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24	luglio	2022	-	30	luglio	2022

6.403.799	ascoltatori	medi	(AMR)

1.075.838.286	ore	totali	(TTS)
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AMR	Total	Audience

624.758
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 318

3.246

621.239

Dettaglio	Device

TV

PC

Mobile

Tablet 53

156

579

623.969

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

20%

19%

11%

8%

4%

5%

3%

Età
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AMR	Total	Audience

274.691
Ascoltatori	medi

Andamento	AMR

-	13%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 379

2.221

272.145

Dettaglio	Device

TV

PC

Mobile

Tablet 125

432

944

273.190

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

20%

12%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

2.452.355
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 10.382

15.675

2.428.537

Dettaglio	Device

TV

Mobile

PC

Tablet 3.623

7.789

11.568

2.429.375

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

16%

10%

6%

4%

4%

2%

Età
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AMR	Total	Audience

2.463.283
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 7.722

16.509

2.441.411

Dettaglio	Device

TV

PC

Mobile

Tablet 4.828

8.294

8.302

2.441.859

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

588.712
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.862

30.485

548.918

Dettaglio	Device

TV

PC

Mobile

Tablet 4.917

6.777

7.353

569.665

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

24%

20%

10%

8%

5%

2%

1%

Età
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6.284.002	ascoltatori	medi	(AMR)	su	TV	screen

28.248	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	621.239

TV

AMR:	620.723

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19% 20%

29%

4% 5% 4%
8%

DIGITAL

AMR:	516

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
14%

23% 23%

11%

1% 4%
8%

NOVE
AMR:	146.601

TV

AMR:	146.509

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22% 20%

28%

2% 3% 5%
8%

DIGITAL

AMR:	91

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21%
15%

24%

18%

1% 3%
7%

REAL	TIME
AMR:	115.638

TV

AMR:	115.573

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%
20%

25%

2% 3%
6% 7%

DIGITAL

AMR:	66

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19% 17%

23%
18%

1%
4% 3%

GIALLO
AMR:	85.558

TV

AMR:	85.413

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

27%

43%

1% 2% 3% 5% 5%

DIGITAL

AMR:	145

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
11%

18%

31%

17%

1% 1%
6%

DMAX
AMR:	72.502

TV

AMR:	72.426

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

20% 19%

26%

3% 5% 5%

DIGITAL

AMR:	76

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%

13%

22%

14%

2%
8%

5%
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FOOD	NETWORK
AMR:	47.817

TV

AMR:	47.792

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 18%

34%

3% 4% 4%
9%

DIGITAL

AMR:	26

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

22%

14%
21%

16%

3% 6% 8%

MOTOR	TREND
AMR:	37.542

TV

AMR:	37.491

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
21%

24%

3%
7% 6%

9%

DIGITAL

AMR:	51

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16%

20%

14%
17%

12%

2%
6%

HGTV	-	HOME	&	GARDEN
AMR:	35.500

TV

AMR:	35.473

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18% 19%

26%

5% 3%
7% 8%

DIGITAL

AMR:	28

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%

25% 23%

0% 1%
4%

9%

FRISBEE
AMR:	35.198

TV

AMR:	35.193

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

10%
16%

23%

11%

4%
7% 8%

DIGITAL

AMR:	5

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

12% 11%

21%
17%

8% 7%
3%

K2
AMR:	32.709

TV

AMR:	32.700

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

27%

14% 13%
7% 7% 7% 5%

DIGITAL

AMR:	9

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

29%

15% 16%
12% 9%

4% 2%



24	luglio	2022	-	30	luglio	2022

La7
AMR:	272.145

TV

AMR:	270.969

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

53%

1% 1% 2% 4% 7%

DIGITAL

AMR:	1.176

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

29% 27%

0% 0% 2%

LA7
AMR:	231.706

TV

AMR:	230.530

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

55%

1% 1% 2% 4% 6%

DIGITAL

AMR:	1.176

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

29% 27%

0% 0% 2%

LA7D
AMR:	40.620

TV

AMR:	40.620

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20%

31%

5% 4% 3%
9% 9%
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RTI	-	Mediaset
AMR:	2.428.537

TV

AMR:	2.418.992

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

2% 4% 4% 6%

DIGITAL

AMR:	9.545

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 15%

20% 22%
16%

0% 2%

CANALE	5
AMR:	1.003.612

TV

AMR:	1.001.205

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%

47%

1% 3% 4% 6% 9%

DIGITAL

AMR:	2.407

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 18% 22% 19%

11%
0% 1%

ITALIA	1
AMR:	353.293

TV

AMR:	351.828

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

22%
19%

24%

2% 3%
7%

DIGITAL

AMR:	1.465

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

23%

16%

22%

15%

0% 2%
4%

RETE	4
AMR:	284.454

TV

AMR:	283.750

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

61%

1% 2% 3% 3% 6% 9%

DIGITAL

AMR:	704

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%
25% 26%

0% 1%
8% 9%

TGCOM	24
AMR:	41.879

TV

AMR:	39.016

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

51%

2% 3% 4% 7% 6% 8%

DIGITAL

AMR:	2.862

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 14% 12% 13%
20% 20%

2% 4%
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MEDIASET	DIGITAL
AMR:	38

