
7	agosto	2022	-	13	agosto	2022



7	agosto	2022	-	13	agosto	2022

6.161.411	ascoltatori	medi	(AMR)

1.035.116.994	ore	totali	(TTS)



7	agosto	2022	-	13	agosto	2022

AMR	Total	Audience

631.844
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 292

2.798

628.755

Dettaglio	Device

TV

PC

Mobile

Tablet 60

163

568

631.054

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

18%

12%

9%

3%

4%

3%

Età



7	agosto	2022	-	13	agosto	2022

AMR	Total	Audience

244.237
Ascoltatori	medi

Andamento	AMR

-	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 333

1.573

242.331

Dettaglio	Device

TV

PC

Mobile

Tablet 129

415

946

242.747

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

11%

7%

4%

2%

1%

1%

Età



7	agosto	2022	-	13	agosto	2022

AMR	Total	Audience

2.297.043
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 7.649

13.986

2.275.408

Dettaglio	Device

TV

Mobile

PC

Tablet 3.740

6.884

12.182

2.274.237

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 44%

17%

15%

10%

7%

3%

3%

2%

Età



7	agosto	2022	-	13	agosto	2022

AMR	Total	Audience

2.434.054
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 6.482

16.580

2.410.993

Dettaglio	Device

TV

Mobile

PC

Tablet 5.544

8.526

9.641

2.410.343

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

18%

11%

6%

4%

2%

1%

1%

Età



7	agosto	2022	-	13	agosto	2022

AMR	Total	Audience

542.977
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 9.336

27.549

506.092

Dettaglio	Device

TV

Mobile

PC

Tablet 5.015

5.747

6.510

525.704

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

24%

19%

10%

9%

4%

2%

1%

Età



7	agosto	2022	-	13	agosto	2022

6.084.085	ascoltatori	medi	(AMR)	su	TV	screen

25.536	ascoltatori	medi	(AMR)	su	device	connessi



7	agosto	2022	-	13	agosto	2022
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7	agosto	2022	-	13	agosto	2022

