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3	luglio	2022	-	9	luglio	2022

6.631.778	ascoltatori	medi	(AMR)

1.114.138.710	ore	totali	(TTS)
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AMR	Total	Audience

601.847
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 295

3.810

597.742

Dettaglio	Device

TV

PC

Mobile

Tablet 55

148

620

601.024

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

21%

19%

11%

7%

4%

4%

3%

Età
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AMR	Total	Audience

275.165
Ascoltatori	medi

Andamento	AMR

-	11%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 319

1.406

273.439

Dettaglio	Device

TV

PC

Mobile

Tablet 100

357

826

273.882

Sesso

Donne Uomini

47%53%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 53%

21%

12%

7%

4%

2%

1%

1%

Età
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AMR	Total	Audience

2.438.581
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.978

15.659

2.412.944

Dettaglio	Device

TV

Mobile

PC

Tablet 4.046

8.748

12.762

2.413.024

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

17%

17%

10%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.673.258
Ascoltatori	medi

Andamento	AMR

+	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.834

17.236

2.647.188

Dettaglio	Device

TV

PC

Mobile

Tablet 5.948

10.231

10.240

2.646.839

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

19%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

642.927
Ascoltatori	medi

Andamento	AMR

+	17%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 11.652

41.602

589.673

Dettaglio	Device

TV

Mobile

PC

Tablet 7.519

11.031

11.200

613.177

Sesso

Donne Uomini

56%44%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

24%

19%

10%

8%

6%

2%

1%

Età
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6.482.316	ascoltatori	medi	(AMR)	su	TV	screen

38.670	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	597.742

TV

AMR:	597.214

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19% 21%

31%

3% 4% 4%
7%

DIGITAL

AMR:	528

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 14%

22% 24%

11%

1% 3%
8%

NOVE
AMR:	139.882

TV

AMR:	139.794

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22% 20%

28%

2% 3% 4%
9%

DIGITAL

AMR:	87

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%

14%

23%
18%

1% 2%
7%

REAL	TIME
AMR:	106.987

TV

AMR:	106.928

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%
19%

29%

2% 3% 5% 8%

DIGITAL

AMR:	59

Uomini

23
%

Donne

77
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 17%

26%

17%

1% 3% 4%

GIALLO
AMR:	81.786

TV

AMR:	81.640

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

42%

1% 2% 4% 5% 5%

DIGITAL

AMR:	146

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 17%

32%

16%

1% 1%
9%

DMAX
AMR:	67.527

TV

AMR:	67.454

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%
19%

24%

4% 5% 4%
9%

DIGITAL

AMR:	73

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
18%

21%

15%

2%
6% 6%
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FOOD	NETWORK
AMR:	52.004

TV

AMR:	51.980

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

40%

2% 3% 4%
9% 9%

DIGITAL

AMR:	25

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

16%
20%

15%

2% 4%
9%

MOTOR	TREND
AMR:	35.741

TV

AMR:	35.693

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
16%

23% 24%

3% 4%
8%

DIGITAL

AMR:	48

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20%

13%
16% 16%

2%
8% 6%

HGTV	-	HOME	&	GARDEN
AMR:	34.354

TV

AMR:	34.321

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18% 20%

29%

4% 4% 5% 7%

DIGITAL

AMR:	33

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 19%
24% 23%

10%

0% 1% 3%

K2
AMR:	31.637

TV

AMR:	31.627

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 23%

10%
14% 11%

6% 8% 7%

DIGITAL

AMR:	10

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

31%

18%

10% 11% 9%
5%

2%

FRISBEE
AMR:	30.988

TV

AMR:	30.982

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

11%

18%
22%

12%

4%
7% 9%

DIGITAL

AMR:	6

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
15%

23%
19%

8% 8%
5%

3%
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La7
AMR:	273.439

TV

AMR:	272.476

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

1% 1% 2% 4% 7%

DIGITAL

AMR:	963

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 15%

30% 27%

0% 0% 3%

LA7
AMR:	233.079

TV

AMR:	232.116

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

54%

1% 1% 2% 4% 7%

DIGITAL

AMR:	963

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 15%

30% 27%

0% 0% 3%

LA7D
AMR:	40.360

TV

AMR:	40.360

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18% 20%

36%

3% 3% 4% 7%
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RTI	-	Mediaset
AMR:	2.412.944

