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25	settembre	2022	-	1	ottobre	2022

8.653.596	ascoltatori	medi	(AMR)

1.453.804.182	ore	totali	(TTS)
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AMR	Total	Audience

637.124
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 953

3.617

632.554

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 34

69

190

699

636.132

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

21%

18%

13%

8%

4%

4%

4%

Età
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AMR	Total	Audience

468.321
Ascoltatori	medi

Andamento	AMR

+	35%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.663

3.536

463.122

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 46

510

2.266

4.420

461.079

Sesso

Donne Uomini

52%48%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 47%

22%

12%

9%

5%

2%

1%

1%

Età
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AMR	Total	Audience

3.307.991
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 18.003

50.915

3.239.074

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.434

16.872

22.037

24.904

3.236.744

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

17%

11%

7%

4%

3%

2%

Età
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AMR	Total	Audience

3.203.754
Ascoltatori	medi

Andamento	AMR

+	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 12.966

45.034

3.145.754

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 7.614

12.818

13.071

24.728

3.145.522

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

11%

5%

4%

3%

1%

1%

Età
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AMR	Total	Audience

611.577
Ascoltatori	medi

Andamento	AMR

+	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 14.479

38.783

558.316

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.464

8.300

9.578

588.233

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 27%

22%

20%

12%

8%

6%

3%

1%

Età
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8.692.752	ascoltatori	medi	(AMR)

1.460.382.348	ore	totali	(TTS)
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AMR	Total	Audience

41.510
Ascoltatori	medi

Andamento	AMR

-	45%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 126

2.772

38.612

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 1.054

1.918

2.354

3.287

32.898

Sesso

Donne Uomini

75%25%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

18%

17%

12%

14%

8%

2%

1%

Età
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8.487.683	ascoltatori	medi	(AMR)	su	TV	screen

52.037	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	636.170

TV

AMR:	635.579

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

21%

29%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	592

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

22%
27%

11%

1% 2%

9%

NOVE
AMR:	157.247

TV

AMR:	157.126

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22% 22%
26%

1% 2%
5%

8%

DEVICE	CONNESSI

AMR:	121

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16% 17%

25% 23%

0% 1%

7%

REAL	TIME
AMR:	106.494

TV

AMR:	106.424

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 21%
27%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	71

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
20% 17%

23%
18%

1% 3% 4%

GIALLO
AMR:	87.322

TV

AMR:	87.144

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

35%
46%

0% 1% 2% 2% 3%

DEVICE	CONNESSI

AMR:	178

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

45%

20%

0% 1% 5% 5% 7%

DMAX
AMR:	73.406

TV

AMR:	73.324

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

24%

18%
23%

3% 3% 6% 8%

DEVICE	CONNESSI

AMR:	82

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17% 17%

27%

16%

2% 3% 5%
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FOOD	NETWORK
AMR:	46.298

TV

AMR:	46.283

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 18%

43%

1% 3% 3%
8%

DEVICE	CONNESSI

AMR:	15

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 15%
20% 19%

11%

1%
6% 8%

MOTOR	TREND
AMR:	39.658

TV

AMR:	39.599

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 10%

20% 20%

30%

2% 2% 4%

DEVICE	CONNESSI

AMR:	59

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

12%

25%
18%

1%
4%

9% 9%

HGTV	-	HOME	&	GARDEN
AMR:	39.361

TV

AMR:	39.337

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

24%
30%

1% 1% 4%
7%

DEVICE	CONNESSI

AMR:	24

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23% 25% 24%

0% 0% 3%
8%

K2
AMR:	35.516

TV

AMR:	35.508

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
26%

19%

10% 10%
4% 7% 4%

DEVICE	CONNESSI

AMR:	9

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

38%

11% 10%
14% 11%

2% 2%

FRISBEE
AMR:	33.199

TV

AMR:	33.194

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

13%

23%

13%
9%

3%

9%
6%

DEVICE	CONNESSI

AMR:	5

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

12% 13%

26%

5%
9%

5% 2%
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La7
AMR:	466.658

TV

AMR:	460.866

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

48%

1% 1% 2% 5% 9%

DEVICE	CONNESSI

AMR:	5.791

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21% 17%

28%

16%

0% 0% 3%

LA7
AMR:	429.165

TV

AMR:	423.373

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

48%

1% 1% 2% 5% 9%

DEVICE	CONNESSI

AMR:	5.791

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21% 17%

28%

16%

0% 0% 3%

LA7D
AMR:	37.493

TV

AMR:	37.493

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
22%

42%

1% 2% 3% 5% 8%
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RTI	-	Mediaset
AMR:	3.257.077

