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8.489.924	ascoltatori	medi	(AMR)

1.426.307.225	ore	totali	(TTS)
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AMR	Total	Audience

621.503
Ascoltatori	medi

Andamento	AMR

-	3%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 981

3.072

617.450

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 35

68

183

705

620.511

Sesso

Donne Uomini

45%55%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

19%

13%

7%

4%

4%

3%

Età
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AMR	Total	Audience

455.544
Ascoltatori	medi

Andamento	AMR

+	16%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 1.508

3.546

450.490

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 44

381

1.601

3.291

450.226

Sesso

Donne Uomini

50%50%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 51%

21%

13%

8%

4%

2%

1%

0%

Età
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AMR	Total	Audience

3.198.328
Ascoltatori	medi

Andamento	AMR

-	1%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 17.486

56.697

3.124.145

Dettaglio	Device

TV	tradizionale

Smartphone

smart	TV

PC

Tablet 7.884

17.530

23.543

27.357

3.122.014

Sesso

Donne Uomini

43%57%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 39%

17%

17%

11%

8%

4%

3%

1%

Età
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AMR	Total	Audience

3.191.556
Ascoltatori	medi

Andamento	AMR

+	0%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 14.128

62.562

3.114.866

Dettaglio	Device

TV	tradizionale

smart	TV

Smartphone

PC

Tablet 9.278

14.336

16.613

33.117

3.118.213

Sesso

Donne Uomini

39%61%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 54%

19%

11%

6%

4%

3%

1%

1%

Età
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AMR	Total	Audience

595.670
Ascoltatori	medi

Andamento	AMR

-	7%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 15.436

36.317

543.917

Dettaglio	Device

TV	tradizionale

PC

Smartphone

Tablet

smart	TV 4

5.560

8.017

9.653

572.435

Sesso

Donne Uomini

54%46%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 26%

23%

21%

12%

9%

6%

3%

1%

Età
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8.591.715	ascoltatori	medi	(AMR)

1.443.408.105	ore	totali	(TTS)
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AMR	Total	Audience

107.452
Ascoltatori	medi

Andamento	AMR

+	37%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 285

6.922

100.245

Dettaglio	Device

smart	TV

Smartphone

TV	tradizionale

PC

Tablet 2.795

4.471

5.661

8.222

86.304

Sesso

Donne Uomini

78%22%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 20%

17%

16%

15%

16%

11%

3%

1%

Età
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8.304.986	ascoltatori	medi	(AMR)	su	TV	screen

46.988	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	620.522

TV

AMR:	619.951

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19% 21%

30%

3% 4% 4%
7%

DEVICE	CONNESSI

AMR:	571

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
15%

23%
26%

12%

1% 3%
8%

NOVE
AMR:	165.211

TV

AMR:	165.078

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

23% 21%

28%

1% 2%
4% 7%

DEVICE	CONNESSI

AMR:	133

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
20%

26%
21%

0% 1%

9% 7%

REAL	TIME
AMR:	108.874

TV

AMR:	108.806

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

22% 20%
26%

2% 3%
6%

9%

DEVICE	CONNESSI

AMR:	67

Uomini

27
%

Donne

73
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 18% 18%
21%

16%

1% 3% 4%

GIALLO
AMR:	83.826

TV

AMR:	83.653

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

31%

50%

0% 1% 1% 2% 3%

DEVICE	CONNESSI

AMR:	173

Uomini

28
%

Donne

72
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

41%

23%

0% 1% 4% 5% 8%

DMAX
AMR:	69.731

TV

AMR:	69.650

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

24%
18%

26%

3% 3% 3%
7%

DEVICE	CONNESSI

AMR:	81

Uomini

78
%

Donne

22
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
20%

28%

20%

2% 4% 5% 7%
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FOOD	NETWORK
AMR:	47.099

TV

AMR:	47.085

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 15% 16%

39%

2% 3% 4%
8%

DEVICE	CONNESSI

AMR:	14

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 17% 19% 18%

1%
6% 9%

MOTOR	TREND
AMR:	35.685

TV

AMR:	35.629

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
18%

28% 30%

2% 2% 2%
6%

DEVICE	CONNESSI

AMR:	55

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 14%

27%
23%

10%

1% 3% 6%

HGTV	-	HOME	&	GARDEN
AMR:	35.682

TV

AMR:	35.660

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

25%
30%

1% 2% 3%
8%

DEVICE	CONNESSI

AMR:	22

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

26%
23% 23%

0% 0% 3%
9%

K2
AMR:	31.720

TV

AMR:	31.711

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
25%

19%
10% 11%

4% 6% 6%

DEVICE	CONNESSI

AMR:	9

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

37%

11% 12% 14%
7% 4% 2%

FRISBEE
AMR:	31.274

TV

AMR:	31.270

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

10%
15%

25%

11% 12%

2%
5%

DEVICE	CONNESSI

AMR:	5

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
18% 17%

23%

11%

4% 3% 2%
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La7
AMR:	454.036

TV

AMR:	450.045

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

0% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	3.992

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%

31%
23%

0% 0% 2%
8%

LA7
AMR:	413.651

TV

AMR:	409.659

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

52%

0% 1% 2% 4% 8%

DEVICE	CONNESSI

AMR:	3.992

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 19%
31%

23%

0% 0% 2%
8%

LA7D
AMR:	40.385

TV

AMR:	40.385

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22% 20%

41%

1% 1% 1% 6% 7%
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RTI	-	Mediaset
AMR:	3.141.631

