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10	luglio	2022	-	16	luglio	2022

6.512.122	ascoltatori	medi	(AMR)

1.094.036.436	ore	totali	(TTS)
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AMR	Total	Audience

624.296
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 289

3.806

620.201

Dettaglio	Device

TV

PC

Mobile

Tablet 55

154

626

623.460

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

20%

19%

12%

7%

4%

4%

4%

Età
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AMR	Total	Audience

286.099
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 272

1.860

283.967

Dettaglio	Device

TV

PC

Mobile

Tablet 131

425

1.143

284.400

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

20%

12%

7%

4%

2%

1%

0%

Età
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AMR	Total	Audience

2.459.997
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.811

14.986

2.435.201

Dettaglio	Device

TV

Mobile

PC

Tablet 3.978

8.448

12.466

2.435.105

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

16%

10%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.547.141
Ascoltatori	medi

Andamento	AMR

-	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 6.607

17.153

2.523.380

Dettaglio	Device

TV

PC

Mobile

Tablet 5.780

10.671

10.990

2.519.700

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

18%

11%

6%

5%

2%

1%

1%

Età
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AMR	Total	Audience

594.589
Ascoltatori	medi

Andamento	AMR

-	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.771

40.001

543.816

Dettaglio	Device

TV

PC

Mobile

Tablet 5.472

7.526

8.048

573.543

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

23%

20%

10%

8%

6%

3%

1%

Età
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6.374.124	ascoltatori	medi	(AMR)	su	TV	screen

32.441	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	620.209

TV

AMR:	619.654

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 20%

30%

4% 4% 4%
7%

DIGITAL

AMR:	555

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 13%

24% 24%

11%

1% 3%
8%

NOVE
AMR:	153.853

TV

AMR:	153.761

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 21%

29%

2% 3% 5%
7%

DIGITAL

AMR:	93

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
15%

27%

19%

0% 3%
7%

REAL	TIME
AMR:	105.745

TV

AMR:	105.683

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%
19%

28%

2% 3% 5%
8%

DIGITAL

AMR:	62

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%
16%

22%
17%

1%
5% 4%

GIALLO
AMR:	78.601

TV

AMR:	78.453

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

26%

44%

1% 2% 4% 4% 5%

DIGITAL

AMR:	148

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%

20%

33%

17%

0% 2%
9%

DMAX
AMR:	66.509

TV

AMR:	66.436

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

18%
22%

6% 4% 4%
9%

DIGITAL

AMR:	73

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

26%

15%
20%

15%

3% 4% 5%
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FOOD	NETWORK
AMR:	48.996

TV

AMR:	48.972

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 17%

38%

3% 2% 5% 8%

DIGITAL

AMR:	24

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%
14%

23%
16%

2% 3%
9%

K2
AMR:	38.827

TV

AMR:	38.817

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 22%

12% 15%

5% 8% 7% 9%

DIGITAL

AMR:	10

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

34%

15%
11% 12%

7%
4% 2%

HGTV	-	HOME	&	GARDEN
AMR:	36.694

TV

AMR:	36.665

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18% 18%

25%

8%
4% 5%

8%

DIGITAL

AMR:	29

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%
24% 24%

11%

0% 1% 2%

MOTOR	TREND
AMR:	34.946

TV

AMR:	34.898

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

20% 21%
25%

3% 4% 6%
9%

DIGITAL

AMR:	48

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

22%

12%

18%
13%

4% 6%

FRISBEE
AMR:	33.586

TV

AMR:	33.580

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

11% 13%

24%

10% 10%
5% 7%

DIGITAL

AMR:	7

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
16%

19% 20%

9% 8% 5%
3%
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La7
AMR:	283.982

TV

AMR:	282.540

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

54%

1% 1% 2% 4% 6%

DIGITAL

AMR:	1.442

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 17%
27% 26%

0% 0% 3%

LA7
AMR:	242.589

TV

AMR:	241.147

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 2% 4% 7%

DIGITAL

AMR:	1.442

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 17%
27% 26%

0% 0% 3%

LA7D
AMR:	41.393

TV

AMR:	41.393

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
22%

38%

2% 3% 4%
8% 8%
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RTI	-	Mediaset
AMR:	2.435.201

