
17	luglio	2022	-	23	luglio	2022



17	luglio	2022	-	23	luglio	2022

6.588.788	ascoltatori	medi	(AMR)

950.495.820	ore	totali	(TTS)



17	luglio	2022	-	23	luglio	2022

AMR	Total	Audience

621.703
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 309

4.207

617.187

Dettaglio	Device

TV

PC

Mobile

Tablet 49

142

595

620.918

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

20%

18%

11%

8%

5%

5%

3%

Età
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AMR	Total	Audience

325.762
Ascoltatori	medi

Andamento	AMR

+	14%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 325

2.394

323.449

Dettaglio	Device

TV

PC

Mobile

Tablet 184

688

1.895

322.995

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

12%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

2.519.355
Ascoltatori	medi

Andamento	AMR

+	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.727

15.580

2.495.048

Dettaglio	Device

TV

Mobile

PC

Tablet 3.998

8.162

12.666

2.494.529

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

18%

16%

9%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.564.773
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.054

16.373

2.540.346

Dettaglio	Device

TV

PC

Mobile

Tablet 5.640

10.265

10.823

2.538.045

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

18%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

557.195
Ascoltatori	medi

Andamento	AMR

-	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.686

31.933

514.576

Dettaglio	Device

TV

PC

Mobile

Tablet 4.277

5.122

6.760

541.036

Sesso

Donne Uomini

53%47%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

23%

20%

10%

8%

5%

2%

1%

Età



17	luglio	2022	-	23	luglio	2022

6.462.207	ascoltatori	medi	(AMR)	su	TV	screen

27.992	ascoltatori	medi	(AMR)	su	device	connessi



17	luglio	2022	-	23	luglio	2022
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Discovery
AMR:	617.187

TV

AMR:	616.710

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 20%

31%

3% 5% 4%
8%

DIGITAL

AMR:	477

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 14%

21%
24%

11%

1%
4%

NOVE
AMR:	148.318

TV

AMR:	148.229

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20% 20%

28%

2% 4%
7% 8%

DIGITAL

AMR:	90

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
24%

11%

20% 18%

0% 3%
6%

REAL	TIME
AMR:	115.927

TV

AMR:	115.861

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 19%

28%

2% 4% 6%
9%

DIGITAL

AMR:	66

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 19% 17%
21%

17%

1%
4% 4%

GIALLO
AMR:	82.313

TV

AMR:	82.158

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

26%

45%

2% 3% 3% 4% 6%

DIGITAL

AMR:	155

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
17%

34%

17%

1% 3% 7%

DMAX
AMR:	63.870

TV

AMR:	63.791

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

20% 21%
26%

3% 4% 5%

DIGITAL

AMR:	79

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22%

16%
19%

15%

2%

8%
4%
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FOOD	NETWORK
AMR:	47.169

TV

AMR:	47.145

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

36%

3% 4% 4%
9%

DIGITAL

AMR:	24

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20%
15%

21%
16%

2% 5% 8%

K2
AMR:	38.162

TV

AMR:	38.151

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
24%

12% 13% 15%

6% 7% 6%

DIGITAL

AMR:	10

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

30%

19%

11% 11% 9%
4% 3%

HGTV	-	HOME	&	GARDEN
AMR:	35.408

TV

AMR:	35.380

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
19% 20%

25%

3% 3% 5%
9%

DIGITAL

AMR:	29

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%
25% 24%

10%

0% 1% 3%

MOTOR	TREND
AMR:	33.571

TV

AMR:	33.543

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

18% 19%

27%

3%
7%

4%

DIGITAL

AMR:	28

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%

24%

13%
17% 15%

2%
6%

FRISBEE
AMR:	29.929

TV

AMR:	29.924

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

11%
15%

23%

10% 11%

4%
6%

DIGITAL

AMR:	5

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

20% 20%

8% 8% 6%
2%
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La7
AMR:	323.449

TV

AMR:	320.601

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

53%

1% 2% 2% 5% 6%

DIGITAL

AMR:	2.848

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 15%

28% 27%

0% 0% 2%

LA7
AMR:	284.426

TV

AMR:	281.578

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

55%

1% 1% 2% 5% 6%

DIGITAL

AMR:	2.848

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 15%

28% 27%

0% 0% 2%

LA7D
AMR:	39.023

TV

AMR:	39.023

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

32%

4% 4% 5%
9% 9%
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RTI	-	Mediaset
AMR:	2.495.048

