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7.494.638	ascoltatori	medi	(AMR)

1.259.099.197	ore	totali	(TTS)
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AMR	Total	Audience

562.942
Ascoltatori	medi

Andamento	AMR

-	10%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 2.790

3.319

556.833

Dettaglio	Device

TV	tradizionale

smart	TV

PC

Smartphone

Tablet 339

778

945

1.061

559.819

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

20%

19%

13%

9%

4%

4%

4%

Età
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AMR	Total	Audience

319.365
Ascoltatori	medi

Andamento	AMR

-	24%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.457

2.062

315.845

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 30

252

1.219

1.883

315.981

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 49%

22%

13%

7%

6%

2%

1%

0%

Età
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AMR	Total	Audience

2.837.253
Ascoltatori	medi

Andamento	AMR

-	12%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 12.604

46.573

2.778.076

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 6.567

13.408

19.919

21.927

2.775.433

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

17%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

2.832.423
Ascoltatori	medi

Andamento	AMR

-	10%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.149

62.199

2.757.075

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.230

12.072

14.675

33.988

2.763.458

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

590.061
Ascoltatori	medi

Andamento	AMR

-	12%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 13.847

34.191

542.024

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

6.198

8.543

9.879

565.437

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 26%

23%

20%

11%

9%

6%

3%

1%

Età
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7.553.246	ascoltatori	medi	(AMR)

1.268.945.310	ore	totali	(TTS)
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AMR	Total	Audience

60.887
Ascoltatori	medi

Andamento	AMR

-	36%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 98

5.423

55.365

Dettaglio	Device

smart	TV

Smartphone

PC

TV	tradizionale

Tablet 1.696

2.279

2.551

4.873

49.488

Sesso

Donne Uomini

77%23%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 23%

15%

17%

14%

14%

10%

4%

3%

Età
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8.581.184	ascoltatori	medi	(AMR)	su	TV	screen

48.666	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	656.213

TV

AMR:	655.240

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 20%

28%

4% 4% 4%
9%

DEVICE	CONNESSI

AMR:	973

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

23% 22%

10%

1% 2%
9%

NOVE
AMR:	167.037

TV

AMR:	166.764

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23% 21%
26%

1% 2% 4%
9%

DEVICE	CONNESSI

AMR:	273

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
17%

24%
20%

0% 1%
7%

REAL	TIME
AMR:	115.741

TV

AMR:	115.639

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

21% 20%
25%

1% 3%
6%

DEVICE	CONNESSI

AMR:	102

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
20%

17%
22%

16%

0% 2% 4%

DMAX
AMR:	81.344

TV

AMR:	81.194

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

23%
17%

24%

6%
3% 3%

9%

DEVICE	CONNESSI

AMR:	149

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 21%
27%

13%

3% 4%
9%

6%

GIALLO
AMR:	76.416

TV

AMR:	76.224

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

30%

51%

0% 1% 1% 3% 4%

DEVICE	CONNESSI

AMR:	193

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

39%

22%

0% 1% 3%
8% 9%
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FOOD	NETWORK
AMR:	49.409

TV

AMR:	49.390

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 19%

41%

2% 2% 3% 7%

DEVICE	CONNESSI

AMR:	19

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 15%

22% 19%
11%

1% 4%

MOTOR	TREND
AMR:	42.950

TV

AMR:	42.877

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

22% 23% 24%

4% 3% 3%

DEVICE	CONNESSI

AMR:	73

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16%

29%

16%

2% 5% 6% 8%

FRISBEE
AMR:	39.537

TV

AMR:	39.531

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
20% 22%

11%
7%

2%

8% 7%

DEVICE	CONNESSI

AMR:	6

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

13%

20%
24%

11%

2%
6%

3%

HGTV	-	HOME	&	GARDEN
AMR:	37.937

TV

AMR:	37.909

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
19%

22%

30%

2% 2% 2%
6%

DEVICE	CONNESSI

AMR:	28

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

27%
23% 24%

0% 0% 2%
9%

K2
AMR:	33.534

TV

AMR:	33.523

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
27%

17%
12%

4% 6% 3%
9%

DEVICE	CONNESSI

AMR:	11

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

38%

15% 15%
6% 9%

2% 6%
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La7
AMR:	357.023

TV

AMR:	354.689

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

49%

0% 1% 2% 6% 7%

DEVICE	CONNESSI

AMR:	2.335

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 20%
28%

21%

0% 0% 3%

LA7
AMR:	310.924

TV

AMR:	308.589

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

49%

0% 1% 2% 6% 7%

DEVICE	CONNESSI

AMR:	2.335

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15% 20%
28%

21%

0% 0% 3%

LA7D
AMR:	46.099

TV

AMR:	46.099

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

44%

1% 2% 2% 6% 7%
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RTI	-	Mediaset
AMR:	3.291.677

