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9.097.321	ascoltatori	medi	(AMR)

1.528.349.845	ore	totali	(TTS)
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AMR	Total	Audience

687.580
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 3.214

9.903

674.463

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 403

890

1.125

1.266

683.896

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

21%

18%

12%

8%

4%

4%

4%

Età
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AMR	Total	Audience

360.273
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 2.599

5.376

352.298

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 49

275

1.196

2.162

356.590

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 49%

21%

13%

8%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.513.169
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 15.858

74.667

3.422.643

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.171

14.401

20.968

23.622

3.447.007

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

17%

11%

7%

4%

3%

2%

Età
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AMR	Total	Audience

3.419.014
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.631

86.096

3.321.287

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.181

13.613

14.064

31.580

3.351.577

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

6%

4%

2%

1%

1%

Età
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AMR	Total	Audience

688.845
Ascoltatori	medi

Andamento	AMR

+	11%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 37.164

64.774

586.908

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.619

7.743

9.937

665.542

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 26%

23%

21%

11%

9%

6%

3%

2%

Età
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9.160.329	ascoltatori	medi	(AMR)

1.538.935.284	ore	totali	(TTS)
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AMR	Total	Audience

66.525
Ascoltatori	medi

Andamento	AMR

-	59%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 224

6.074

60.227

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.645

2.636

3.516

4.538

54.189

Sesso

Donne Uomini

78%22%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 20%

20%

16%

16%

12%

10%

4%

2%

Età
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8.766.684	ascoltatori	medi	(AMR)	su	TV	screen

45.576	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	675.091

TV

AMR:	674.102

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 21%

30%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	990

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

24% 24%

11%

1% 2%
8%

NOVE
AMR:	171.386

TV

AMR:	171.109

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
24%

27%

1% 2% 4%
8%

DEVICE	CONNESSI

AMR:	276

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

24% 25%

0% 2%

9% 7%

REAL	TIME
AMR:	113.692

TV

AMR:	113.589

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%
21%

25%

1% 3%
6% 7%

DEVICE	CONNESSI

AMR:	102

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
15% 16%

25%

17%

0%
4% 4%

GIALLO
AMR:	81.272

TV

AMR:	81.080

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

55%

0% 1% 1% 3% 3%

DEVICE	CONNESSI

AMR:	191

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

39%

24%

0% 0% 1%
7% 9%

DMAX
AMR:	78.401

TV

AMR:	78.253

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

18%

28%

3% 2% 4% 7%

DEVICE	CONNESSI

AMR:	148

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 18%

28%

16%

2% 4% 6%
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FOOD	NETWORK
AMR:	55.273

TV

AMR:	55.254

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
18%

43%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	19

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
14%

18% 20%
12%

1% 3%
9%

MOTOR	TREND
AMR:	47.725

TV

AMR:	47.646

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%
19% 20%

23%

7%
1%

4%

DEVICE	CONNESSI

AMR:	79

Uomini

90
%

Donne

10
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%

28%

17%

3% 2%

9%
6%

FRISBEE
AMR:	44.953

TV

AMR:	44.947

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
20%

22%

10%
6%

2%
7% 8%

DEVICE	CONNESSI

AMR:	6

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
14%

18%
23%

13%

5% 5%
2%

HGTV	-	HOME	&	GARDEN
AMR:	39.410

TV

AMR:	39.380

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%
23%

29%

3% 3% 3%
6%

DEVICE	CONNESSI

AMR:	30

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

25% 24% 24%

0% 1% 2%

9%

K2
AMR:	28.776

TV

AMR:	28.765

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 24%

14% 13% 11%
3% 6% 6%

DEVICE	CONNESSI

AMR:	11

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

37%

10%
14%

9% 7% 4% 4%
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La7
AMR:	353.649

