
19	giugno	2022	-	25	giugno	2022



19	giugno	2022	-	25	giugno	2022

6.724.213	ascoltatori	medi	(AMR)

1.129.667.757	ore	totali	(TTS)



19	giugno	2022	-	25	giugno	2022

AMR	Total	Audience

600.913
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 301

2.034

598.578

Dettaglio	Device

TV

PC

Mobile

Tablet 50

150

591

600.121

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 31%

19%

20%

11%

7%

4%

4%

4%

Età



19	giugno	2022	-	25	giugno	2022

AMR	Total	Audience

299.947
Ascoltatori	medi

Andamento	AMR

-	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 511

1.697

297.739

Dettaglio	Device

TV

PC

Mobile

Tablet 159

566

1.252

297.969

Sesso

Donne Uomini

48%52%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

21%

11%

7%

4%

2%

1%

1%

Età



19	giugno	2022	-	25	giugno	2022

AMR	Total	Audience

2.704.670
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 11.704

15.358

2.677.608

Dettaglio	Device

TV

Mobile

PC

Tablet 4.255

8.892

12.679

2.678.843

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 42%

17%

16%

10%

6%

4%

3%

2%

Età



19	giugno	2022	-	25	giugno	2022

AMR	Total	Audience

2.554.747
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.792

17.617

2.528.338

Dettaglio	Device

TV

Mobile

PC

Tablet 6.000

9.996

10.011

2.528.740

Sesso

Donne Uomini

41%59%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 56%

18%

11%

5%

5%

3%

1%

1%

Età



19	giugno	2022	-	25	giugno	2022

AMR	Total	Audience

563.937
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.893

39.112

513.932

Dettaglio	Device

TV

PC

Mobile

Tablet 4.768

6.463

7.872

544.834

Sesso

Donne Uomini

55%45%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

23%

20%

10%

8%

5%

3%

1%

Età



19	giugno	2022	-	25	giugno	2022

6.587.168	ascoltatori	medi	(AMR)	su	TV	screen

29.025	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	598.578

TV

AMR:	598.087

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

20% 19%

31%

4% 4% 4% 7%

DIGITAL

AMR:	491

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 14%

23% 23%

11%

1% 4%

NOVE
AMR:	136.138

TV

AMR:	136.051

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
20%

29%

2% 3% 5% 8%

DIGITAL

AMR:	87

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

22%

14%

25%

17%

0% 3%
6%

REAL	TIME
AMR:	109.832

TV

AMR:	109.764

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%
18%

26%

2% 3%
6% 8%

DIGITAL

AMR:	68

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
17% 16%

22%

14%

1% 3% 4%

GIALLO
AMR:	82.519

TV

AMR:	82.379

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

45%

2% 2% 3% 4% 5%

DIGITAL

AMR:	139

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
19%

32%

17%

1% 1%
8%

DMAX
AMR:	74.429

TV

AMR:	74.357

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

24%
18%

25%

4% 4% 5%
8%

DIGITAL

AMR:	72

Uomini

77
%

Donne

23
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%
21%

13%

21%
15%

3% 4%
7%
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FOOD	NETWORK
AMR:	48.349

TV

AMR:	48.326

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 10%
16% 15%

39%

2% 2% 4%

DIGITAL

AMR:	23

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%

14%
19%

14%
10%

1% 4%

HGTV	-	HOME	&	GARDEN
AMR:	35.500

TV

AMR:	35.469

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
17%

20%

30%

3% 4% 4%
8%

DIGITAL

AMR:	31

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%
26%

23%

10%

0% 0% 2%

K2
AMR:	34.433

TV

AMR:	34.422

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
22%

15%
10% 13%

6% 8% 9%

DIGITAL

AMR:	10

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

34%

14% 11% 10% 9% 7%
3%

FRISBEE
AMR:	34.198

TV

AMR:	34.193

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

11%
14%

23%

4%
9%

6%
9%

DIGITAL

AMR:	5

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

16%
19% 19%

7% 7% 6%
3%

MOTOR	TREND
AMR:	32.795

TV

AMR:	32.749

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

18%
21%

25%

5% 7% 5%
9%

DIGITAL

AMR:	46

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

10%

19%

12%

19%
15%

2%
7%
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La7
AMR:	297.739

TV

AMR:	296.272

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

53%

1% 1% 2% 4% 7%

DIGITAL

AMR:	1.466

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 15%

29% 27%

0% 0% 2%

LA7
AMR:	256.394

TV

AMR:	254.928

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
20%

55%

1% 1% 2% 4% 7%

DIGITAL

AMR:	1.466

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14% 15%

29% 27%

0% 0% 2%

LA7D
AMR:	41.345

TV

AMR:	41.345

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 20%

34%

3% 3% 5% 8% 9%
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RTI	-	Mediaset
AMR:	2.677.608

