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26	giugno	2022	-	2	luglio	2022

6.579.144	ascoltatori	medi	(AMR)

1.105.296.146	ore	totali	(TTS)
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AMR	Total	Audience

606.961
Ascoltatori	medi

Andamento	AMR

+	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 285

2.556

604.120

Dettaglio	Device

TV

PC

Mobile

Tablet 50

143

588

606.179

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

20%

19%

12%

7%

3%

4%

4%

Età
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AMR	Total	Audience

308.041
Ascoltatori	medi

Andamento	AMR

+	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 339

1.624

306.078

Dettaglio	Device

TV

PC

Mobile

Tablet 144

529

1.049

306.318

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

20%

12%

7%

4%

2%

1%

1%

Età



26	giugno	2022	-	2	luglio	2022

AMR	Total	Audience

2.549.320
Ascoltatori	medi

Andamento	AMR

-	6%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.541

16.115

2.521.665

Dettaglio	Device

TV

Mobile

PC

Tablet 4.378

9.255

13.588

2.522.098

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 41%

17%

16%

10%

7%

4%

3%

2%

Età
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AMR	Total	Audience

2.564.826
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 9.286

17.042

2.538.499

Dettaglio	Device

TV

PC

Mobile

Tablet 5.921

9.712

9.936

2.539.258

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

18%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

549.996
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.960

33.603

505.433

Dettaglio	Device

TV

PC

Mobile

Tablet 5.443

6.620

8.349

529.584

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

24%

20%

10%

8%

6%

3%

1%

Età
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6.444.828	ascoltatori	medi	(AMR)	su	TV	screen

30.967	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	604.120

TV

AMR:	603.623

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19% 20%

31%

4% 4% 3%
7%

DIGITAL

AMR:	497

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%

24% 24%

12%

1% 3%
7%

NOVE
AMR:	142.340

TV

AMR:	142.256

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%
19%

27%

3% 2% 4%
8%

DIGITAL

AMR:	84

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 16%

28%

18%

0% 2%
6%

REAL	TIME
AMR:	107.255

TV

AMR:	107.199

Uomini

29
%

Donne

71
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%
20%

27%

2% 3%
6% 8%

DIGITAL

AMR:	57

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18% 16%

24%

17%

1% 3% 4%

GIALLO
AMR:	77.442

TV

AMR:	77.300

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

46%

2% 2% 3% 4% 5%

DIGITAL

AMR:	143

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

33%

19%

1% 1%
7% 9%

DMAX
AMR:	67.753

TV

AMR:	67.677

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21% 19%
25%

5% 4% 5%
9%

DIGITAL

AMR:	76

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

19%
14%

21%
16%

4% 5% 6%
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FOOD	NETWORK
AMR:	50.967

TV

AMR:	50.943

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

41%

2% 2% 4%
9%

DIGITAL

AMR:	25

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
14%

21%
16%

11%

1% 5%

K2
AMR:	39.194

TV

AMR:	39.184

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20%
16% 14%

5%
9% 9% 9%

DIGITAL

AMR:	10

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

32%

15%
10% 11%

7% 6% 3%

MOTOR	TREND
AMR:	39.180

TV

AMR:	39.131

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

22%

29%

3% 6% 3%
9%

DIGITAL

AMR:	48

Uomini

90
%

Donne

10
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

23%

12%

20%
15%

2%

9% 7%

FRISBEE
AMR:	36.458

TV

AMR:	36.453

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

11% 12%

22%

12%

6% 7% 8%

DIGITAL

AMR:	5

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
16%

13%
16% 17%

7% 6%
3%

HGTV	-	HOME	&	GARDEN
AMR:	34.045

TV

AMR:	34.014

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16% 19%

29%

5% 5% 5% 8%

DIGITAL

AMR:	31

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 19%
25% 23%

10%

0% 0% 2%
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La7
AMR:	306.078

TV

AMR:	304.694

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

53%

1% 1% 3% 4% 7%

DIGITAL

AMR:	1.384

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 16%
28% 26%

0% 1% 4%

LA7
AMR:	261.049

TV

AMR:	259.665

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

55%

1% 1% 3% 4% 6%

DIGITAL

AMR:	1.384

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 16%
28% 26%

0% 1% 4%

LA7D
AMR:	45.029

TV

AMR:	45.029

Uomini

30
%

Donne

70
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

36%

2% 3% 6% 7% 9%
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RTI	-	Mediaset
AMR:	2.521.665

