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6	novembre	2022	-	12	novembre	2022

8.651.331	ascoltatori	medi	(AMR)

1.453.423.632	ore	totali	(TTS)
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AMR	Total	Audience

644.731
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 3.061

3.315

638.355

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 381

845

1.078

1.202

641.225

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

19%

19%

12%

9%

4%

4%

4%

Età



6	novembre	2022	-	12	novembre	2022

AMR	Total	Audience

357.999
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.984

2.570

353.444

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 59

297

1.419

2.309

353.915

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 51%

21%

12%

7%

5%

2%

1%

0%

Età
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AMR	Total	Audience

3.291.936
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 15.281

52.882

3.223.774

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.652

16.022

22.119

26.118

3.220.025

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

17%

17%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.309.240
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.536

61.208

3.234.496

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.475

12.997

14.912

33.270

3.239.586

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

619.017
Ascoltatori	medi

Andamento	AMR

-	10%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 15.950

35.040

568.027

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.715

9.043

10.400

593.855

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

22%

20%

12%

9%

6%

3%

2%

Età
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8.805.065	ascoltatori	medi	(AMR)

1.479.250.843	ore	totali	(TTS)
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AMR	Total	Audience

162.050
Ascoltatori	medi

Andamento	AMR

+	71%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 447

11.381

150.222

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 3.880

6.303

8.316

10.121

133.428

Sesso

Donne Uomini

75%25%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 19%

18%

19%

15%

13%

10%

4%

2%

Età
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8.468.806	ascoltatori	medi	(AMR)	su	TV	screen

46.670	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	641.670

TV

AMR:	640.721

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19% 19%

29%

4% 4% 4%
9%

DEVICE	CONNESSI

AMR:	949

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

25% 23%

11%

1% 3%
8%

NOVE
AMR:	166.718

TV

AMR:	166.448

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%
21%

26%

1% 2% 5%
9%

DEVICE	CONNESSI

AMR:	270

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%
17%

27%
23%

0% 1%
7%

REAL	TIME
AMR:	105.714

TV

AMR:	105.617

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

24%
20%

25%

1% 3%
5%

8%

DEVICE	CONNESSI

AMR:	97

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
18%

25%

16%

0%
4% 4%

GIALLO
AMR:	81.489

TV

AMR:	81.302

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

54%

0% 1% 1% 2% 4%

DEVICE	CONNESSI

AMR:	187

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

37%
25%

0% 1% 2%
7% 9%

DMAX
AMR:	74.720

TV

AMR:	74.579

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

17%

26%

3% 3% 5%
9%

DEVICE	CONNESSI

AMR:	141

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
15%

27%

15%

1%
6% 4%
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FOOD	NETWORK
AMR:	52.717

TV

AMR:	52.700

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19% 15%

40%

1% 2% 4%
9%

DEVICE	CONNESSI

AMR:	18

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
14%

22%
16% 14%

1% 4% 8%

MOTOR	TREND
AMR:	41.917

TV

AMR:	41.841

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%

22% 21% 23%

5%
2% 3%

DEVICE	CONNESSI

AMR:	76

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

33%

16%

2% 2%
7% 7%

FRISBEE
AMR:	38.826

TV

AMR:	38.821

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
20% 21%

13%

7%

2%

9%
5%

DEVICE	CONNESSI

AMR:	5

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

17%

24%

3%
8% 6% 4%

HGTV	-	HOME	&	GARDEN
AMR:	38.171

TV

AMR:	38.143

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

22%

31%

3% 2% 4%
7%

DEVICE	CONNESSI

AMR:	28

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

25% 24% 24%

0% 0% 2%
9%

K2
AMR:	30.217

TV

AMR:	30.207

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 28%

15%
10%

3% 7% 4% 8%

DEVICE	CONNESSI

AMR:	10

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

42%

11% 10% 11%9%
3% 2%
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La7
AMR:	356.014

TV

AMR:	353.607

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	2.408

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15% 19%
27% 23%

0% 0% 3%

LA7
AMR:	314.788

TV

AMR:	312.381

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	2.408

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15% 19%
27% 23%

0% 0% 3%

LA7D
AMR:	41.226

TV

AMR:	41.226

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22%

46%

0% 2% 1%
6% 7%
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RTI	-	Mediaset
AMR:	3.239.054