TV

AMR:	2.667.139

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

2% 3% 4% 6%

DIGITAL

AMR:	10.468

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 15%

21% 20%
12%

0% 3%

CANALE	5
AMR:	1.143.754

TV

AMR:	1.140.931

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 16%

44%

1% 2% 4% 6%

DIGITAL

AMR:	2.823

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
21%

16%
21% 17%

10%
0% 1%

ITALIA	1
AMR:	364.577

TV

AMR:	363.200

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15%

21%
18%

24%

2% 3%
7%

DIGITAL

AMR:	1.377

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
26%

15%
20%

13%

0% 1%
4%

RETE	4
AMR:	335.269

TV

AMR:	334.473

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 15%

61%

1% 1% 3% 3% 6%

DIGITAL

AMR:	796

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 16% 20% 22% 24%

0% 0%
7%

TGCOM	24
AMR:	45.893

TV

AMR:	43.141

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%

42%

3% 4% 5% 7% 7%

DIGITAL

AMR:	2.752

Uomini

71
%

Donne

29
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
15% 13% 12% 16% 19%

13%

2%
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MEDIASET	DIGITAL
AMR:	516

DIGITAL

AMR:	516

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

16%

22%
18%

0% 0%

9%
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RAI
AMR:	2.528.338

TV

AMR:	2.519.948

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

56%

1% 1% 2% 4% 5%

DIGITAL

AMR:	8.390

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
20%

27%
21%

0% 1%
7%

RAI	1
AMR:	1.135.761

TV

AMR:	1.133.580

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

63%

1% 1% 2% 4% 4%

DIGITAL

AMR:	2.181

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
28% 26%

0% 0%
6% 9% 9%

RAI	3
AMR:	492.190

TV

AMR:	490.933

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
19%

58%

1% 1% 3% 3% 5%

DIGITAL

AMR:	1.256

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 19%
28%

22%

0% 0%
8% 9%

RAI	2
AMR:	363.749

TV

AMR:	362.546

Uomini

44
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
20%

53%

1% 2% 4% 4% 6%

DIGITAL

AMR:	1.203

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12% 12%
18%

27%
16%

0% 0%

RAI	4
AMR:	115.438

TV

AMR:	115.025

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
25%

32%

3% 2% 4% 6% 9%

DIGITAL

AMR:	413

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

13%

21%
26%

1% 1%

9%
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RAI	PREMIUM
AMR:	97.835

TV

AMR:	97.608

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

46%

2% 2% 3%
7% 5%

DIGITAL

AMR:	227

Uomini

24
%

Donne

76
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 20%
25%

14%

1% 3%
8% 8%

RAI	MOVIE
AMR:	87.291

TV

AMR:	87.068

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

48%

3% 2% 3% 5% 7%

DIGITAL

AMR:	223

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
14% 17%

23%
16%

0% 1%
8%

RAI	YOYO
AMR:	69.203

TV

AMR:	69.139

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24% 24% 22%

6%
2%

7% 6%
9%

DIGITAL

AMR:	64

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

33%

20%

7%
2%

6% 6%
2%

RAI	SPORT
AMR:	63.418

TV

AMR:	62.948

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
19%

42%

2% 3% 6% 7%

DIGITAL

AMR:	470

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

32%

12% 13% 16%

1% 2%
7%

RAI	NEWS	24
AMR:	46.203

TV

AMR:	45.166

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

50%

2% 3% 2% 6% 9%

DIGITAL

AMR:	1.037

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 16% 16% 21% 21%

1% 4% 4%
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RAI	5
AMR:	23.399

TV

AMR:	23.336

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 16%

45%

3% 3% 6% 6% 7%

DIGITAL

AMR:	62

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 16%
11% 15% 19% 16%

2% 6%

RAI	STORIA
AMR:	19.210

TV

AMR:	19.094

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

36%

5% 5% 6% 7% 9%

DIGITAL

AMR:	116

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 18%
12% 13%

20%
12%

3%
6%

RAI	GULP
AMR:	11.230

TV

AMR:	11.216

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 15%

12% 13% 14%
11%

7%

DIGITAL

AMR:	14

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

31%

13% 13% 11% 10% 10%8%
4%

RAI	SCUOLA
AMR:	3.786

TV

AMR:	3.760

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
14%

12% 13% 11%

20%

9%

DIGITAL

AMR:	26

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16%

18%

12%
15%

11%
14%

1%

RAIPLAY
AMR:	471

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	471

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%

26%
29%

10%

0% 0%
5%
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Sky	Italia
AMR:	513.932

TV

AMR:	505.722

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
23%

32%

1% 3% 4%
8%

DIGITAL

AMR:	8.210

Uomini

82
%

Donne

18
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

11%

22% 24%

0% 2%
8%

TV8
AMR:	191.144

TV

AMR:	190.032

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19% 22%

33%

1% 2% 4%
8%

DIGITAL

AMR:	1.113

Uomini

76
%

Donne

24
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%
16%

22% 23%

0% 0%
7% 8%

CIELO
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RACE	CONTROL	(F1)	/	ON	BOARD	MIX	(MOTOGP)	/	HL
AMR:	32.437

TV

AMR:	32.437
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%
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SKY	TG24
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TV
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SKY	SPORT	24
AMR:	23.804

TV
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SKY	SPORT	UNO
AMR:	23.454

TV

AMR:	21.245
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Discovery
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NOVE
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MOTOR	TREND
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La7
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RTI	-	Mediaset
AMR:	15.358
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MEDIASET	DIGITAL
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RAI
AMR:	17.617
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RAI	3
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RAIPLAY
AMR:	741
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RAI	NEWS	24
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Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%

21% 19%

25%

2% 3%

8%
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Sky	Italia
AMR:	10.892
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SKY	CINEMA	VOD
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TV8
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