TV

AMR:	3.235.978

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

40%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	21.099

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20% 16%

21% 18%
11%

0% 2%

CANALE	5
AMR:	1.577.956

TV

AMR:	1.568.930

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 16%

42%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	9.026

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%
18% 21%

15%

0% 1%
6%

RETE	4
AMR:	389.654

TV

AMR:	388.137

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

58%

1% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	1.517

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
24% 26% 20%

0% 0% 6%

ITALIA	1
AMR:	368.384

TV

AMR:	367.032

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

22%
18%

25%

2% 3%
6%

DEVICE	CONNESSI

AMR:	1.352

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

22%
19%

22%

14%

0% 1%
5%

TGCOM	24
AMR:	54.848

TV

AMR:	51.084

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

49%

1% 2% 4% 4% 7%

DEVICE	CONNESSI

AMR:	3.765

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11% 12%
17%

24% 21%

1% 3%
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MEDIASET	DIGITAL
AMR:	3.403

DEVICE	CONNESSI

AMR:	3.403

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19% 18%
23%

18%

0% 1%

9%
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RAI
AMR:	3.158.720

TV

AMR:	3.145.044

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	13.676

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
20%

28%
20%

0% 1%
8%

RAI	1
AMR:	1.663.229

TV

AMR:	1.656.778

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

59%

0% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	6.451

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
21%

27%
20%

0% 1%
9%

RAI	3
AMR:	563.502

TV

AMR:	562.014

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

58%

0% 1% 2% 3% 5% 9%

DEVICE	CONNESSI

AMR:	1.488

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

33%
24%

0% 0% 5% 8%

RAI	2
AMR:	393.206

TV

AMR:	391.667

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

54%

0% 1% 3% 4% 4%

DEVICE	CONNESSI

AMR:	1.539

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 10%
20%

30%
17%

0% 0%
8%

RAI	PREMIUM
AMR:	116.202

TV

AMR:	115.938

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
23%

46%

0% 1% 3% 6% 5%

DEVICE	CONNESSI

AMR:	264

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

21%
30%

16%

0% 1%
6%
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RAI	4
AMR:	99.837

TV

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
26%

29%

2% 2% 5% 5%
9%

DEVICE	CONNESSI

AMR:	368

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

24% 26%

1% 1%

9% 9%

RAI	MOVIE
AMR:	81.973

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

53%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	236

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 13% 16%
26% 22%

0% 1% 6%

RAI	YOYO
AMR:	73.489

TV

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

19%
23%

5%
1%

8% 8% 7%

DEVICE	CONNESSI

AMR:	59

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

35%

21% 24%

6%
0%

9%
4% 1%

RAI	NEWS	24
AMR:	58.594

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
22%

50%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.954

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14% 18%
28%

21%

1% 3% 4%

RAI	SPORT
AMR:	45.741

TV

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

55%

1% 1% 4% 4% 5% 7%

DEVICE	CONNESSI

AMR:	292

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
12% 13%

31%

14%

0% 1%
8%
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RAI	5
AMR:	27.453

TV

AMR:	27.372

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

50%

1% 1% 2% 5% 8%

DEVICE	CONNESSI

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 15%
26% 23%

1% 2%
7% 9%

RAI	STORIA
AMR:	18.559

TV

AMR:	18.424

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

51%

1% 1% 1% 4% 7%

DEVICE	CONNESSI

AMR:	135

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 15%
27%

33%

1% 1% 5% 9%

RAI	GULP
AMR:	11.236

TV

AMR:	11.224

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

20%

11%
14% 12%

2%
5%

DEVICE	CONNESSI

AMR:	12

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29% 26%

14%

5%
9%

5%
8%

4%

RAI	SCUOLA
AMR:	4.937

TV

AMR:	4.901

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%

24%

41%

2% 2% 2%
6%

DEVICE	CONNESSI

AMR:	35

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
29% 32%

1% 4% 3% 5% 5%

RAI	RADIO2
AMR:	443

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	443

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

21%

29%

21%

0% 0%
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8.518.125	ascoltatori	medi	(AMR)	su	TV	screen

57.979	ascoltatori	medi	(AMR)	su	device	connessi
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116.648	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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canale sesso età
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RAI	STORIA
AMR:	143
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RAI	SPORT
AMR:	39
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RAI	SCUOLA
AMR:	14
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Sky	Italia
AMR:	14.478

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

15% 15%

25%

15%

1%
4% 5%

SKY	ATLANTIC
AMR:	2.353
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SKY	DIGITAL	FLUID	-	NEWS
AMR:	2.103
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SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.378
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SKY	UNO
AMR:	1.284
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SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	1.137
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SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.120
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SKY	CINEMA	VOD
AMR:	1.039
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SKY	INVESTIGATION
AMR:	889
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SKY	SERIE
AMR:	725
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SKY	ON	DEMAND	1	HD
AMR:	367
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TV8
AMR:	214

Uomini
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SKY	DOCUMENTARIES
AMR:	138

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 15%

26%

20%

1%
5% 4%

SKY	CINEMA	UNO	+24
AMR:	108
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56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

17%

30%

14%
11%

4%
7% 6%

SKY	SPORT	VOD
AMR:	81
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