TV

AMR:	3.120.957

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
17% 17%

40%

1% 3% 4%
8%

DEVICE	CONNESSI

AMR:	20.674

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

16% 20% 18%
10%

0% 1%

CANALE	5
AMR:	1.507.356

TV

AMR:	1.498.945

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

42%

1% 2% 4% 7%

DEVICE	CONNESSI

AMR:	8.411

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

26%
17% 20%

15%

0% 1%
6%

ITALIA	1
AMR:	384.893

TV

AMR:	382.560

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
14%

21%
18%

26%

2% 3% 5%

DEVICE	CONNESSI

AMR:	2.333

Uomini

73
%

Donne

27
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

26%

17%
20%

16%

0% 2%
5%

RETE	4
AMR:	352.630

TV

AMR:	351.444

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 16%

61%

0% 1% 2% 3% 5%

DEVICE	CONNESSI

AMR:	1.185

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
22% 23% 25%

0% 0% 7%

TGCOM	24
AMR:	42.722

TV

AMR:	39.782

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
22%

49%

1% 2% 2% 5% 7%

DEVICE	CONNESSI

AMR:	2.940

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 11% 13%

28% 25%

1% 2% 4%
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MEDIASET	DIGITAL
AMR:	3.245

DEVICE	CONNESSI

AMR:	3.245

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

20% 19%
23%

17%

0% 1%

8%
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RAI
AMR:	3.128.994

TV

AMR:	3.117.231

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

55%

1% 1% 3% 4% 6%

DEVICE	CONNESSI

AMR:	11.763

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12%
20%

27%
21%

0% 2% 7%

RAI	1
AMR:	1.603.787

TV

AMR:	1.599.064

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
18%

61%

0% 1% 2% 4% 4%

DEVICE	CONNESSI

AMR:	4.723

Uomini

32
%

Donne

68
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 11%
20%

28% 25%

0% 0% 5%

RAI	3
AMR:	609.876

TV

AMR:	608.143

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
21%

57%

0% 1% 2% 4% 5%

DEVICE	CONNESSI

AMR:	1.733

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 19%
30%

23%

0% 0% 4% 9%

RAI	2
AMR:	373.872

TV

AMR:	372.094

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
19%

51%

1% 2% 3% 5% 6%

DEVICE	CONNESSI

AMR:	1.778

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 16% 12%
22% 21%

11%
0%

6%

RAI	PREMIUM
AMR:	134.664

TV

AMR:	134.446

Uomini

33
%

Donne

67
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 22%

41%

0% 1%
6% 6% 6%

DEVICE	CONNESSI

AMR:	218

Uomini

22
%

Donne

78
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
23%

30%

16%

0% 1%
7% 9%
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RAI	4
AMR:	93.008

TV

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

28% 31%

1% 1%
5% 4%

9%

DEVICE	CONNESSI

AMR:	349

Uomini

55
%

Donne

45
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12% 13%

23%
28%

1% 1%

9%

RAI	MOVIE
AMR:	85.527

TV

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

53%

1% 1% 2% 5% 6%

DEVICE	CONNESSI

AMR:	218

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 19%
27% 24%

0% 1% 6% 9%

RAI	YOYO
AMR:	71.989

TV

Uomini

38
%

Donne

62
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

27%

19%
26%

10%8%

1%
4% 6%

DEVICE	CONNESSI

AMR:	55

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

24%

13%

25% 25%

2%

9%

2% 1%

RAI	NEWS	24
AMR:	56.878

TV

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
21%

52%

1% 2% 2% 5% 7%

DEVICE	CONNESSI

AMR:	1.527

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
18%

26% 25%

0% 2% 4%

RAI	SPORT
AMR:	40.601

TV

Uomini

63
%

Donne

37
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

24%

49%

1% 2% 4% 4% 7%

DEVICE	CONNESSI

AMR:	214

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18% 14%

28%

12%

0% 2%
9%
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RAI	5
AMR:	21.466

TV

AMR:	21.401

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

57%

1% 2% 2% 4% 5%

DEVICE	CONNESSI

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 17%
23%

30%

0% 3% 8% 8%

RAI	STORIA
AMR:	20.897

TV

AMR:	20.758

Uomini

66
%

Donne

34
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

27%

48%

0% 1% 1% 4% 6%

DEVICE	CONNESSI

AMR:	139

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13% 15%

31%
24%

0% 1% 5%

RAI	GULP
AMR:	10.179

TV

AMR:	10.169

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%
14%

17%
11% 11%

4%
8%

DEVICE	CONNESSI

AMR:	11

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

28%

14% 13% 12%
8% 9%

3%

RAI	SCUOLA
AMR:	5.554

TV

AMR:	5.518

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

27%

44%

1% 3% 2% 6% 6%

DEVICE	CONNESSI

AMR:	36

Uomini

81
%

Donne

19
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
25%

31%

0%
6% 5% 9% 5%

RAI	RADIO2
AMR:	444

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DEVICE	CONNESSI

AMR:	444

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 13%

21%

29%

21%

0% 0%
4%
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8.385.122	ascoltatori	medi	(AMR)	su	TV	screen

61.728	ascoltatori	medi	(AMR)	su	device	connessi
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144.864	ascoltatori	medi	(AMR)	su	device	connessi
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canale sesso età
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canale sesso età
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canale sesso età
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