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31	luglio	2022	-	6	agosto	2022

6.162.723	ascoltatori	medi	(AMR)

1.035.337.417	ore	totali	(TTS)



31	luglio	2022	-	6	agosto	2022

AMR	Total	Audience

612.037
Ascoltatori	medi

Andamento	AMR

-	2%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 305

2.531

609.246

Dettaglio	Device

TV

PC

Mobile

Tablet 56

152

549

611.281

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

21%

17%

12%

9%

4%

4%

4%

Età
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AMR	Total	Audience

259.969
Ascoltatori	medi

Andamento	AMR

-	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 381

1.896

257.746

Dettaglio	Device

TV

PC

Mobile

Tablet 126

416

974

258.452

Sesso

Donne Uomini

49%51%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 51%

21%

12%

8%

4%

2%

1%

1%

Età
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AMR	Total	Audience

2.358.343
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 8.989

15.170

2.336.350

Dettaglio	Device

TV

Mobile

PC

Tablet 3.555

7.499

11.564

2.335.724

Sesso

Donne Uomini

44%56%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 43%

17%

15%

9%

6%

4%

3%

2%

Età
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AMR	Total	Audience

2.375.921
Ascoltatori	medi

Andamento	AMR

-	4%
Su	settimana	precedente

Linear	vs	VOD

Linear

On-Demand

VOSDAL 6.955

16.654

2.354.690

Dettaglio	Device

TV

Mobile

PC

Tablet 4.847

7.886

8.265

2.354.923

Sesso

Donne Uomini

42%58%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 57%

18%

11%

5%

5%

2%

1%

1%

Età
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AMR	Total	Audience

556.453
Ascoltatori	medi

Andamento	AMR

-	5%
Su	settimana	precedente

Linear	vs	VOD

Linear

VOSDAL

On-Demand 10.033

28.980

518.874

Dettaglio	Device

TV

PC

Mobile

Tablet 4.697

6.454

6.597

538.706

Sesso

Donne Uomini

56%44%

4/7

8/14

15/24

25/34

35/44

45/54

55/64

65+ 30%

24%

19%

11%

9%

5%

3%

1%

Età



31	luglio	2022	-	6	agosto	2022

6.036.931	ascoltatori	medi	(AMR)	su	TV	screen

23.871	ascoltatori	medi	(AMR)	su	device	connessi
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Discovery
AMR:	603.259

