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7.664.239	ascoltatori	medi	(AMR)

1.287.592.090	ore	totali	(TTS)



11	settembre	2022	-	17	settembre	2022

AMR	Total	Audience

633.554
Ascoltatori	medi

Andamento	AMR

-	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 671

3.608

629.275

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 10

54

143

456

632.890

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

21%

18%

12%

7%

4%

4%

4%

Età
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AMR	Total	Audience

321.812
Ascoltatori	medi

Andamento	AMR

+	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 403

2.131

319.277

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 6

183

539

1.351

319.732

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 52%

22%

11%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

2.766.715
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 8.326

10.877

2.747.512

Dettaglio	Device

TV	tradizionale

Smartphone

PC

smart	TV

Tablet 2.205

3.649

6.210

6.831

2.747.820

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

16%

10%

7%

4%

3%

2%

Età
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AMR	Total	Audience

2.836.385
Ascoltatori	medi

Andamento	AMR

+	10%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.183

11.254

2.813.948

Dettaglio	Device

TV	tradizionale

PC

smart	TV

Smartphone

Tablet 3.253

5.529

5.812

6.465

2.815.326

Sesso

Donne Uomini

40%60%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

5%

5%

3%

1%

1%

Età
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AMR	Total	Audience

686.530
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 6.020

38.254

642.256

Dettaglio	Device

TV	tradizionale

Smartphone

PC

Tablet

smart	TV 1

5.392

7.656

8.765

664.716

Sesso

Donne Uomini

56%44%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

22%

20%

11%

8%

6%

3%

1%

Età
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7.736.272	ascoltatori	medi	(AMR)

1.299.693.626	ore	totali	(TTS)
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AMR	Total	Audience

74.567
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 45

2.750

71.772

Dettaglio	Device

smart	TV

Smartphone

PC

TV	tradizionale

Tablet 2.039

2.534

3.333

6.827

59.835

Sesso

Donne Uomini

76%24%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 26%

15%

13%

14%

15%

9%

4%

3%

Età
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7.594.502	ascoltatori	medi	(AMR)	su	TV	screen

41.995	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	632.883

TV

AMR:	632.325

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 21%

29%

4% 4% 4%
7%

DEVICE	CONNESSI

AMR:	558

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13%

22%
25%

11%

1%
4%

9%

NOVE
AMR:	155.140

TV

AMR:	155.049

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22% 20%
25%

2% 2%
7% 8%

DEVICE	CONNESSI

AMR:	91

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16% 18%

24%
19%

1% 2%
7%

REAL	TIME
AMR:	116.806

TV

AMR:	116.728

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22% 20%

28%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	78

Uomini

23
%

Donne

77
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 16%

24%

16%

0%
4% 4%

GIALLO
AMR:	93.440

TV

AMR:	93.263

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

35%
44%

0% 1% 2% 3% 3%

DEVICE	CONNESSI

AMR:	177

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

43%

18%

0% 1% 4%
8% 7%

DMAX
AMR:	68.575

TV

AMR:	68.494

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

20%
17%

29%

5% 4% 4%
8%

DEVICE	CONNESSI

AMR:	81

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13% 13% 14%

25%

16%

3%
7%
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FOOD	NETWORK
AMR:	47.064

TV

AMR:	47.047

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

38%

1% 3% 3%
8%

DEVICE	CONNESSI

AMR:	16

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

23%
17%

10%
1%

8%

MOTOR	TREND
AMR:	36.448

TV

AMR:	36.390

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

23%
28%

2% 4% 3%
7%

DEVICE	CONNESSI

AMR:	58

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
15%

24%

17%

2%
6%

9%

FRISBEE
AMR:	36.306

TV

AMR:	36.302

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

15%

25%

13%
7%

1%

8% 6%

DEVICE	CONNESSI

AMR:	4

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

10%

20%

27%

2%

9%
5% 4%

HGTV	-	HOME	&	GARDEN
AMR:	35.330

TV

AMR:	35.307

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%
23%

28%

1% 3% 3% 5%

DEVICE	CONNESSI

AMR:	23

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 22%
25% 22%

0% 0% 2%
7%

K2
AMR:	31.240

TV

AMR:	31.231

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

29%

15%
10% 11%

6% 4% 6%

DEVICE	CONNESSI

AMR:	8

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

37%

13% 15%
7% 9%

4% 3%
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La7
AMR:	321.409

TV

AMR:	319.558

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.851

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18%

30%
25%

0% 0% 3% 7%

LA7
AMR:	285.713

TV

AMR:	283.862

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

53%

1% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.851

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18%

30%
25%

0% 0% 3% 7%

LA7D
AMR:	35.696

TV

AMR:	35.696

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20%

42%

1% 3% 2% 6% 8%
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RTI	-	Mediaset
AMR:	2.758.389