TV

AMR:	3.217.987

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

41%

2% 3% 4%
8%

DEVICE	CONNESSI

AMR:	21.067

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21%
17%

21% 19%
11%

0% 1%

CANALE	5
AMR:	1.572.892

TV

AMR:	1.565.111

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	7.780

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

26%
18% 21%

16%

0% 1%
7%

ITALIA	1
AMR:	391.528

TV

AMR:	389.698

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%
22%

18%
24%

2% 2% 5%

DEVICE	CONNESSI

AMR:	1.830

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

32%

18%
22%

14%

0% 1%
8%

4%

RETE	4
AMR:	355.752

TV

AMR:	354.654

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

62%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.098

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21% 24% 24%

0% 1%
8% 8%

TGCOM	24
AMR:	43.905

TV

AMR:	41.030

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 19%

47%

1% 3% 3% 4% 8%

DEVICE	CONNESSI

AMR:	2.876

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 14%

29%
24%

2% 3% 7%
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MEDIASET	DIGITAL
AMR:	5.070

DEVICE	CONNESSI

AMR:	5.070

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
18%

23%

17%

0% 1%

8%
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RAI
AMR:	3.248.032

TV

AMR:	3.237.146

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

56%

1% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	10.886

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
20%

28%
22%

0% 1%
6%

RAI	1
AMR:	1.667.786

TV

AMR:	1.663.336

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	4.450

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
21%

28% 24%

0% 0% 5%

RAI	3
AMR:	670.307

TV

AMR:	668.522

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

57%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.785

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
19%

30%
23%

0% 0% 4%

RAI	2
AMR:	360.588

TV

AMR:	359.268

Uomini

45
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

55%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.320

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 12%
22% 25%

14%

0% 3%

RAI	PREMIUM
AMR:	135.937

TV

AMR:	135.687

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
24%

46%

0% 1% 3%
8% 5%

DEVICE	CONNESSI

AMR:	250

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

29%

18%

0% 1%
8% 9%
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RAI	4
AMR:	106.454

TV

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
26%

35%

1% 2% 3% 5%
8%

DEVICE	CONNESSI

AMR:	383

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

23%
31%

12%

1% 1%
9%

RAI	MOVIE
AMR:	92.811

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

51%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	223

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
16%

26% 23%

0% 1%
9%

RAI	YOYO
AMR:	71.614

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%
22% 25%

6%
1%

8%
5% 7%

DEVICE	CONNESSI

AMR:	55

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%
29%

25%

7%
1%

8%
2% 1%

RAI	NEWS	24
AMR:	54.312

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

52%

1% 1% 2% 4% 9%

DEVICE	CONNESSI

AMR:	1.199

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 17%
24% 24%

0% 1% 5%

RAI	SPORT
AMR:	30.269

TV

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

54%

0% 1% 3% 6% 7% 9%

DEVICE	CONNESSI

AMR:	183

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%
10%

16%
27%

15%

0% 3%
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RAI	5
AMR:	22.534

TV

AMR:	22.466

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

54%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11% 15%
27% 28%

1% 1% 5%

RAI	STORIA
AMR:	18.069

TV

AMR:	17.935

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

50%

1% 1% 2% 6% 8%

DEVICE	CONNESSI

AMR:	134

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%
27% 26%

1% 2% 7% 9%

RAI	GULP
AMR:	12.222

TV

AMR:	12.212

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

15% 16% 15% 14%

5% 7% 8%

DEVICE	CONNESSI

AMR:	10

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19% 18%

12% 12%
8% 8%

4%

RAI	SCUOLA
AMR:	4.338

TV

AMR:	4.302

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

27%

40%

3% 1% 3% 4%
9%

DEVICE	CONNESSI

AMR:	36

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

27%
32%

2% 1%
7% 6%

RAI	RADIO2
AMR:	508

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	508

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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8.592.204	ascoltatori	medi	(AMR)	su	TV	screen

65.641	ascoltatori	medi	(AMR)	su	device	connessi
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147.200	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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