TV

AMR:	2.403.047

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

41%

2% 3% 4% 6%

DIGITAL

AMR:	9.898

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 14%

20% 21%
14%

0% 2%

CANALE	5
AMR:	985.128

TV

AMR:	982.635

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 16%

46%

2% 3% 4% 6% 9%

DIGITAL

AMR:	2.493

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18% 15%

23% 19%
11%

0% 1%

ITALIA	1
AMR:	357.752

TV

AMR:	356.148

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

22%
19%

23%

2% 4%
7%

DIGITAL

AMR:	1.604

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 23%

15%

20%

13%

0% 2% 3%

RETE	4
AMR:	300.970

TV

AMR:	300.228

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 15%

60%

1% 2% 3% 3% 6%

DIGITAL

AMR:	742

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14% 18% 22% 23%

0% 1%
8%

TGCOM	24
AMR:	34.837

TV

AMR:	32.031

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

41%

2% 4% 5% 7% 8%

DIGITAL

AMR:	2.806

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16% 13% 13%
20% 16%

3% 6%
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MEDIASET	DIGITAL
AMR:	78

DIGITAL

AMR:	78

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
19%

16%

22%
18%

10%

0% 0%
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RAI
AMR:	2.647.188

TV

AMR:	2.638.005

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

56%

1% 1% 2% 4% 5%

DIGITAL

AMR:	9.183

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 11%
19%

27% 23%

0% 1% 6%

RAI	1
AMR:	1.194.150

TV

AMR:	1.191.554

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

61%

1% 1% 2% 4% 4%

DIGITAL

AMR:	2.596

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22% 26% 24%

0% 0%
6% 9%

RAI	3
AMR:	462.782

TV

AMR:	461.539

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

56%

1% 1% 2% 4% 5%

DIGITAL

AMR:	1.242

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%
19%

29%
20%

0% 0%
7%

RAI	2
AMR:	436.255

TV

AMR:	434.044

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

58%

1% 1% 3% 4% 5%

DIGITAL

AMR:	2.211

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 15%
26% 28%

0% 0%
8%

RAI	4
AMR:	111.820

TV

AMR:	111.426

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

25%

34%

3% 3% 5% 6% 8%

DIGITAL

AMR:	394

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

13%
19%

24%

1% 2%
9%
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RAI	PREMIUM
AMR:	103.269

TV

AMR:	103.017

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 19%

46%

1% 2% 3%
8% 7%

DIGITAL

AMR:	253

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 20% 23%
15%

1% 2%
9% 9%

RAI	MOVIE
AMR:	88.357

TV

AMR:	88.104

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

49%

3% 2% 3% 5% 7%

DIGITAL

AMR:	253

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 13% 17%
25%

19%

1% 2%
7%

RAI	YOYO
AMR:	66.792

TV

AMR:	66.726

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 20%
25%

5% 3%
7% 8% 8%

DIGITAL

AMR:	66

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

33%

20%

6% 4% 6% 6%
1%

RAI	SPORT
AMR:	61.255

TV

AMR:	60.964

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

49%

2% 3% 4% 8% 7% 8%

DIGITAL

AMR:	291

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

30%

13% 11%
21%

11%
1% 3%

RAI	NEWS	24
AMR:	55.691

TV

AMR:	54.597

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

46%

2% 2% 3% 5% 9%

DIGITAL

AMR:	1.093

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14% 17%
23% 20%

1% 3%
8%
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RAI	5
AMR:	27.557

TV

AMR:	27.476

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%

43%

8%
3% 6% 6% 9%

DIGITAL

AMR:	82

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%

12% 15% 15% 16%

2% 4%

RAI	STORIA
AMR:	18.862

TV

AMR:	18.740

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

37%

5% 4% 5% 7% 9%

DIGITAL

AMR:	121

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

12%
16% 17%

14%

2%
7%

RAI	GULP
AMR:	16.996

TV

AMR:	16.975

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
13%

17%
11%

21%

7% 8% 8%

DIGITAL

AMR:	21

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

33%

13% 12% 11%9% 8%
2%

RAI	SCUOLA
AMR:	4.868

TV

AMR:	4.838

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

23%

14%

22%

6%
3%

8%

DIGITAL

AMR:	29

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
10%

17%
21%

18%
15%

2% 3%

RAI	RADIO2
AMR:	322

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	322

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%

21%
28%

21%

0% 0%
5%
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Sky	Italia
AMR:	589.673