TV

AMR:	2.747.092

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

41%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	11.297

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

22% 20%
13%

1% 2%

CANALE	5
AMR:	1.273.978

TV

AMR:	1.270.314

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%

45%

1% 3% 4% 6% 9%

DEVICE	CONNESSI

AMR:	3.664

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 18%
23%

18%
10%

0% 1%

ITALIA	1
AMR:	366.797

TV

AMR:	365.214

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

23%
18%

24%

2% 3%
6%

DEVICE	CONNESSI

AMR:	1.583

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

28%

17%
22%

14%

0% 1%
4%

RETE	4
AMR:	339.909

TV

AMR:	338.945

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

60%

0% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	963

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 13%
22% 23% 25%

0% 1% 6%

TGCOM	24
AMR:	42.821

TV

AMR:	39.925

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

50%

1% 2% 2% 5% 6%

DEVICE	CONNESSI

AMR:	2.897

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

25% 21%

2% 3% 8%
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MEDIASET	DIGITAL
AMR:	35

DEVICE	CONNESSI

AMR:	35

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
18%

24%

18%

11%

0% 0%

9%
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RAI
AMR:	2.825.131

TV

AMR:	2.814.937

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	10.194

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
20%

28%
19%

0% 1%
7%

RAI	1
AMR:	1.425.532

TV

AMR:	1.421.288

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

60%

1% 1% 3% 4% 5%

DEVICE	CONNESSI

AMR:	4.244

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
20% 26% 21%

0% 1%
9%

RAI	3
AMR:	480.193

TV

AMR:	479.016

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

58%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.176

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 18%
30%

24%

0% 0% 5% 8%

RAI	2
AMR:	369.096

TV

AMR:	367.839

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

56%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	1.257

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
20%

34%

19%

0% 0% 6%

RAI	PREMIUM
AMR:	114.830

TV

AMR:	114.575

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

50%

0% 1% 4% 6% 5%

DEVICE	CONNESSI

AMR:	255

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

30%
20%

0% 1%
8% 8%
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RAI	4
AMR:	92.698

TV

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 26%
30%

2% 2% 4% 5% 8%

DEVICE	CONNESSI

AMR:	346

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

10%

26% 26%

1% 3%
8%

RAI	MOVIE
AMR:	92.367

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

50%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	239

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
13%

19%
26%

18%

0% 1% 4%

RAI	YOYO
AMR:	76.234

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%
25%

20%

6%
1%

6% 6% 7%

DEVICE	CONNESSI

AMR:	57

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31% 30%

20%

7%
2%

6% 3% 2%

RAI	NEWS	24
AMR:	54.685

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
24%

46%

1% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.271

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13%
21%

27%
18%

1% 2% 4%

RAI	SPORT
AMR:	52.362

TV

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

51%

1% 1% 4% 6% 6% 9%

DEVICE	CONNESSI

AMR:	329

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15% 12% 16%
28%

12%
0% 1%
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RAI	5
AMR:	27.924

TV

AMR:	27.846

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

55%

1% 1% 3% 4% 7%

DEVICE	CONNESSI

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
17%

23% 25%

1% 1%
9%

RAI	STORIA
AMR:	21.394

TV

AMR:	21.269

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

51%

0% 0% 2% 4% 8% 9%

DEVICE	CONNESSI

AMR:	125

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 11%

33%
29%

0% 0% 5%

RAI	GULP
AMR:	12.251

TV

AMR:	12.235

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

10% 10%
14%

10%
6% 9%

DEVICE	CONNESSI

AMR:	16

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

38%

10% 11%9% 6% 7%
2%

RAI	SCUOLA
AMR:	4.798

TV

AMR:	4.765

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

44%

1% 4% 3% 5% 6%

DEVICE	CONNESSI

AMR:	33

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
24%

36%

1% 5% 3% 6% 7%

RAI	RADIO2
AMR:	396

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	396

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
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7.651.954	ascoltatori	medi	(AMR)	su	TV	screen

53.838	ascoltatori	medi	(AMR)	su	device	connessi
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92.507	ascoltatori	medi	(AMR)	su	device	connessi
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