TV

AMR:	2.485.802

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%

42%

2% 3% 4% 6% 9%

DIGITAL

AMR:	9.246

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 14%
21% 21%

14%

0% 2%

CANALE	5
AMR:	1.045.383

TV

AMR:	1.042.698

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16%

46%

1% 3% 4% 6% 8%

DIGITAL

AMR:	2.685

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14% 17%
22% 19%

11%
0% 2%

ITALIA	1
AMR:	385.595

TV

AMR:	383.880

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 21%
24%

2% 3%
7%

9%

DIGITAL

AMR:	1.715

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 22%
16%

22%

16%

0% 1%
4%

RETE	4
AMR:	310.589

TV

AMR:	309.648

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 15%

62%

1% 1% 3% 3% 5%

DIGITAL

AMR:	941

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14% 19% 24% 26%

1% 1% 5%

TGCOM	24
AMR:	40.132

TV

AMR:	37.428

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

48%

1% 3% 5% 7% 7%

DIGITAL

AMR:	2.704

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

10%
15%

20% 18%

1% 4%
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MEDIASET	DIGITAL
AMR:	444

DIGITAL

AMR:	444

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 17%

24%
20%

10%

0% 1%
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RAI
AMR:	2.540.346

TV

AMR:	2.529.991

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

56%

1% 1% 2% 5% 5%

DIGITAL

AMR:	10.355

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
18%

28% 23%

0% 1% 5%

RAI	1
AMR:	1.077.361

TV

AMR:	1.074.367

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

1% 1% 2% 5% 4%

DIGITAL

AMR:	2.993

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 10%
20%

26% 24%

0% 0%
6%

RAI	2
AMR:	456.316

TV

AMR:	452.894

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

60%

1% 1% 2% 4% 4% 9%

DIGITAL

AMR:	3.422

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 15%
28% 29%

0% 0% 4%

RAI	3
AMR:	433.855

TV

AMR:	432.812

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

57%

1% 1% 3% 4% 4%

DIGITAL

AMR:	1.043

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 17%
30%

24%

0% 0%
7%

RAI	4
AMR:	116.659

TV

AMR:	116.258

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
25%

30%

2% 4% 4% 6%
9%

DIGITAL

AMR:	401

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
14%

20%
25%

2% 3%
8%
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RAI	PREMIUM
AMR:	115.213

TV

AMR:	114.937

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

45%

1% 2% 4%
9%

5%

DIGITAL

AMR:	275

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 20%
24%

14%

1% 4%
9% 7%

RAI	MOVIE
AMR:	78.238

TV

AMR:	78.035

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

46%

2% 2% 3% 6% 8%

DIGITAL

AMR:	203

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
12%

17%
22%

15%

1% 3%
8%

RAI	SPORT
AMR:	74.490

TV

AMR:	74.040

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

49%

2% 2% 5% 8% 8% 8%

DIGITAL

AMR:	450

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

15% 12%
21%

11%
2% 2%

RAI	YOYO
AMR:	65.787

TV

AMR:	65.727

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 20%

28%

6%
1%

9% 8% 8%

DIGITAL

AMR:	59

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

28% 27%

8%
3%

9%
5%

1%

RAI	NEWS	24
AMR:	62.409

TV

AMR:	60.821

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

47%

2% 3% 2% 5%
9%

DIGITAL

AMR:	1.588

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16% 18%
24%

18%

1% 4% 4%
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RAI	5
AMR:	21.382

TV

AMR:	21.313

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

42%

5% 4% 5% 6% 9%

DIGITAL

AMR:	69

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
11%

16%
20%

16%

2% 4%

RAI	STORIA
AMR:	17.997

TV

AMR:	17.885

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%
17%

26%

9%
6% 6% 9%

DIGITAL

AMR:	112

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22%

10%
13%

19%

11%
6% 8%

RAI	GULP
AMR:	16.829

TV

AMR:	16.804

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

13% 12% 10%

20%

5% 9%

DIGITAL

AMR:	26

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

36%

11% 14% 12% 9% 6%
2%

RAI	SCUOLA
AMR:	6.218

TV

AMR:	6.187

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

13%

19% 18%

9% 9%
5%

7%

DIGITAL

AMR:	31

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

17% 17% 17%
13%

5%
9%

RAIPLAY
AMR:	698

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	698

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

25%
27%

0% 0%
7% 9%
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Sky	Italia
AMR:	514.576

