
28	agosto	2022	-	3	settembre	2022



28	agosto	2022	-	3	settembre	2022

7.156.896	ascoltatori	medi	(AMR)

1.202.358.534	ore	totali	(TTS)



28	agosto	2022	-	3	settembre	2022

AMR	Total	Audience

695.987
Ascoltatori	medi

Andamento	AMR

+	11%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 164

4.065

691.758

Dettaglio	Device

TV

PC

Smartphone

Tablet 59

161

618

695.150

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

20%

19%

12%

8%

4%

4%

3%

Età
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AMR	Total	Audience

250.136
Ascoltatori	medi

Andamento	AMR

+	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 130

1.701

248.305

Dettaglio	Device

TV

PC

Smartphone

Tablet 120

332

854

248.830

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

22%

11%

7%

3%

2%

1%

1%

Età



28	agosto	2022	-	3	settembre	2022

AMR	Total	Audience

2.549.530
Ascoltatori	medi

Andamento	AMR

+	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.771

14.337

2.525.422

Dettaglio	Device

TV

Smartphone

PC

Tablet 2.574

6.178

8.078

2.532.700

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

16%

10%

7%

4%

3%

1%

Età



28	agosto	2022	-	3	settembre	2022

AMR	Total	Audience

2.549.932
Ascoltatori	medi

Andamento	AMR

+	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 7.505

17.028

2.525.398

Dettaglio	Device

TV

PC

Smartphone

Tablet 3.413

5.795

6.110

2.534.615

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

19%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

629.464
Ascoltatori	medi

Andamento	AMR

+	11%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 5.574

34.454

589.436

Dettaglio	Device

TV

Smartphone

PC

Tablet 4.705

6.064

7.122

611.573

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 28%

23%

20%

11%

8%

6%

3%

1%

Età



28	agosto	2022	-	3	settembre	2022

7.294.214	ascoltatori	medi	(AMR)

1.225.427.975	ore	totali	(TTS)



28	agosto	2022	-	3	settembre	2022

AMR	Total	Audience

144.618
Ascoltatori	medi

Andamento	AMR

+	24%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 351

4.696

139.572

Dettaglio	Device

TV

Smartphone

PC

Tablet 3.969

6.895

12.758

120.997

Sesso

Donne Uomini

75%25%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 22%

19%

16%

12%

16%

12%

2%

1%

Età



28	agosto	2022	-	3	settembre	2022

7.088.343	ascoltatori	medi	(AMR)	su	TV	screen

31.321	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	695.823

TV

AMR:	695.141

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19% 20%

29%

3% 4% 4%
8%

DEVICE	CONNESSI

AMR:	682

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
14%

23% 23%

11%

1%
4%

8%

NOVE
AMR:	158.864

TV

AMR:	158.769

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

23% 21%
25%

1% 2%
5%

9%

DEVICE	CONNESSI

AMR:	95

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18% 18%

23%
19%

0% 2%
7%

REAL	TIME
AMR:	124.310

TV

AMR:	124.220

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22% 20%

28%

1% 3% 5%
8%

DEVICE	CONNESSI

AMR:	90

Uomini

21
%

Donne

79
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

16%

23%

16%

1%
7%

4%

GIALLO
AMR:	87.581

TV

AMR:	87.418

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

30%

47%

0% 1% 1% 4% 4%

DEVICE	CONNESSI

AMR:	162

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

23%

38%

18%

0% 1% 3% 7%

DMAX
AMR:	79.607

TV

AMR:	79.525

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

22%
18%

24%

5% 4% 3%

DEVICE	CONNESSI

AMR:	82

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

20%

12%

23%

16%

2%
6%
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FOOD	NETWORK
AMR:	53.063