DIGITAL

AMR:	38

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 17%

24%
20%

10%

0% 1%
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RAI
AMR:	2.441.411

TV

AMR:	2.434.137

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 5% 6%

DIGITAL

AMR:	7.274

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
20%

28%
21%

0% 1% 6%

RAI	1
AMR:	1.085.336

TV

AMR:	1.083.143

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

1% 1% 3% 4% 5%

DIGITAL

AMR:	2.194

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
20%

26% 24%

0% 0%
7%

RAI	3
AMR:	443.963

TV

AMR:	442.996

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

57%

1% 1% 3% 4% 5%

DIGITAL

AMR:	967

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 17%
30%

23%

0% 0%
7%

RAI	2
AMR:	353.346

TV

AMR:	352.306

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 3% 4% 4%

DIGITAL

AMR:	1.039

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
20%

30%
19%

0% 1%
8%

RAI	PREMIUM
AMR:	120.438

TV

AMR:	120.163

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

48%

1% 2% 2%
9% 5%

DIGITAL

AMR:	276

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

10%
18%

24%
16%

1% 3% 5%
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RAI	4
AMR:	115.677

TV

AMR:	115.297

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
26%

31%

3% 3% 5% 5% 8%

DIGITAL

AMR:	381

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

13%

23%
26%

1% 2%
8%

RAI	MOVIE
AMR:	93.496

TV

AMR:	93.266

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

48%

2% 2% 3% 6% 6%

DIGITAL

AMR:	230

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 12%
17%

25%
17%

2% 3% 7%

RAI	YOYO
AMR:	60.307

TV

AMR:	60.248

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 21%
24%

6%
2%

7% 7%
9%

DIGITAL

AMR:	59

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

11%

25% 26%

4%
7% 5%

2%

RAI	NEWS	24
AMR:	54.135

TV

AMR:	53.059

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

49%

2% 3% 3% 6% 7%

DIGITAL

AMR:	1.076

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
13% 16%

22% 18%

1% 4% 7%

RAI	SPORT
AMR:	46.284

TV

AMR:	46.130

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

52%

1% 2% 4%
9% 8% 7%

DIGITAL

AMR:	155

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

29%

13% 11%
20%

10%
2% 3%
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RAI	5
AMR:	25.357

TV

AMR:	25.281

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 14%

41%

3% 4% 7% 9%

DIGITAL

AMR:	75

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17% 14% 13% 15% 17%

4% 7%

RAI	STORIA
AMR:	19.420

TV

AMR:	19.308

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

23%

35%

3% 4% 4%
9%

DIGITAL

AMR:	112

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
15% 14%

18%
12%

2%
8% 9%

RAI	GULP
AMR:	19.152

TV

AMR:	19.128

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16% 13% 12% 11%

22%

6% 7%

DIGITAL

AMR:	24

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

35%

11% 11% 12% 11%
5% 2%

RAI	SCUOLA
AMR:	6.057

TV

AMR:	6.027

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 17%

12% 13%

19%

5%
9%

5%

DIGITAL

AMR:	30

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

21%

10%

19%

14%
18%

2%

8%

RAIPLAY
AMR:	274

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	274

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

25%
28%

0% 0%
7% 9%
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Sky	Italia
AMR:	548.918

TV

AMR:	539.180

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
24%

31%

1% 2% 5% 8%

DIGITAL

AMR:	9.737

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
21%

11%

20%
23%

0% 1%
8%

TV8
AMR:	197.986

TV

AMR:	196.497

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
22%

34%

1% 2% 5% 8% 9%

DIGITAL

AMR:	1.490

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 15%

24% 26%

10%

0% 0%
7%

CIELO
AMR:	75.006

TV
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TV
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SKY	TG24
AMR:	27.756

TV

AMR:	26.828
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SKY	SPORT	24
AMR:	26.603

TV
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SKY	TG24	(50)
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RACE	CONTROL	(F1)	/	ON	BOARD	MIX	(MOTOGP)	/	HL
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SKY	UNO
AMR:	13.720

TV

AMR:	13.637
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SKY	SPORT	4K
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TV
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SKY	SPORT	ARENA
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TV
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Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

10%
16%

21%
17%

4% 6% 8%

DIGITAL

AMR:	112

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

25%

12%
17% 18%

1%
4%

8%



24	luglio	2022	-	30	luglio	2022

42.998	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età

Discovery
AMR:	318

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18% 17%

28%

13%

1%
3%

5%

REAL	TIME
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NOVE
AMR:	44
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22%
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MOTOR	TREND
AMR:	10
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FOOD	NETWORK
AMR:	8
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HGTV	-	HOME	&	GARDEN
AMR:	7
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GIALLO
AMR:	1
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La7
AMR:	362
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RTI	-	Mediaset
AMR:	15.450
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AMR:	9.828
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ITALIA	1
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RETE	4
AMR:	542
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TGCOM	24
AMR:	536
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RAI
AMR:	16.331
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RAI	1
AMR:	6.990
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RAI	3
AMR:	2.441
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RAI	PREMIUM
AMR:	2.084
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RAI	MOVIE
AMR:	553
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RAIPLAY
AMR:	489
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RAI	GULP
AMR:	488
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RAI	YOYO
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RAI	4
AMR:	266
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RAI	5
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RAI	SPORT
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Sky	Italia
AMR:	10.861

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

11%

25%

18%

1%
3% 5%

SKY	DIGITAL	FLUID	-	CALCIO
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Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 14%

35%

18%

1%
4% 3%

SKY	CINEMA	VOD
AMR:	1.306

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

11%

25%

16%

2%
5%

6%



24	luglio	2022	-	30	luglio	2022

canale sesso età

SKY	DIGITAL	FLUID	-	SPORT
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ENTERTAINMENT
AMR:	394

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
17% 16%

31%

10%

1%
4%

1%



24	luglio	2022	-	30	luglio	2022

canale sesso età

SKY	SPORT	VOD
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CIELO
AMR:	29

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

34%

12%

2%
7% 8% 7% 7%

SKY	CINEMA	ACTION
AMR:	14

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

58%

34%

0% 0% 3% 0%
4%

0%
















