 3% 4%

RAI	GULP
AMR:	12.624

TV

AMR:	12.607

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 17%

14%

19%

11%

3%
7%

DEVICE	CONNESSI

AMR:	17

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%

17%
13%

17%

4%
9% 7%

RAI	SCUOLA
AMR:	5.789

TV

AMR:	5.745

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

34% 38%

1% 0% 2%
6% 7%

DEVICE	CONNESSI

AMR:	44

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

27% 29%

1% 0%
8% 5%

RAIPLAY
AMR:	1.174

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	1.174

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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9.173.531	ascoltatori	medi	(AMR)	su	TV	screen

78.683	ascoltatori	medi	(AMR)	su	device	connessi
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120.419	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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6% 7%

0%

SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.921

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

13% 14%

21%

14%

1%
4% 5%

SKY	ATLANTIC
AMR:	1.586

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16%

18%

25%

14%

1%
4% 4%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.582

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 25% 23%

13%

1%
4%

9%

2%



20	novembre	2022	-	26	novembre	2022

canale sesso età

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.278

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%
24%

11%

19%

11%

1%
4% 3%

SKY	CINEMA	VOD
AMR:	903

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

13% 14%

24%

18%

2%
5% 6%

SKY	INVESTIGATION
AMR:	845

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
14% 14%

26%
22%

1%
4% 4%

SKY	UNO
AMR:	775

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

12%

23%
19%

10%

4%

9%

4%

SKY	SERIE
AMR:	693

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 17%

25%

16%

1%
3% 3%



20	novembre	2022	-	26	novembre	2022

canale sesso età

SKY	DOCUMENTARIES
AMR:	103

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
17% 17%

29%

16%

0% 0% 0%

SKY	SPORT	VOD
AMR:	93

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 21%

14%

24%

14%

1%
4% 3%

TV8
AMR:	56

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

12%
16%

28%

13%

3% 4% 5%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	43

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

13%

19%

24%

16%

2%

7%

2%

SKY	NATURE
AMR:	18

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

23%

18% 17%

4% 5%

9% 8%
















