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23	ottobre	2022	-	29	ottobre	2022

8.484.897	ascoltatori	medi	(AMR)

1.425.462.767	ore	totali	(TTS)
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AMR	Total	Audience

622.382
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 990

3.193

618.199

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 37

53

153

595

621.545

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 29%

20%

19%

13%

8%

4%

4%

4%

Età
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AMR	Total	Audience

417.899
Ascoltatori	medi

Andamento	AMR

-	8%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.649

3.366

412.884

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 41

238

1.259

1.925

414.435

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 51%

22%

12%

7%

5%

2%

1%

0%

Età
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AMR	Total	Audience

3.211.661
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 16.363

54.499

3.140.799

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 6.778

14.037

22.019

23.948

3.144.879

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 40%

17%

17%

10%

8%

4%

3%

2%

Età
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AMR	Total	Audience

3.149.485
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 13.995

63.413

3.072.077

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 8.460

12.155

15.059

33.397

3.080.414

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 55%

19%

11%

6%

4%

3%

1%

1%

Età
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AMR	Total	Audience

667.345
Ascoltatori	medi

Andamento	AMR

+	12%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 15.764

38.000

613.581

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 5

6.011

9.303

10.073

641.953

Sesso

Donne Uomini

57%43%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 26%

23%

20%

12%

9%

6%

3%

1%

Età
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8.574.817	ascoltatori	medi	(AMR)

1.440.569.235	ore	totali	(TTS)
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AMR	Total	Audience

95.088
Ascoltatori	medi

Andamento	AMR

-	12%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 231

6.513

88.344

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 2.387

3.860

5.169

6.670

77.003

Sesso

Donne Uomini

78%22%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 21%

17%

18%

12%

17%

9%

3%

1%

Età
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8.311.486	ascoltatori	medi	(AMR)	su	TV	screen

51.882	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	621.197

TV

AMR:	620.627

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 20%

29%

4% 4% 4%
8%

DEVICE	CONNESSI

AMR:	569

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%
22%

25%

12%

1% 3%
8%

NOVE
AMR:	158.744

TV

AMR:	158.619

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24% 21%
26%

1% 2%
5%

8%

DEVICE	CONNESSI

AMR:	125

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%

27%
22%

0% 1%

9% 7%

REAL	TIME
AMR:	111.964

TV

AMR:	111.893

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
13%

22% 20%
25%

2% 3%
6%

DEVICE	CONNESSI

AMR:	71

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 20% 18%
21%

15%

1%
3% 4%

GIALLO
AMR:	81.598

TV

AMR:	81.422

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

31%

52%

0% 1% 1% 2% 3%

DEVICE	CONNESSI

AMR:	176

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

39%

24%

0% 1% 1%
7% 9%

DMAX
AMR:	74.231

TV

AMR:	74.147

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

17%

25%

5% 3% 3%
8%

DEVICE	CONNESSI

AMR:	84

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 21% 23%
17%

2%
5% 7% 5%
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FOOD	NETWORK
AMR:	46.110

TV

AMR:	46.097

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 16%

43%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	13

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17% 21%

16% 13%

1% 3%

MOTOR	TREND
AMR:	38.415

TV

AMR:	38.360

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

20% 21%
26%

3% 1% 4%

DEVICE	CONNESSI

AMR:	55

Uomini

87
%

Donne

13
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
14%

25%

18%

2% 3%
8%

HGTV	-	HOME	&	GARDEN
AMR:	34.852

TV

AMR:	34.831

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 17%
23%

32%

2% 2% 3% 6%

DEVICE	CONNESSI

AMR:	21

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

26%
23% 24%

0% 0% 2%
9%

FRISBEE
AMR:	33.196

TV

AMR:	33.192

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

10%

16%

25%

10% 10%

2%
7%

DEVICE	CONNESSI

AMR:	5

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 18%

24%

11%
7%

4% 3%

K2
AMR:	30.388

TV

AMR:	30.378

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
26%

16% 12% 10%
5% 8% 6%

DEVICE	CONNESSI

AMR:	9

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

38%

11% 13% 11% 9%
4% 3%
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La7
AMR:	417.544

TV

AMR:	414.237

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

51%

0% 1% 2% 5% 7%

DEVICE	CONNESSI

AMR:	3.307

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 18%

30%
23%

0% 0% 1%

LA7
AMR:	377.834

TV

AMR:	374.527

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
22%

52%

0% 1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	3.307

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 18%

30%
23%

0% 0% 1%

LA7D
AMR:	39.710

TV

AMR:	39.710

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 21%

44%

1% 2% 2% 5% 7%
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RTI	-	Mediaset
AMR:	3.164.416