TV

AMR:	602.764

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17%

21%

30%

4% 4% 4%
9%

DIGITAL

AMR:	496

Uomini

49
%

Donne

51
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
13%

21%
25%

11%

1% 3%
9%

NOVE
AMR:	136.634

TV

AMR:	136.539

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19% 21%

30%

2% 3% 5%
9%

DIGITAL

AMR:	95

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

23%

14%
21% 19%

1% 2%
7%

REAL	TIME
AMR:	102.824

TV

AMR:	102.767

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

21% 20%
24%

4% 4%
7% 9%

DIGITAL

AMR:	57

Uomini

26
%

Donne

74
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

21% 19%
14%

20%
15%

2%
5% 3%

GIALLO
AMR:	79.311

TV

AMR:	79.163

Uomini

36
%

Donne

64
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

28%

42%

2% 2% 4% 6% 6%

DIGITAL

AMR:	148

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12% 15%

34%

16%

1% 2%
7%

DMAX
AMR:	70.552

TV

AMR:	70.482

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12%

18% 18%

24%

6% 4% 5%

DIGITAL

AMR:	70

Uomini

74
%

Donne

26
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

24%

12%
15%

13%
8% 8%

5%
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FOOD	NETWORK
AMR:	50.121

TV

AMR:	50.096

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
17% 16%

32%

4% 5% 6%
9%

DIGITAL

AMR:	26

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

24%

13%
18%

13%

2%
6% 7%

MOTOR	TREND
AMR:	41.377

TV

AMR:	41.324

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
16%

21%
25%

5% 5% 5%

DIGITAL

AMR:	53

Uomini

88
%

Donne

12
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

23%

12%

17%
12%

5% 7%

FRISBEE
AMR:	40.834

TV

AMR:	40.828

Uomini

43
%

Donne

57
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%

11%
16%

19%

13%

4%
7% 9%

DIGITAL

AMR:	6

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
16%

24%

17%

6% 8% 6%
3%

K2
AMR:	40.094

TV

AMR:	40.084

Uomini

48
%

Donne

52
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18% 18%

10% 12% 12% 13%
9% 9%

DIGITAL

AMR:	9

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

25%

17%
14%

12%
9% 7%

2%

HGTV	-	HOME	&	GARDEN
AMR:	35.531

TV

AMR:	35.507

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16% 18%
22% 21%

4% 5% 5%
9%

DIGITAL

AMR:	24

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 19%

25%
22%

0% 0%
5%

8%
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La7
AMR:	266.489

TV

AMR:	265.261

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
21%

51%

1% 2% 2% 4% 8%

DIGITAL

AMR:	1.228

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

26% 27%

0% 1% 3%

LA7
AMR:	230.652

TV

AMR:	229.424

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

53%

1% 2% 3% 4% 8%

DIGITAL

AMR:	1.228

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 17%

26% 27%

0% 1% 3%

LA7D
AMR:	36.118

TV

AMR:	36.118

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

18%
22%

25%

3% 5% 6%
9%
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RTI	-	Mediaset
AMR:	2.360.738

TV

AMR:	2.350.701

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 17%

43%

2% 3% 3% 6% 9%

DIGITAL

AMR:	10.038

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16% 14%

20% 22%
15%

1% 3%

CANALE	5
AMR:	974.979

TV

AMR:	972.571

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 15%

48%

2% 3% 3% 6% 9%

DIGITAL

AMR:	2.408

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18% 17%

23%
18%

11%
1% 2%

ITALIA	1
AMR:	333.616

TV

AMR:	331.715

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%

20% 19%
25%

2% 3%
7%

DIGITAL

AMR:	1.901

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

26%

14%
20%

16%

1% 1%
5%

RETE	4
AMR:	286.181

TV

AMR:	285.473

Uomini

44
%

Donne

56
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

16%

60%

1% 1% 3% 4% 5% 9%

DIGITAL

AMR:	707

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 18%
27% 23%

0% 1%
9%

TGCOM	24
AMR:	42.111

TV

AMR:	39.223

Uomini

60
%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

47%

3% 4% 4% 7% 9%

DIGITAL

AMR:	2.888

Uomini

69
%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

11% 11%
16% 15%

5% 9%
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MEDIASET	DIGITAL
AMR:	8