TV

AMR:	2.425.294

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

2% 3% 4% 6%

DIGITAL

AMR:	9.906

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 14%
20% 21%

15%

1% 3%

CANALE	5
AMR:	1.016.082

TV

AMR:	1.013.630

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%

47%

1% 3% 4% 5% 9%

DIGITAL

AMR:	2.451

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15% 16%
23% 19%

11%
0% 2%

ITALIA	1
AMR:	360.517

TV

AMR:	358.957

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

22% 19%
24%

2% 3%
6%

DIGITAL

AMR:	1.560

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
22%

16%
22%

14%

0% 2%
4%

RETE	4
AMR:	296.841

TV

AMR:	296.111

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

61%

1% 1% 3% 3% 6% 9%

DIGITAL

AMR:	731

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 18% 23% 25%

0% 1%
9%

TGCOM	24
AMR:	35.929

TV

AMR:	32.954

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

43%

2% 4% 6% 7% 9%

DIGITAL

AMR:	2.974

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

12% 14% 17% 18%

2%
7%



10	luglio	2022	-	16	luglio	2022

MEDIASET	DIGITAL
AMR:	112

DIGITAL

AMR:	112

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18% 16%

23%
19%

10%

0% 1%
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RAI
AMR:	2.523.380

TV

AMR:	2.513.093

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

56%

1% 1% 2% 5% 6%

DIGITAL

AMR:	10.287

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%
18%

27% 24%

0% 1% 5%

RAI	1
AMR:	1.045.279

TV

AMR:	1.042.641

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

0% 1% 2% 4% 4%

DIGITAL

AMR:	2.638

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
20%

26% 24%

0% 0%
6%

RAI	2
AMR:	468.869

TV

AMR:	465.771

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

58%

1% 1% 2% 4% 5%

DIGITAL

AMR:	3.098

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%
28% 30%

0% 0% 4% 9%

RAI	3
AMR:	442.409

TV

AMR:	441.439

Uomini

44
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

57%

1% 1% 2% 4% 5%

DIGITAL

AMR:	970

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%
19%

30%
22%

0% 0% 4%

RAI	PREMIUM
AMR:	112.458

TV

AMR:	112.194

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

45%

2% 2% 4% 7% 6%

DIGITAL

AMR:	264

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20% 21% 25%

14%

1% 2%
7%
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RAI	4
AMR:	106.083

TV

AMR:	105.709

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

34%

3% 4% 5% 6% 8%

DIGITAL

AMR:	375

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15% 13%
19%

23%

2% 3%
9%

RAI	MOVIE
AMR:	88.103

TV

AMR:	87.896

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

49%

2% 3% 3% 5% 7%

DIGITAL

AMR:	207

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
12% 16%

23% 19%

1% 4% 6%

RAI	SPORT
AMR:	74.099

TV

AMR:	73.693

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

49%

1% 2% 3% 7% 8% 9%

DIGITAL

AMR:	406

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

16% 14%
23%

12%
1% 2%

RAI	YOYO
AMR:	65.148

TV

AMR:	65.086

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 23% 26%

6%
2%

8% 7% 8%

DIGITAL

AMR:	61

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

34%

25%

7%
2%

8% 5%
1%

RAI	NEWS	24
AMR:	56.472

TV

AMR:	55.324

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

49%

2% 3% 3% 6% 8%

DIGITAL

AMR:	1.148

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 16% 16%
20% 19%

1% 4% 6%
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RAI	5
AMR:	24.416

TV

AMR:	24.347

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 15%

40%

3% 5% 6% 8%

DIGITAL

AMR:	70

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

12%
16%

20% 17%

1% 4%

RAI	STORIA
AMR:	19.227

TV

AMR:	19.113

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17%

35%

3% 5% 4%
8% 9%

DIGITAL

AMR:	115

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%

11%
15% 16%

12%

3%
7%

RAI	GULP
AMR:	16.688

TV

AMR:	16.665

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%
12% 12% 10%

20%

6% 7%

DIGITAL

AMR:	23

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

34%

13%
10% 11% 11%

5%
1%

RAI	SCUOLA
AMR:	4.778

TV

AMR:	4.752

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%
13%

16%
19%

6%
8% 7%

DIGITAL

AMR:	26

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
12%

15% 16% 17% 15%

2%

8%

RAIPLAY
AMR:	428

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	428

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 15%

25%
28%

0% 0%
6%

9%
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Sky	Italia
AMR:	543.816

TV

AMR:	533.542

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
23%

31%

1% 3% 5% 7%

DIGITAL

AMR:	10.275

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 18%
11%

19% 22%

0% 2%
7%

TV8
AMR:	180.155

TV

AMR:	179.261

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
23%

33%

1% 3% 5% 7%

DIGITAL

AMR:	894

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 16%

20%
26%

0% 1%

9%

CIELO
AMR:	73.618

TV

AMR:	73.502

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 20%
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RACE	CONTROL	(F1)	/	ON	BOARD	MIX	(MOTOGP)	/	HL
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TV
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SKY	SPORT	UNO
AMR:	31.354

TV

AMR:	29.020
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SKY	TG24
AMR:	29.634

TV

AMR:	28.548
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SKY	SPORT	24
AMR:	28.093

TV

AMR:	27.318
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SKY	SPORT	F1
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TV
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SKY	UNO
AMR:	13.921

TV
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TV
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Discovery
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NOVE
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HGTV	-	HOME	&	GARDEN
AMR:	7
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FOOD	NETWORK
AMR:	7
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GIALLO
AMR:	1
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La7
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RTI	-	Mediaset
AMR:	14.986
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RETE	4
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Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

21%
18%

28%

0% 1%

9%



10	luglio	2022	-	16	luglio	2022

canale sesso età

RAI
AMR:	17.153
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RAI	MOVIE
AMR:	677
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AMR:	426

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

41%

17%
11%8% 5% 4%

1%

RAI	NEWS	24
AMR:	426

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

18%

37%

0% 2% 2%

RAI	YOYO
AMR:	354

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

24%
27%

9%

2% 3% 1% 0%



10	luglio	2022	-	16	luglio	2022

canale sesso età

RAI	4
AMR:	301
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Sky	Italia
AMR:	10.771
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SKY	ATLANTIC
AMR:	1.273
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SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.236
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SKY	DOCUMENTARIES
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