TV

AMR:	509.103

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20%
23%

32%

1% 2% 5% 7%

DIGITAL

AMR:	5.473

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
11%

21% 24%

10%

0% 3%

TV8
AMR:	169.369

TV

AMR:	169.009

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
23%

33%

1% 2% 5% 8% 9%

DIGITAL

AMR:	360

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%

11%

22% 23%

0% 1%
8%

CIELO
AMR:	74.533

TV

AMR:	74.410

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20%

39%

3% 3% 5% 5% 7%

DIGITAL

AMR:	122

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%
11%

22% 21%

10%
2% 5%

SKY	TG24
AMR:	34.209

TV

AMR:	32.396

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
22%

29%

2%
5% 7% 8%

DIGITAL

AMR:	1.812

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 19%
12%

17%
20%

10%

1%
4%

SKY	SPORT	24
AMR:	33.187

TV

AMR:	32.244

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 12%
17% 18%

23%

2% 4%

DIGITAL

AMR:	944

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28% 27%

10%
15% 13%

1%
3% 3%
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SKY	TG24	(50)
AMR:	28.090

TV

AMR:	28.090

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 17%

30%

2% 4% 4%
9%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	SPORT	UNO
AMR:	23.853

TV

AMR:	22.692

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 21%
26%

2%
6%

9% 8%

DIGITAL

AMR:	1.161

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 17%
12%

22% 21%

0% 2%
7%

SKY	INVESTIGATION	+1
AMR:	16.038

TV

AMR:	16.020

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
12%

20% 20% 21%

5% 4%
8%

DIGITAL

AMR:	18

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22%

14%
16%

20%

2% 3%

9%

SKY	UNO
AMR:	14.804

TV

AMR:	14.697

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
15%

25%

16%
11%

5% 6%

DIGITAL

AMR:	107

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

25%

16%
20%

11%

2%
6%

3%

SKY	SPORT	ARENA
AMR:	14.257

TV

AMR:	13.942

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
15% 17%

27%

5% 7%
9%

DIGITAL

AMR:	315

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%
13%

17% 17%

3%
6% 8%
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SKY	CINEMA	UNO/HD
AMR:	10.753