TV

AMR:	2.510.558

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

41%

2% 3% 4% 7%

DIGITAL

AMR:	11.107

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17% 14%
21% 19%

13%

1% 2%

CANALE	5
AMR:	1.051.889

TV

AMR:	1.048.856

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

46%

1% 2% 4% 6%

DIGITAL

AMR:	3.033

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20% 16%

21% 18%
11%

0% 1%

ITALIA	1
AMR:	375.985

TV

AMR:	374.234

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

21%
16%

22%

2% 4%
9%

DIGITAL

AMR:	1.751

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%

21%
14%

19%

11%

0% 2% 3%

RETE	4
AMR:	310.239

TV

AMR:	309.458

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

61%

1% 1% 3% 3% 6% 9%

DIGITAL

AMR:	781

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13% 17%
25% 25%

0% 0%
7%

TGCOM	24
AMR:	39.731

TV

AMR:	37.026

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 17%

42%

3% 4% 4% 7% 9%

DIGITAL

AMR:	2.705

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15% 12% 14% 18% 16%

4% 7%
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MEDIASET	DIGITAL
AMR:	728

DIGITAL

AMR:	728

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

16%

22%
18%

0% 0%

9%
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RAI
AMR:	2.538.499

TV

AMR:	2.529.972

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

57%

1% 1% 2% 4% 5%

DIGITAL

AMR:	8.527

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
20%

27% 22%

0% 1% 6%

RAI	1
AMR:	1.147.299

TV

AMR:	1.145.060

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

63%

1% 1% 2% 3% 4%

DIGITAL

AMR:	2.239

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 27% 27%

0% 0% 6% 9% 9%

RAI	3
AMR:	447.619

TV

AMR:	446.482

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

57%

1% 1% 3% 4% 5%

DIGITAL

AMR:	1.137

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
20%

28% 23%

0% 0% 6%

RAI	2
AMR:	356.687

TV

AMR:	355.434

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

55%

1% 1% 3% 4% 5%

DIGITAL

AMR:	1.253

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11% 11%
19%

27%
21%

0% 1%

RAI	4
AMR:	105.540

TV

AMR:	105.145

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
24%

33%

2% 3% 4% 6% 9%

DIGITAL

AMR:	395

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 15%

22% 23%

1% 3%
8%
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RAI	SPORT
AMR:	104.556

