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8.531.724	ascoltatori	medi	(AMR)

1.433.329.558	ore	totali	(TTS)
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AMR	Total	Audience

640.213
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 886

4.303

635.024

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 33

66

176

658

639.279

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

19%

13%

7%

4%

3%

4%

Età
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AMR	Total	Audience

392.032
Ascoltatori	medi

Andamento	AMR

+	21%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.590

2.795

387.647

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 38

308

1.364

2.481

387.842

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 51%

21%

13%

8%

4%

2%

1%

1%

Età
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AMR	Total	Audience

3.236.670
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.722

54.594

3.164.354

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.429

16.709

22.995

25.449

3.164.088

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

17%

11%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.196.764
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 14.716

53.789

3.128.259

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.111

12.996

13.697

29.869

3.132.090

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

6%

4%

2%

1%

1%

Età
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AMR	Total	Audience

639.105
Ascoltatori	medi

Andamento	AMR

-	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 15.431

38.583

585.091

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

6.321

9.510

10.568

612.702

Sesso

Donne Uomini

56%44%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

22%

21%

12%

9%

6%

3%

1%

Età
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8.606.306	ascoltatori	medi	(AMR)

1.445.859.350	ore	totali	(TTS)
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AMR	Total	Audience

78.655
Ascoltatori	medi

Andamento	AMR

+	57%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 177

6.672

71.806

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 2.086

3.441

4.073

5.975

63.080

Sesso

Donne Uomini

77%23%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

18%

18%

13%

17%

7%

3%

2%

Età
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8.357.615	ascoltatori	medi	(AMR)	su	TV	screen