TV

AMR:	351.373

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

50%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	2.276

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 19%

27% 23%

0% 0% 3%

LA7
AMR:	311.882

TV

AMR:	309.607

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	2.276

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 19%

27% 23%

0% 0% 3%

LA7D
AMR:	41.767

TV

AMR:	41.767

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 22%

42%

1% 2% 3% 4% 8%



13	novembre	2022	-	19	novembre	2022

RTI	-	Mediaset
AMR:	3.424.266

TV

AMR:	3.403.911

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

40%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	20.356

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

22% 20%
11%

1% 1%

CANALE	5
AMR:	1.648.811

TV

AMR:	1.641.508

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

42%

1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	7.303

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20% 18%

23%
17%

0% 1%
8%

ITALIA	1
AMR:	416.367

TV

AMR:	414.486

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

24%
18%

23%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.882

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

30%

18%
23%

14%

0% 1% 4%

RETE	4
AMR:	391.253

TV

AMR:	390.100

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16%

62%

1% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.152

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23% 24% 24%

0% 1%
7% 7%

TGCOM	24
AMR:	41.915

TV

AMR:	39.033

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%

48%

2% 2% 3% 3%
8%

DEVICE	CONNESSI

AMR:	2.882

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

30%
25%

4% 3%
8% 6%
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MEDIASET	DIGITAL
AMR:	4.759

DEVICE	CONNESSI

AMR:	4.759

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
18%

23%

17%

0% 1%

9%
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RAI
AMR:	3.319.303

TV

AMR:	3.307.474

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	11.829

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
20%

28%
22%

0% 1% 6%

RAI	1
AMR:	1.692.423

TV

AMR:	1.687.472

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	4.951

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

28% 24%

0% 0%
6% 9%

RAI	3
AMR:	685.594

TV

AMR:	683.539

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	2.055

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

31%
23%

0% 0% 4% 9%

RAI	2
AMR:	343.838

TV

AMR:	342.458

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.380

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
21% 25%

15%

0% 5% 9%

RAI	PREMIUM
AMR:	145.721

TV

AMR:	145.457

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
24%

47%

0% 1% 3% 7% 5%

DEVICE	CONNESSI

AMR:	264

Uomini

20
%

Donne

80
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
21%

26%
18%

0% 1%
8% 9%
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RAI	4
AMR:	123.228

TV

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

28%

37%

1% 1% 4% 4% 7%

DEVICE	CONNESSI

AMR:	475

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
10%

22%

33%

12%

0% 1%
8%

RAI	MOVIE
AMR:	102.261

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

51%

1% 1% 4% 4% 5%

DEVICE	CONNESSI

AMR:	252

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
10%

15%

28% 24%

0% 1% 5%

RAI	YOYO
AMR:	74.173

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

20%
24%

6%
1%

7% 8% 7%

DEVICE	CONNESSI

AMR:	54

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27% 28%
23%

9%

1%

7%
4%

1%

RAI	NEWS	24
AMR:	55.460

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

0% 1% 1% 3%
9%

DEVICE	CONNESSI

AMR:	1.213

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
28% 27%

0% 2% 4% 8%

RAI	SPORT
AMR:	35.306

TV

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

51%

1% 1% 4% 6% 7%

DEVICE	CONNESSI

AMR:	198

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17% 13% 15%
25%

14%

1% 2%
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RAI	5
AMR:	24.488

TV

AMR:	24.412

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%

59%

0% 1% 1% 5% 6%

DEVICE	CONNESSI

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

16%
25% 27%

0% 2% 4%

RAI	STORIA
AMR:	21.071

TV

AMR:	20.925

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

48%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	146

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 11% 12%

29%
24%

1% 1%
7%

RAI	GULP
AMR:	10.058

TV

AMR:	10.046

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14%
18%

11%

21%

11%

3%
6%

DEVICE	CONNESSI

AMR:	11

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

19%

10%

16%

5% 7% 5%

RAI	SCUOLA
AMR:	4.969

TV

AMR:	4.930

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

41%

2% 1% 1%
6% 8%

DEVICE	CONNESSI

AMR:	40

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

28%
33%

1% 2% 4% 6%

RAI	RADIO2
AMR:	416

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	416

Uomini

40
%

Donne

60
%
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8.815.701	ascoltatori	medi	(AMR)	su	TV	screen

53.536	ascoltatori	medi	(AMR)	su	device	connessi
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124.722	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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