TV

AMR:	103.793

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

49%

2% 2% 4% 8% 6% 9%

DIGITAL

AMR:	763

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

10%
15%

21%
13%

0% 2%

RAI	PREMIUM
AMR:	100.948

TV

AMR:	100.724

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

46%

2% 2% 3%
8% 6%

DIGITAL

AMR:	223

Uomini

23
%

Donne

77
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

25%
18%

23%
14%

1% 2%
9%

RAI	MOVIE
AMR:	90.837

TV

AMR:	90.595

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%

47%

3% 2% 3% 5% 8%

DIGITAL

AMR:	241

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 15%
21% 21%

16%

1% 2% 5%

RAI	YOYO
AMR:	75.720

TV

AMR:	75.654

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 20%
23%

11%
6%

3%
9% 7%

DIGITAL

AMR:	67

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%

32%

21%

8%
2%

8% 5%
2%

RAI	NEWS	24
AMR:	45.190

TV

AMR:	44.197

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
19%

50%

2% 3% 2% 5% 7%

DIGITAL

AMR:	993

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 12%
17% 22% 22%

2% 4% 4%
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RAI	5
AMR:	26.359

TV

AMR:	26.293

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 13%

45%

3% 4% 6% 7%

DIGITAL

AMR:	67

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

12% 16% 19% 17%

3% 4%

RAI	STORIA
AMR:	20.098

TV

AMR:	19.984

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15%

18%

34%

4% 4%
8% 7%

DIGITAL

AMR:	114

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%

10%
16% 19%

12%
5% 4%

RAI	GULP
AMR:	15.460

TV

AMR:	15.442

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 15%

10%

23%

9% 9% 7%

DIGITAL

AMR:	18

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

37%

13% 14%
10% 10%6% 8%

2%

RAI	SCUOLA
AMR:	4.333

TV

AMR:	4.308

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14% 13%
17%

15%
18%

4% 5%

DIGITAL

AMR:	26

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

15% 13%
17%

14% 15%

1%
3%

RAIPLAY
AMR:	431

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	431

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%

26%
29%

0% 0%
6%

9%
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Sky	Italia
AMR:	505.433

TV

AMR:	495.981

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
24%

31%

1% 3% 5% 8%

DIGITAL

AMR:	9.452

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%

11%

19% 21%

0% 3%
7%

TV8
AMR:	161.659

TV

AMR:	160.982

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 22%

32%

1% 2% 5%
8%

DIGITAL

AMR:	677

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

24%
30%

0% 1%
7% 9%

CIELO
AMR:	69.327

TV

AMR:	69.221

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 21%

40%

2% 2% 3% 5% 9%

DIGITAL

AMR:	106

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14% 14%

24% 22%

12%

1% 3%

SKY	TG24
AMR:	27.000

TV

AMR:	26.189

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

29%
24%

3% 5%
8% 8% 9%

DIGITAL

AMR:	811

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 17%
14% 13%

22%

2%
6% 8%

SKY	SPORT	TENNIS
AMR:	25.232

TV

AMR:	23.575

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
15%

20%

27%

3% 5%
9%

DIGITAL

AMR:	1.657

Uomini
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%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 25%

11%
15% 15%

1%
5% 5%
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SKY	SPORT	24
AMR:	25.175

TV

AMR:	24.412

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%

17%

23% 24%

2% 4%
9%

DIGITAL

AMR:	763

Uomini

89
%

Donne

11
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 24%

17% 19%

1%
4%

9%
5%

SKY	SPORT	UNO
AMR:	24.822

TV

AMR:	22.813

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13% 11%

18% 20% 20%

3% 5%

DIGITAL

AMR:	2.009

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

26% 24%

12%
17% 15%

0% 2% 4%

SKY	TG24	(50)
AMR:	24.362

TV

AMR:	24.362

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18% 18%

29%

3% 3%
6% 9%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	SPORT	F1
AMR:	17.573

TV

AMR:	16.274

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14% 11%
14%

19%
14%

4%
8%

DIGITAL

AMR:	1.300

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

36%

17% 13% 13%

0%
8% 9%

4%

SKY	UNO
AMR:	15.173

TV

AMR:	15.066

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
12%

18% 19%
14%

5% 7% 8%

DIGITAL

AMR:	107

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17%

31%

11% 13% 11%

2% 3%
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SKY	CINEMA	UNO/HD
AMR:	10.864

TV

AMR:	10.811

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
12% 15%

20% 19%

5% 5% 7%

DIGITAL

AMR:	53

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

10%

17% 16%

3%
7% 9% 9%

SKY	SPORT	MOTO	GP
AMR:	9.803

TV

AMR:	9.355

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

23%
19%

14% 16%

1% 3%
9%

DIGITAL

AMR:	448

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%

25%

12% 15%
11%

0% 1% 3%

SKY	SPORT	ARENA
AMR:	9.750

TV

AMR:	9.331

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

29%

4% 6%
9% 9% 8%

DIGITAL

AMR:	419

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 16%
12%

18%
20%

10%

1%
5%

SKY	INVESTIGATION	+1
AMR:	9.117

TV

AMR:	9.111

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 16%

20% 21%

2%
6%

8%

DIGITAL

AMR:	6

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

15% 17%
19%

0%

8% 9%

SKY	UNO	+1
AMR:	9.077

TV

AMR:	9.071

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
15%

21%

15% 15%

6%
8% 8%

DIGITAL

AMR:	7

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
14% 16%

19%

13%

5% 5%
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44.739	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età

Discovery
AMR:	285

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

19%
17%

27%

13%

1%
3%

6%

REAL	TIME
AMR:	102

Uomini

13
%

Donne

87
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18% 19%

28%

10%

1%
3% 2%

NOVE
AMR:	48

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%
16%

32%

13%

0%
3% 3%

DMAX
AMR:	37

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

19%
17%

28%

12%

2%
4% 4%

MOTOR	TREND
AMR:	10

Uomini

97
%

Donne

3
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%

15%

32%

12%

1%
4% 4%
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FOOD	NETWORK
AMR:	8