TV

AMR:	53.039

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 16%

38%

2% 4% 4%
9%

DEVICE	CONNESSI

AMR:	24

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

11%

23%
15%

10%

1%
9%

FRISBEE
AMR:	40.528

TV

AMR:	40.523

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

11% 12%

24%

10% 10% 12%

2%

DEVICE	CONNESSI

AMR:	6

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 15% 14%

29%

10%
3%

8%
3%

MOTOR	TREND
AMR:	38.661

TV

AMR:	38.604

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
12%

22% 21%

30%

1% 2% 3%

DEVICE	CONNESSI

AMR:	57

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

27%

16%
10%

1% 2%

9%

HGTV	-	HOME	&	GARDEN
AMR:	37.372

TV

AMR:	37.346

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20% 21%

27%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	27

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
21% 23% 22%

0% 0% 2%
7%

K2
AMR:	33.263

TV

AMR:	33.254

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

28%

13% 11%
6% 6% 9% 7%

DEVICE	CONNESSI

AMR:	9

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

33%

15% 13%
9% 9%

4% 2%
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La7
AMR:	250.006

TV

AMR:	248.829

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

53%

1% 1% 2% 3% 7%

DEVICE	CONNESSI

AMR:	1.177

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

32%
27%

0% 0% 1% 6%

LA7
AMR:	211.308

TV

AMR:	210.131

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
22%

56%

1% 1% 2% 3% 6%

DEVICE	CONNESSI

AMR:	1.177

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

32%
27%

0% 0% 1% 6%

LA7D
AMR:	38.698

TV

AMR:	38.698

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 20%

40%

1% 2% 3% 5%
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RTI	-	Mediaset
AMR:	2.535.194

TV

AMR:	2.525.604

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 18%

42%

1% 3% 4% 7%

DEVICE	CONNESSI

AMR:	9.590

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

21% 22%
15%

1% 2%

CANALE	5
AMR:	1.096.029

TV

AMR:	1.093.618

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%

46%

1% 2% 3% 7% 9%

DEVICE	CONNESSI

AMR:	2.411

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21% 17%
23%

18%
10%

0% 1%

ITALIA	1
AMR:	348.480

TV

AMR:	347.072

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

23%
19%

22%

1% 3%
6%

DEVICE	CONNESSI

AMR:	1.408

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

29%

15%

23%

14%

0% 1% 4%

RETE	4
AMR:	312.608

TV

AMR:	311.702

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16%

62%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	906

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%
21% 24% 25%

0% 1% 4%

TGCOM	24
AMR:	36.835

TV

AMR:	34.042

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

50%

1% 2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	2.793

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

29%
24%

2% 3% 8% 7% 9%
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MEDIASET	DIGITAL
AMR:	47

DEVICE	CONNESSI

AMR:	47

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 18%

24%
19%

12%

0% 0%

7%
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RAI
AMR:	2.532.904

TV

AMR:	2.525.351

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 5% 5%

DEVICE	CONNESSI

AMR:	7.553

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
20%

28%
20%

0% 1% 6%

RAI	1
AMR:	1.162.578

TV

AMR:	1.160.220

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

61%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	2.358

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

28% 24%

0% 0%
6% 9%

RAI	3
AMR:	446.965

TV

AMR:	445.890

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 3% 3% 5%

DEVICE	CONNESSI

AMR:	1.075

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
17%

32%
22%

0% 0%
8%

RAI	2
AMR:	364.320

TV

AMR:	363.172

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

54%

1% 1% 3% 5% 4%

DEVICE	CONNESSI

AMR:	1.148

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
10%

22%
29%

16%

0% 1%
7%

RAI	PREMIUM
AMR:	113.228

TV

AMR:	112.980

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

25%

49%

0% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	249

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

32%
22%

0% 1% 6% 7%
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RAI	MOVIE
AMR:	102.929

TV

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
21%

49%

1% 1% 4% 5% 5%

DEVICE	CONNESSI

AMR:	240

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
10%

17%
27%

21%

0% 1%
8%

RAI	4
AMR:	102.554

TV

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
25%

33%

1% 2% 4% 5%
9%

DEVICE	CONNESSI

AMR:	370

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 13%

24% 25%

1% 2%
8%

RAI	YOYO
AMR:	72.673

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%
21% 21%

6%
1%

8% 7% 8%

DEVICE	CONNESSI

AMR:	59

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28% 27%

20%

9%

1%

8%
5%

2%

RAI	SPORT
AMR:	49.698

TV

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

52%

1% 1% 3% 6% 7% 8%

DEVICE	CONNESSI

AMR:	246

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

11% 16%
27%

14%

0% 2%

RAI	NEWS	24
AMR:	47.624

TV

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%
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AMR:	1.031
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RAI	5
AMR:	25.622

TV

AMR:	25.549

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 18%
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%
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10% 13%
19% 22% 26%
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RAI	STORIA
AMR:	19.323

TV

AMR:	19.198

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%

45%

1% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	125
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74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

33%
25%

0% 3% 3%
9%

RAI	GULP
AMR:	18.912

TV

AMR:	18.886

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
22%

13% 13% 13%
6% 6% 9%
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AMR:	27
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%
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RAI	SCUOLA
AMR:	5.960

TV

AMR:	5.923
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AMR:	143
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Sky	Italia
AMR:	623.891

TV

AMR:	611.573

Uomini

54
%

Donne

46
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