TV

AMR:	571.575

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
24%

31%

1% 2% 5% 7%

DIGITAL

AMR:	18.098

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 21%

10%

18% 21%

0% 1%
7%

TV8
AMR:	187.460

TV

AMR:	186.303

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
22%

34%

1% 2% 4% 8%

DIGITAL

AMR:	1.158

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 15%

24% 26%

10%

0% 1%
6%

CIELO
AMR:	72.731

TV

AMR:	72.614

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20%

41%

2% 2% 4% 6% 7%

DIGITAL

AMR:	117

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15% 13%
23% 22%

13%

1% 2%

SKY	SPORT	UNO
AMR:	47.553

TV

AMR:	40.747

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10%
14%

21%
27%

3% 4%
9%

DIGITAL

AMR:	6.807

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

21%

10% 13%
17%

0% 2%
6%

SKY	SPORT	F1
AMR:	43.545

TV

AMR:	39.080

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15%
10%

17%
21%

17%

3% 5%

DIGITAL

AMR:	4.464

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27% 26%

11%
16% 15%

0% 1%
4%
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SKY	SPORT	24
AMR:	28.084

TV

AMR:	27.198

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
18%

22% 21%

2% 4%
9%

DIGITAL

AMR:	886

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
28%

11%

17% 17%

1% 2% 4%

SKY	TG24
AMR:	26.966

TV

AMR:	26.071

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

26% 26%

3% 5%
8% 9%

DIGITAL

AMR:	895

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%

12% 13%

21%

2%
6% 8%

SKY	TG24	(50)
AMR:	26.897

TV

AMR:	26.897

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18% 17%

29%

4% 4% 3%
9%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	SPORT	TENNIS
AMR:	19.732

TV

AMR:	18.204

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

10%
16% 18% 19%

6% 6%

DIGITAL

AMR:	1.528

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

31%

10%
15% 16%

0% 2%
5%

RACE	CONTROL	(F1)	/	ON	BOARD	MIX	(MOTOGP)	/	HL
AMR:	16.151

TV

AMR:	16.151

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
11%

27%

19%

12%

2%
7% 9%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%
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SKY	INVESTIGATION	+1
AMR:	14.440

TV

AMR:	14.424

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13% 16% 17%

26%

1% 3%

9%

DIGITAL

AMR:	17

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

22%
16% 14%

19%

11%

0% 3%

SKY	SPORT	4K
AMR:	13.711

TV

AMR:	13.711

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 13% 12%

23%
19%

10%

4% 6%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	CINEMA	UNO/HD
AMR:	13.607

TV

AMR:	13.527

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 11%
16%

22%

17%

4%
7%

DIGITAL

AMR:	80

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 20%

11%

16% 17%

0%

9%
5%

SKY	UNO
AMR:	12.715

TV

AMR:	12.617

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 14%

20%
17%

14%

8% 7% 7%

DIGITAL

AMR:	98

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

22%

14%
19%

11%

5% 4%

SKY	INVESTIGATION
AMR:	8.684

TV

AMR:	8.622

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
17%

24%
19%

6% 4% 6%

DIGITAL

AMR:	62

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

15%
19%

24%

2% 2%

9% 9%
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45.161	ascoltatori	medi	(AMR)	su	device	connessi