TV

AMR:	10.692

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
17%

21%
18%

5%
9% 8%

DIGITAL

AMR:	61

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 14% 12%

18%
21%

3%
8%

SKY	INVESTIGATION
AMR:	9.249

TV

AMR:	9.184

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
16%

25% 25%

0%
4% 6%

DIGITAL

AMR:	65

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%
21%

29%

11%

0% 2%

9%

SKY	UNO	+1
AMR:	9.244

TV

AMR:	9.236

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
14%

20%
17%

12%

7% 7%

DIGITAL

AMR:	8

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
24%

14%
17%

13%

2%

8%
3%

SKY	SPORT	252
AMR:	8.870

TV

AMR:	8.838

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10% 10% 12%

25% 25%

0%

7%

DIGITAL

AMR:	31

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19% 17%

25%

0%

8% 7% 6%

SKY	SPORT	254
AMR:	7.483

TV

AMR:	7.093

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
22% 24%

18%

1%
6% 9%

4%

DIGITAL

AMR:	391

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 21%

41%

0% 3% 0% 2%
9%



17	luglio	2022	-	23	luglio	2022

43.272	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età

Discovery
AMR:	309

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18% 17%

28%

12%

1%
3%

6%

REAL	TIME
AMR:	132

Uomini

13
%

Donne

87
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16%

20%

31%

10%

1%
3% 2%

NOVE
AMR:	48

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%

15%

32%

12%

0%
2% 4%

DMAX
AMR:	30

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
21%

27%

12%

2% 3%

9%

3%

MOTOR	TREND
AMR:	10

Uomini

97
%

Donne

3
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

14%

29%

12%

1%

6%
4%
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canale sesso età

HGTV	-	HOME	&	GARDEN
AMR:	7

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
20%

25%

16%

1%
4%

7%
9%

FOOD	NETWORK
AMR:	6

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 20%

29%

11%

1% 2%

8%

K2
AMR:	1

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

36%
40%

14%

6%
2% 3% 0% 0%

FRISBEE
AMR:	1

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

37%

17% 15%

27%

2% 2% 0% 0%

GIALLO
AMR:	1

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

37%

17% 15%

27%

2% 2% 0% 0%
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La7
AMR:	325

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%

23%

46%

0% 0% 3%
8%
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RTI	-	Mediaset
AMR:	15.580

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
16% 15%

23%

10%
12%

1%
4%

CANALE	5
AMR:	9.715

Uomini

16
%

Donne

84
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

15% 15%

22%

14%

1%
4%

9%

ITALIA	1
AMR:	2.686

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
18% 19%

27%

10%

1%
3% 2%

MEDIASET	DIGITAL
AMR:	763

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 18%

13%

25%

11%

1%
3%

9%

TGCOM	24
AMR:	520

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
13% 11%

15%
19%

24%

0%
3%
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RETE	4
AMR:	495

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

20% 21%

29%

0% 1%

8%
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canale sesso età

RAI
AMR:	16.373

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

16%
20%

26%

2%
4%

8%

RAI	1
AMR:	6.847

Uomini

16
%

Donne

84
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17%

20%

36%

0% 1%

9%
4%

RAI	3
AMR:	2.515

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
12%

16% 16%

25%

20%

0% 2%

RAI	PREMIUM
AMR:	2.078

Uomini

18
%

Donne

82
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21%
19% 18%

22%

1% 1%
4%

RAI	2
AMR:	1.999

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
10%

16%
19%

21%

3%

8%
9%
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RAI	MOVIE
AMR:	565

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13% 14%

22%

30%

0% 2%
5%

RAIPLAY
AMR:	496

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
16%

14%

22% 22%

1% 2%

9%

RAI	GULP
AMR:	426

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

41%

16%
10%8% 6% 3% 1%

RAI	NEWS	24
AMR:	357

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

19%

35%

0% 2% 3%

RAI	YOYO
AMR:	334

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%

24%
27%

9%

2% 3% 1% 0%
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RAI	4
AMR:	311

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
17% 17%

21% 20%

2% 2%

7%

RAI	5
AMR:	173

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22% 22%
26%

2%
3%

9%
7%

RAI	STORIA
AMR:	81

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
12%

20%
23%

26%

0% 2%

7%

RAI	SPORT
AMR:	20

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

23%

12% 11%

22%

13%

1%
3%

RAI	SCUOLA
AMR:	7

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%

22%
19%

26%

0% 2%
6%
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Sky	Italia
AMR:	10.686

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
18%

12%

24%

18%

1%
3% 4%

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.840

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

19% 21%
16%

0%
3%

7%
4%

SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.415

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%

14%
12%

17%
20%

0%
4%

6%

SKY	ATLANTIC
AMR:	1.345

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
15%

12%

36%

18%

1% 3% 3%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.238

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26%
22% 23%

15%

0%
3%

9%

2%
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SKY	CINEMA	VOD
AMR:	1.220

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 16%

22%

14%

3%
6%

4%

SKY	SERIE
AMR:	1.038

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

16%
20% 19%

1% 1%
5%

SKY	INVESTIGATION
AMR:	726

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

37%

0% 1%

8% 9%
4%

SKY	UNO
AMR:	558

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

19% 18%

30%

3% 4%

9%
5%

SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	417

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16% 17%

31%

1%
4%

9%

1%
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TV8
AMR:	108

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%
13%

31%

14%

1%
3% 4%

SKY	DOCUMENTARIES
AMR:	96

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

18%

34%

18%

1%
4% 2%

SKY	SPORT	VOD
AMR:	78

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

21% 22%

16%

0%
2%

8%
3%

SKY	CINEMA	ACTION
AMR:	32

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19% 20%

13% 13%

4% 4%

8%

SKY	CINEMA	SUSPENSE
AMR:	17

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

14%
12%

18% 18%

1%
3% 5%
