TV

AMR:	3.143.128

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

41%

2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	21.287

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

16%
20% 18%

10%

1% 1%

CANALE	5
AMR:	1.541.118

TV

AMR:	1.531.912

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 16%

43%

1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	9.206

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

25%
17% 20% 16%

0% 1%
7%

ITALIA	1
AMR:	384.309

TV

AMR:	382.599

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
14%

22%
18%

23%

2% 3%
6%

DEVICE	CONNESSI

AMR:	1.710

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

27%

17%
22%

14%

0% 2%
4%

RETE	4
AMR:	350.206

TV

AMR:	349.008

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 15%

61%

0% 1% 3% 3% 6%

DEVICE	CONNESSI

AMR:	1.198

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 14%
21% 22% 24%

0% 1%
8%

TGCOM	24
AMR:	48.740

TV

AMR:	45.682

Uomini

58
%

Donne

42
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

50%

1% 2% 3% 4% 7%

DEVICE	CONNESSI

AMR:	3.058

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 11%
17%

25% 23%

2% 3%
8%
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MEDIASET	DIGITAL
AMR:	3.924

DEVICE	CONNESSI

AMR:	3.924

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

21%
19%

22%

17%

0% 1%

8%
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RAI
AMR:	3.089.386

TV

AMR:	3.078.231

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

56%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

AMR:	11.155

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12%
21%

27%
22%

0% 1%
6%

RAI	1
AMR:	1.583.789

TV

AMR:	1.579.144

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	4.644

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

29% 25%

0% 0% 5% 9%

RAI	3
AMR:	598.547

TV

AMR:	596.849

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.697

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

32%
24%

0% 0% 3% 8%

RAI	2
AMR:	380.218

TV

AMR:	378.733

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

53%

1% 1% 3% 5% 5%

DEVICE	CONNESSI

AMR:	1.486

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12% 11%
21% 24%

15%

0% 3%

RAI	PREMIUM
AMR:	128.155

TV

AMR:	127.928

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
23%

43%

0% 1% 4% 6% 7%

DEVICE	CONNESSI

AMR:	227

Uomini

19
%

Donne

81
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

24%
28%

18%

0% 1%
9% 9%
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RAI	4
AMR:	88.962

TV

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21%
27%

32%

2% 1% 3% 5%
9%

DEVICE	CONNESSI

AMR:	340

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 14%

26% 28%

11%

1% 1%
7%

RAI	MOVIE
AMR:	85.348

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

54%

1% 1% 3% 5% 7%

DEVICE	CONNESSI

AMR:	201

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 13% 14%
24% 23%

0% 1%
7%

RAI	YOYO
AMR:	67.829

TV

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

29%

20%
25%

7%
0%

9%
4% 6%

DEVICE	CONNESSI

AMR:	55

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

30%
25% 26%

7%
1%

7%
2% 1%

RAI	NEWS	24
AMR:	54.579

TV

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
20%

53%

0% 2% 2% 4% 7%

DEVICE	CONNESSI

AMR:	1.389

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%
20% 24% 25%

0% 2% 4%

RAI	SPORT
AMR:	38.946

TV

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
21%

42%

1% 1%
7% 5% 7%

DEVICE	CONNESSI

AMR:	180

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 14% 12%
17%

27%

11%

0% 2%
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RAI	5
AMR:	22.324

TV

AMR:	22.252

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

56%

1% 1% 2% 4% 6%

DEVICE	CONNESSI

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17%

26% 27%

0% 2%
8% 9%

RAI	STORIA
AMR:	21.889

TV

AMR:	21.754

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
23%

49%

0% 1% 1% 5% 7%

DEVICE	CONNESSI

AMR:	135

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 12%
17%

27% 25%

0% 1% 4%

RAI	GULP
AMR:	12.185

TV

AMR:	12.172

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
19%

15%
11% 10%

13% 12%

4%

DEVICE	CONNESSI

AMR:	12

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

23%

12%

21%

8% 8% 8% 6%

RAI	SCUOLA
AMR:	5.937

TV

AMR:	5.899

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

23%

46%

3% 1% 2%
8% 9%

DEVICE	CONNESSI

AMR:	38

Uomini

80
%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

24%

40%

1% 2%
8% 6% 6%

RAI	RADIO2
AMR:	427

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	427

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21%

29%

22%

0% 0%
4%
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8.382.690	ascoltatori	medi	(AMR)	su	TV	screen

64.086	ascoltatori	medi	(AMR)	su	device	connessi
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143.602	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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