3	luglio	2022	-	9	luglio	2022

canale sesso età

Discovery
AMR:	295

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
18% 17%

28%

12%

1%
3%

6%

REAL	TIME
AMR:	110

Uomini

12
%

Donne

88
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
16%

19%

30%

10%

1%
3% 2%

NOVE
AMR:	54

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
16%

33%

13%

0%
3% 3%

DMAX
AMR:	35

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20% 19%

29%

12%

2% 4% 4%

MOTOR	TREND
AMR:	9

Uomini

97
%

Donne

3
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%

14%

31%

12%

1%

6%
4%
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canale sesso età

FOOD	NETWORK
AMR:	8

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%

17%

29%

10%

1% 2%

7%

HGTV	-	HOME	&	GARDEN
AMR:	8

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 21%
25%

15%

1%
3%

6%
9%

GIALLO
AMR:	1

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

37%

29%

0% 0%
3%

6% 6%

K2
AMR:	1

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%

41%

14%

6%
3% 3%

0% 0%

FRISBEE
AMR:	0

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%

41%

14%

6%
3% 3%

0% 0%
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canale sesso età

La7
AMR:	319

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

44%

0% 0%
3%

9% 9%
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canale sesso età

RTI	-	Mediaset
AMR:	15.659

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%
14%

24%

10%
13%

1%
3%

CANALE	5
AMR:	10.189

Uomini

17
%

Donne

83
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

14%

24%

14%

1% 2%

9%

ITALIA	1
AMR:	2.387

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
19%

17%

26%

1%
3%

8%

2%

TGCOM	24
AMR:	721

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

12% 12%

16% 16%

20%

1%

7%

RETE	4
AMR:	601

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

22%

16%

30%

0% 1%

9%
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canale sesso età

MEDIASET	DIGITAL
AMR:	489

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%
16%

24%

10%

1%
4%

8%
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RAI
AMR:	17.236

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

17%
19%

27%

2% 4%
8%

RAI	1
AMR:	7.034

Uomini

18
%

Donne

82
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16%

20%

36%

0% 1%

9%
4%

RAI	3
AMR:	2.885

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

14%
12%

18%

23%
21%

0% 2%

RAI	PREMIUM
AMR:	2.100

Uomini

17
%

Donne

83
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
20%

17% 17%

24%

1% 1%
3%

RAI	2
AMR:	2.033

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%

18%
20% 21%

1%

9% 9%
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canale sesso età

RAI	MOVIE
AMR:	586

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
15%

18%

35%

0% 2%
7%

RAI	NEWS	24
AMR:	567

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
14%

17%

39%

0% 2% 2%

9%

RAIPLAY
AMR:	452

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
15%

12%

26% 24%

10%

1% 1%

RAI	GULP
AMR:	414

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

40%

18%

11%
8% 5% 4%

1%

RAI	YOYO
AMR:	373

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

24%
27%

9%

2% 3% 1% 0%
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RAI	4
AMR:	320

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
19%

22% 22%

3% 2%

9%
8%

RAI	5
AMR:	198

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
20% 19%

27%

2% 3%
6%

4%

RAI	STORIA
AMR:	113

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
12%

18%

25% 26%

0% 1%

7%

RAI	SPORT
AMR:	32

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%

12%

22%

18%

1%
3%

8%

RAI	SCUOLA
AMR:	8

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%
20%

22%

0% 1%

9% 9%
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Sky	Italia
AMR:	11.652

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
18%

12%

25%

17%

1%
4% 4%

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.773

Uomini

94
%

Donne

6
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%
24%

19%
16%

0%
2%

7%
3%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.707

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%
22% 24%

13%

0%
3%

9%

2%

SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.640

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
18%

11%

18%
21%

0%

4%
6%

SKY	ATLANTIC
AMR:	1.387

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13% 15%

37%

16%

1%
4% 2%
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SKY	CINEMA	VOD
AMR:	1.293

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%
28%

16%

2%

8% 9% 9%

4%

SKY	SERIE
AMR:	925

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%

16%
19%

17%

1%
2%

6%

SKY	UNO
AMR:	686

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18% 17%

27%

10% 10%

4% 5%

SKY	INVESTIGATION
AMR:	629

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

29%
33%

0% 1%

7%
4%

SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	523

Uomini

21
%

Donne

79
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
17% 17%

30%

10%

1%
5%

2%
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SKY	DOCUMENTARIES
AMR:	223

Uomini

84
%

Donne

16
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%

10% 12%

37%

18%

1% 3% 2%

SKY	SPORT	VOD
AMR:	150

Uomini

91
%

Donne

9
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

21% 22%

15%

0%
3%

7%
3%

TV8
AMR:	101

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17% 18%

32%

14%

1% 3% 3%

CIELO
AMR:	18

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

22% 22%

17%

0%

7%
9%

7%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	18

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16%
14%

28%

17%

1%

7%
3%
