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%

16%

27%

10%

1% 2%

7%

HGTV	-	HOME	&	GARDEN
AMR:	8

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 21%

26%

15%

1% 2%
6%

8%

GIALLO
AMR:	1

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%

35%

27%

0% 0%
3%

7% 7%

FRISBEE
AMR:	0

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

39%

18% 15%

25%

2% 1% 0% 0%

K2
AMR:	0

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

39%

18% 15%

25%

2% 1% 0% 0%



26	giugno	2022	-	2	luglio	2022

canale sesso età

La7
AMR:	339

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

43%

0% 0%
3%

9% 9%



26	giugno	2022	-	2	luglio	2022

canale sesso età

RTI	-	Mediaset
AMR:	16.114

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%
16%

22%

12%

1%
3%

9%

CANALE	5
AMR:	10.614

Uomini

17
%

Donne

83
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20%

16%

22%

13%

1%
2%

8%

ITALIA	1
AMR:	2.476

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

18% 17%

24%

1%
3%

7%

2%

RETE	4
AMR:	671

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

19%
16%

32%

0% 1%

8% 9%

TGCOM	24
AMR:	524

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

11% 12%

17% 17%

21%

1%

8%
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MEDIASET	DIGITAL
AMR:	444

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18% 17%

25%

10%

1%
3%

8%
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canale sesso età

RAI
AMR:	17.042

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

17%
20%

27%

2% 3%

8%

RAI	1
AMR:	7.195

Uomini

18
%

Donne

82
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
16%

19%

37%

0% 1%
4%

RAI	3
AMR:	2.921

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

14%
12%

19%
22% 22%

0% 1%

RAI	PREMIUM
AMR:	2.030

Uomini

16
%

Donne

84
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
20%

17%
19%

22%

1% 2%
3%

RAI	2
AMR:	1.910

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
13%

22% 24%

17%

1%
4%

9%
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RAIPLAY
AMR:	771

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

11%

23% 23%

12%

0% 1%

RAI	4
AMR:	420

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 20% 21%
19%

10%

1%
3%

6%

RAI	GULP
AMR:	419

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

39%

19%

11%
7% 6% 5%

1%

RAI	YOYO
AMR:	373

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

33%

24%
27%

9%

2% 3% 1% 0%

RAI	MOVIE
AMR:	368

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
11%

16% 18%

33%

1% 1%
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RAI	NEWS	24
AMR:	190

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
14%

17%

39%

0% 2% 2%
8%

RAI	5
AMR:	178

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

15%

21% 20%
24%

2% 3%
6%

RAI	STORIA
AMR:	84

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
13%

17%

23%
27%

1% 1%

7%

RAI	SPORT
AMR:	41

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
19%

17%
19%

17%

0%
3%

7%

RAI	SCUOLA
AMR:	10

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 13%

19%

23% 22%

0%
2%
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Sky	Italia
AMR:	10.959

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

12%

26%

16%

1%
4% 4%

SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.697

Uomini

93
%

Donne

7
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23% 25% 24%

14%

0%
3%

9%

2%

SKY	ATLANTIC
AMR:	1.527

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14% 14%

38%

16%

1%
4% 2%

SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.470

Uomini

94
%

Donne

6
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

28%

23%
21%

15%

0%
3%

7%
3%

SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.435

Uomini

83
%

Donne

17
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 20%

10%

20% 20%

0%
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SKY	CINEMA	VOD
AMR:	1.243

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20%

13% 11%

26%

13%

3% 4%

SKY	SERIE
AMR:	871

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

20%
18%

24%

15%

1%
3%

7%

SKY	UNO
AMR:	720

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

23%

15%

27%

2%
6%

9%
5%

SKY	INVESTIGATION
AMR:	633

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 15%

29% 30%

0% 1%

8%
4%

SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	544

Uomini

21
%

Donne

79
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18% 17%

29%
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TV8
AMR:	99

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

17% 15%

36%

14%

1% 3% 3%

SKY	DOCUMENTARIES
AMR:	89

Uomini

86
%

Donne

14
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

38%

21%

1% 2%

9%
4%

SKY	SPORT	VOD
AMR:	84

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%
22% 23%

16%

0%
3%

8%

3%

SKY	DIGITAL	FLUID	-	CINEMA
E	SERIE	TV
AMR:	18

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
16% 14%

31%

17%

1%
6%
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SKY	CINEMA	COLLECTION
AMR:	16

Uomini
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Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
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