Discovery
AMR:	631.552

TV

AMR:	631.054

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

21%

30%

3% 4% 3%
9%

DIGITAL

AMR:	499

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
14%

22% 25%

11%

1% 3% 6%

NOVE
AMR:	145.175

TV

AMR:	145.088

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

20% 21%

28%

2% 3% 4%

DIGITAL

AMR:	87

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

14%

23% 21%

1% 3%
9% 7%

REAL	TIME
AMR:	111.831

TV

AMR:	111.772

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21% 18%

27%

3% 3%
6%

DIGITAL

AMR:	59

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

26%

16%
21%

15%

1% 3% 3%

GIALLO
AMR:	88.998

TV

AMR:	88.842

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

28%

44%

2% 2% 3% 5% 5%

DIGITAL

AMR:	155

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12%
17%

32%

16%

2% 2% 6%

DMAX
AMR:	73.131

TV

AMR:	73.059

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13%

20% 19% 21%

5% 5% 4%

DIGITAL

AMR:	73

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

26%

15%
18%

13%

6% 8%
4%



7	agosto	2022	-	13	agosto	2022

FOOD	NETWORK
AMR:	51.022

TV

AMR:	50.999

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
15% 17%

35%

4% 5% 4%

DIGITAL

AMR:	23

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

25%

14%
18%

14%

2%
9% 7%

MOTOR	TREND
AMR:	40.143

TV

AMR:	40.089

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%

17%

24% 22%

4% 6% 5%

DIGITAL

AMR:	53

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

22%

13%

20%

13%

2%
7%

FRISBEE
AMR:	39.806

TV

AMR:	39.800

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

10%

17% 18%

11%
13%

6% 8%

DIGITAL

AMR:	6

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
12% 10%

25%

18%

9% 7%
2%

HGTV	-	HOME	&	GARDEN
AMR:	38.298

TV

AMR:	38.274

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

17% 16%
21% 23%

2% 4%
7%

DIGITAL

AMR:	24

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
19%

25%
22%

0% 0%
4%

8%

K2
AMR:	34.276

TV

AMR:	34.267

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20%

10% 11% 11%
15%

7% 9%

DIGITAL

AMR:	9

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

16%
20%

10%
7% 8%

5%



7	agosto	2022	-	13	agosto	2022

La7
AMR:	243.904

TV

AMR:	242.748

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

52%

1% 2% 3% 5% 7%

DIGITAL

AMR:	1.156

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 17%
26% 26%

1% 1% 2%

LA7
AMR:	211.839

TV

AMR:	210.683

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

54%

1% 2% 3% 5% 6%

DIGITAL

AMR:	1.156

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 17%
26% 26%

1% 1% 2%

LA7D
AMR:	32.516

TV

AMR:	32.516

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

18% 18%

26%

4%
6% 7%



7	agosto	2022	-	13	agosto	2022

RTI	-	Mediaset
AMR:	2.283.054

TV

AMR:	2.274.237

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

44%

2% 3% 3% 7% 9%

DIGITAL

AMR:	8.817

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%
20% 23%

16%

1% 2%
8%

CANALE	5
AMR:	940.413

TV

AMR:	938.259

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

50%

1% 2% 3% 6% 9%

DIGITAL

AMR:	2.155

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18% 23%
18% 13%

1% 2%
9%

ITALIA	1
AMR:	320.739

TV

AMR:	319.141

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

19% 20%

26%

2% 4% 6%

DIGITAL

AMR:	1.598

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

27%

15%
19% 17%

1% 2%
6%

RETE	4
AMR:	274.514

TV

AMR:	273.849

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

61%

1% 2% 2% 4% 5% 9%

DIGITAL

AMR:	665

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 18%
24% 26%

1% 1% 6%

TGCOM	24
AMR:	40.623

TV

AMR:	38.268

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
16%

41%

3% 4% 5% 8%

DIGITAL

AMR:	2.354

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

14% 13%
18% 14%

5% 8%



7	agosto	2022	-	13	agosto	2022

MEDIASET	DIGITAL
AMR:	19

DIGITAL

AMR:	19

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
18%

24%
20%

11%

0% 1%

9%



7	agosto	2022	-	13	agosto	2022

RAI
AMR:	2.417.470

TV

AMR:	2.410.342

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

57%

1% 1% 2% 4% 6%

DIGITAL

AMR:	7.128

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
19%

27% 22%

0% 1% 5%

RAI	1
AMR:	1.064.864

TV

AMR:	1.062.774

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

62%

1% 1% 2% 4% 5%

DIGITAL

AMR:	2.089

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
20%

26% 26%

0% 0% 6%

RAI	3
AMR:	425.647

TV

AMR:	424.732

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

56%

1% 1% 3% 4% 6%

DIGITAL

AMR:	915

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 18%
28%

22%

0% 0%
8%

RAI	2
AMR:	374.913

TV

AMR:	373.849

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

54%

1% 1% 3% 5% 5%

DIGITAL

AMR:	1.064

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 12%
19%

28%
19%

0% 0% 6%

RAI	4
AMR:	119.310

TV

AMR:	118.946

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
23%

31%

3% 3% 6% 6% 9%

DIGITAL

AMR:	364

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15% 13%
21% 23%

4% 3%
8%



7	agosto	2022	-	13	agosto	2022

RAI	PREMIUM
AMR:	118.002

TV

AMR:	117.741

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

48%

2% 2% 4% 7% 6%

DIGITAL

AMR:	262

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20% 16%

25%
16%

1% 2%
8%

RAI	MOVIE
AMR:	85.822

TV

AMR:	85.591

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

47%

2% 3% 4% 6% 7%

DIGITAL

AMR:	231

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
12% 15%

21%
15%

2% 4%

RAI	SPORT
AMR:	58.650

TV

AMR:	58.367

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

46%

2% 4% 5% 7% 9%

DIGITAL

AMR:	283

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 17% 19%
13%

20%
12%

1% 5%

RAI	YOYO
AMR:	57.621

TV

AMR:	57.559

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 24%
19%

10% 10%
5% 4%

7%

DIGITAL

AMR:	63

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
29%

17%

5%
9% 7% 6%

2%

RAI	NEWS	24
AMR:	55.082

TV

AMR:	54.093

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

46%

2% 3% 4% 7% 9%

DIGITAL

AMR:	989

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
15% 15% 17% 19%

1%
6% 6%
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RAI	5
AMR:	23.932

TV

AMR:	23.868

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
14% 14%

33%

5% 6% 7%

DIGITAL

AMR:	64

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21%

14% 16% 15% 13%

1%
6%

RAI	STORIA
AMR:	17.354

TV

AMR:	17.241

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

31%

9%
6% 6%

9% 8%

DIGITAL

AMR:	114

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

12% 12%

20%
15%

3%
6%

RAI	GULP
AMR:	16.227

TV

AMR:	16.204

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16%

10% 11% 13% 15% 14%
9%

DIGITAL

AMR:	23

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

35%

12% 11% 11%9% 8%
4%

RAI	SCUOLA
AMR:	7.528

TV

AMR:	7.499

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
16%

13%
18%

14%

5%
8% 8%

DIGITAL

AMR:	28

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
14%

19%
23%

17%

1%
3% 5%

RAIPLAY
AMR:	290

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	290

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%

26% 29%

0% 0%
5%

9%
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Sky	Italia
AMR:	533.641

TV

AMR:	525.704

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
24%

32%

1% 2% 4%
8%

DIGITAL

AMR:	7.937

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%

11%

21% 23%

0% 2%
8%

TV8
AMR:	172.559

TV

AMR:	172.015

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
24%

33%

2% 2% 4%
9% 9%

DIGITAL

AMR:	543

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

12%
20% 23%

0% 1%

9%

CIELO
AMR:	72.996

TV

AMR:	72.891

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
21%

38%
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