TV

AMR:	3.272.224

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

40%

2% 3% 4%
8%

DEVICE	CONNESSI

AMR:	19.453

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
16%

21% 18%
10%

1% 1%

CANALE	5
AMR:	1.569.234

TV

AMR:	1.561.417

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	7.817

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%
17%

22%
17%

0% 1%
7%

ITALIA	1
AMR:	410.204

TV

AMR:	408.456

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

22%
18%

24%

2% 3% 5%

DEVICE	CONNESSI

AMR:	1.748

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

30%

18%
22%

13%

0% 1%
4%

RETE	4
AMR:	365.977

TV

AMR:	364.850

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 16%

59%

0% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	1.127

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 14%
22% 21% 21%

0% 0% 6%

TGCOM	24
AMR:	48.456

TV

AMR:	45.822

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

49%

2% 2% 2% 5% 6%

DEVICE	CONNESSI

AMR:	2.634

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12% 16%
23% 24%

4% 3% 6%



30	ottobre	2022	-	5	novembre	2022

MEDIASET	DIGITAL
AMR:	3.968

DEVICE	CONNESSI

AMR:	3.968

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
18%

22%

17%

0% 1%

8%
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RAI
AMR:	3.234.188

TV

AMR:	3.223.388

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	10.800

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
21%

27%
21%

0% 1%
6%

RAI	1
AMR:	1.629.083

TV

AMR:	1.624.668

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	4.415

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
21%

28% 24%

0% 0% 6%

RAI	3
AMR:	648.546

TV

AMR:	646.852

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.694

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

31%
24%

0% 0% 4% 8%

RAI	2
AMR:	385.688

TV

AMR:	384.348

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

53%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	1.340

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14% 11%
23% 24%

13%

0% 2%

RAI	PREMIUM
AMR:	141.239

TV

AMR:	141.003

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
23%

46%

0% 1% 3% 6% 6%

DEVICE	CONNESSI

AMR:	236

Uomini

21
%

Donne

79
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

29%

18%

0% 1%
8% 8%
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RAI	4
AMR:	99.255

TV

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

29% 31%

1% 2% 3% 6%
9%

DEVICE	CONNESSI

AMR:	342

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

12%

24% 27%

10%

1% 1%

RAI	MOVIE
AMR:	95.922

TV

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16%

55%

2% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	206

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 10%
17%

25% 25%

0% 1% 6%

RAI	YOYO
AMR:	78.378

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%
21%

26%

8%

1%

8%
4% 6%

DEVICE	CONNESSI

AMR:	59

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

11%

24%
27%

1%

9%
3% 2%

RAI	NEWS	24
AMR:	52.681

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

53%

1% 2% 1% 4% 8%

DEVICE	CONNESSI

AMR:	1.179

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

27% 25%

0% 3% 4%

RAI	SPORT
AMR:	39.279

TV

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
19%

47%

1% 2% 3% 7%

DEVICE	CONNESSI

AMR:	285

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

13%
18% 21%

10%
1% 2%

8%
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RAI	5
AMR:	26.226

TV

AMR:	26.142

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%

54%

1% 2% 2% 4% 8%

DEVICE	CONNESSI

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11% 16%
27% 26%

0% 2% 5%

RAI	STORIA
AMR:	21.351

TV

AMR:	21.206

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

50%

1% 0% 2% 4% 6%

DEVICE	CONNESSI

AMR:	146

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
16%

31% 26%

0% 1% 5%

RAI	GULP
AMR:	11.011

TV

AMR:	11.000

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

13% 14% 16%
11%

5%
9% 8%

DEVICE	CONNESSI

AMR:	11

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
25%

13% 13%
8% 9% 9%

3%

RAI	SCUOLA
AMR:	4.762

TV

AMR:	4.725

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
22%

44%

1% 1% 1%
7% 9%

DEVICE	CONNESSI

AMR:	36

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 24%

36%

1% 3% 2% 6% 9%

RAI	RADIO2
AMR:	407

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	407

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21%

29%
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8.652.235	ascoltatori	medi	(AMR)	su	TV	screen

61.596	ascoltatori	medi	(AMR)	su	device	connessi
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132.934	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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