47.053	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	639.326

TV

AMR:	638.777

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 21%

30%

4% 3% 4%
7%

DEVICE	CONNESSI

AMR:	550

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

23%
26%

12%

1% 2%
9%

NOVE
AMR:	164.788

TV

AMR:	164.667

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22% 21%
28%

2% 2%
5% 7%

DEVICE	CONNESSI

AMR:	121

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
17% 16%

23% 21%

0% 1%
7%

REAL	TIME
AMR:	113.347

TV

AMR:	113.281

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22%
19%

25%

2% 2%
6%

9%

DEVICE	CONNESSI

AMR:	67

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
17% 18%

21%
16%

1% 2% 4%

GIALLO
AMR:	87.489

TV

AMR:	87.325

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

32%

50%

0% 1% 1% 2% 4%

DEVICE	CONNESSI

AMR:	164

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

41%

24%

0% 0% 3% 7% 7%

DMAX
AMR:	74.411

TV

AMR:	74.333

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

26%
20%

27%

3% 3% 3%
7%

DEVICE	CONNESSI

AMR:	78

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%

30%

19%

1% 4%
9%

5%
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FOOD	NETWORK
AMR:	45.258

TV

AMR:	45.245

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

45%

1% 2% 4% 8% 9%

DEVICE	CONNESSI

AMR:	13

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 13%
21% 17% 13%

1% 5%

HGTV	-	HOME	&	GARDEN
AMR:	38.972

TV

AMR:	38.949

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
24%

30%

2% 2% 3%
7%

DEVICE	CONNESSI

AMR:	24

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

26% 24% 24%

0% 0% 3%
9%

MOTOR	TREND
AMR:	37.045

TV

AMR:	36.992

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22% 21%
28%

2% 2% 3%
9%

DEVICE	CONNESSI

AMR:	53

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 15%

29%

19%

1% 3%
7% 8%

FRISBEE
AMR:	33.597

TV

AMR:	33.592

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

13%

22%

11% 11%9%

2%
7%

DEVICE	CONNESSI

AMR:	5

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

14% 12%

26%

10%
5% 5% 3%

K2
AMR:	31.715

TV

AMR:	31.707

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
25%

18%
11%

5% 9% 9%
4%

DEVICE	CONNESSI

AMR:	8

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

39%

15% 13%
8% 7%

3% 3%
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La7
AMR:	390.442

TV

AMR:	387.616

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

51%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	2.826

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%
29% 24%

0% 0% 2%
9%

LA7
AMR:	351.471

TV

AMR:	348.645

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

52%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	2.826

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%
29%

24%

0% 0% 2%
9%

LA7D
AMR:	38.971

TV

AMR:	38.971

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 19%

42%

0% 2% 1% 6% 7%



9	ottobre	2022	-	15	ottobre	2022

RTI	-	Mediaset
AMR:	3.182.076

TV

AMR:	3.163.191

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 17%

40%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	18.885

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

17% 20% 17%
10%

0% 1%

CANALE	5
AMR:	1.545.288

TV

AMR:	1.536.154

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 16%

42%

1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	9.135

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
24%

19% 20%
15%

0% 1%
7%

ITALIA	1
AMR:	408.893

TV

AMR:	407.339

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

22%
18%

24%

2% 2%
6%

DEVICE	CONNESSI

AMR:	1.554

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

29%

18% 20%

13%

0% 1%
4%

RETE	4
AMR:	345.218

TV

AMR:	344.281

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%

61%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	937

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
22% 22% 26%

0% 0%
7%

TGCOM	24
AMR:	42.179

TV

AMR:	39.836

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

52%

1% 1% 2% 6% 7%

DEVICE	CONNESSI

AMR:	2.343

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
24% 24%

1% 2%
9% 9%
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MEDIASET	DIGITAL
AMR:	3.039

DEVICE	CONNESSI

AMR:	3.039

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20% 19%
23%

17%

0% 1%

8%
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RAI
AMR:	3.142.974

TV

AMR:	3.131.274

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	11.700

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

28%
22%

0% 1% 6%

RAI	1
AMR:	1.590.613

TV

AMR:	1.586.136

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 3% 4%

DEVICE	CONNESSI

AMR:	4.477

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

29% 25%

0% 0% 5% 8%

RAI	3
AMR:	614.038

TV

AMR:	612.081

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

56%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.957

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
20%

29%
20%

0% 1% 6%

RAI	2
AMR:	393.772

TV

AMR:	392.293

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

53%

0% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	1.479

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 12%
20%

29%
17%

0% 0%
6%

RAI	PREMIUM
AMR:	127.296

TV

AMR:	127.081

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
24%

45%

0% 1% 3% 7% 6%

DEVICE	CONNESSI

AMR:	216

Uomini

21
%

Donne

79
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

32%

18%

0% 1%
7% 8%
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RAI	4
AMR:	90.629

TV

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
27%

32%

1% 2% 3% 5% 7%

DEVICE	CONNESSI

AMR:	328

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

26%
30%

11%

0% 1%
8%

RAI	MOVIE
AMR:	87.770

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

54%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	236

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
20%

27%
22%

0% 1%
7%

RAI	YOYO
AMR:	65.621

TV

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

21%
24%

7%
0%

6% 6% 6%

DEVICE	CONNESSI

AMR:	54

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

10%

27% 24%

1%
6% 4% 1%

RAI	SPORT
AMR:	59.527

TV

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

53%

0% 2% 3% 6% 5% 8%

DEVICE	CONNESSI

AMR:	421

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%
15%

26%
14%

0% 2%
9%

RAI	NEWS	24
AMR:	49.539

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

53%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.522

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
18%

25% 25%

1% 4% 6%
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RAI	5
AMR:	24.744

TV

AMR:	24.666

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16%

54%

1% 1% 2% 4% 8%

DEVICE	CONNESSI

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 15%
26% 28%

0% 1%
8%

RAI	STORIA
AMR:	22.218

TV

AMR:	22.073

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

49%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	145

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%
16%

28% 24%

0% 2%
7%

RAI	GULP
AMR:	11.366

TV

AMR:	11.354

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
16% 13% 13% 11% 10%

13%

2%

DEVICE	CONNESSI

AMR:	13

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

27%

17%

11% 11%
5% 7%

4%

RAI	SCUOLA
AMR:	5.102

TV

AMR:	5.066

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

41%

1% 1% 4% 7% 9%

DEVICE	CONNESSI

AMR:	36

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
24%

34%

1% 4% 7% 9% 7%

RAI	RADIO2
AMR:	434

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	434

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21%

29%

21%

0% 0%
4%
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8.414.604	ascoltatori	medi	(AMR)	su	TV	screen

57.977	ascoltatori	medi	(AMR)	su	device	connessi
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133.725	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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