DIGITAL

AMR:	8

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
16% 17%

24%
20%

10%

0% 1%
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RAI
AMR:	2.348.770

TV

AMR:	2.341.985

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

57%

1% 1% 2% 4% 5%

DIGITAL

AMR:	6.785

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 11%
19%

28%
22%

0% 1% 6%

RAI	1
AMR:	1.031.653

TV

AMR:	1.029.565

Uomini

35
%

Donne

65
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
16%

61%

1% 1% 3% 4% 4%

DIGITAL

AMR:	2.088

Uomini

34
%

Donne

66
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
21%

26% 24%

0% 0%
7%

RAI	3
AMR:	432.348

TV

AMR:	431.434

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

58%

1% 1% 3% 4% 5% 9%

DIGITAL

AMR:	914

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 12% 16%
28% 24%

0% 0%
7%

RAI	2
AMR:	345.335

TV

AMR:	344.516

Uomini

45
%

Donne

55
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

56%

1% 2% 3% 5% 4%

DIGITAL

AMR:	819

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 10%
21%

28%
19%

0% 1%
8%

RAI	PREMIUM
AMR:	118.646

TV

AMR:	118.370

Uomini

31
%

Donne

69
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
21%

48%

1% 2% 3% 6% 6%

DIGITAL

AMR:	276

Uomini

25
%

Donne

75
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19% 17%

26%

15%

1% 2%
9%
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RAI	4
AMR:	107.100

TV

AMR:	106.736

Uomini

50
%

Donne

50
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%
24%

32%

4% 4% 4% 7% 7%

DIGITAL

AMR:	364

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
15% 14%

20%
24%

4% 2%
9%

RAI	MOVIE
AMR:	84.884

TV

AMR:	84.655

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
18%

48%

3% 3% 3% 6% 7%

DIGITAL

AMR:	229

Uomini

61
%

Donne

39
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
20%

12% 14%
20%

15%

1%
6%

RAI	YOYO
AMR:	60.488

TV

AMR:	60.430

Uomini

39
%

Donne

61
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 21% 21%
15%

7%
3%

8% 6%

DIGITAL

AMR:	57

Uomini

46
%

Donne

54
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19%

25%
22%

8% 7%
9%

6% 4%

RAI	NEWS	24
AMR:	57.676

TV

AMR:	56.596

Uomini

56
%

Donne

44
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
18%

49%

2% 2% 3% 6% 8%

DIGITAL

AMR:	1.080

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20%
14% 16%

21% 17%

2% 4% 6%

RAI	SPORT
AMR:	51.926

TV

AMR:	51.631

Uomini

65
%

Donne

35
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
16%

49%

3% 3% 4% 7% 7%

DIGITAL

AMR:	295

Uomini

85
%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%

32%

13% 17%
12%

1% 3%
9%
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RAI	5
AMR:	24.290

TV

AMR:	24.228

Uomini

53
%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 10% 12%
16%

37%

6% 4% 6%

DIGITAL

AMR:	62

Uomini

51
%

Donne

49
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 18% 15% 13% 15% 12%
4% 5%

RAI	GULP
AMR:	17.384

TV

AMR:	17.360

Uomini

40
%

Donne

60
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
15%

11%
14% 14%

17%

9% 8%

DIGITAL

AMR:	24

Uomini

42
%

Donne

58
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%

31%

19%

10% 10%9%
6%

2%

RAI	STORIA
AMR:	17.020

TV

AMR:	16.911

Uomini

66
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12% 11%

19%

31%

4% 6% 7%

DIGITAL

AMR:	109

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14%

24%

12% 11%
17%

11%

2%

RAI	SCUOLA
AMR:	5.949

TV

AMR:	5.921

Uomini

64
%

Donne

36
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%
14% 14%

16% 17%
14%

8%
5%

DIGITAL

AMR:	28

Uomini

68
%

Donne

32
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12% 14%

23%
19% 19%

3% 3%
7%

RAI	RADIO2
AMR:	278

TV

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

DIGITAL

AMR:	278

Uomini

47
%

Donne

53
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 13%

21%

28%

21%

0% 0%
4%
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Sky	Italia
AMR:	481.546

TV

AMR:	476.221

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

19%
24%

30%

1% 3% 4%
8%

DIGITAL

AMR:	5.325

Uomini

79
%

Donne

21
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

11%

20% 20%

0% 3%
8%

TV8
AMR:	158.197

TV

AMR:	157.792

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

19%
23%

30%

2% 3% 5%
9%

DIGITAL

AMR:	405

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

21%

13%

21% 24%

1% 2%
8%

CIELO
AMR:	73.450

TV

AMR:	73.330

Uomini

52
%

Donne

48
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
23%

38%

3% 2% 3%
8% 8%

DIGITAL

AMR:	120

Uomini

57
%

Donne

43
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%
19%

13%
20% 23%

11%

2% 2%

RACE	CONTROL	(F1)	/	ON	BOARD	MIX	(MOTOGP)	/	HL
AMR:	53.303

TV

AMR:	53.303

Uomini
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%

Donne

40
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14% 14%
17%

19%

15% 14%

0%

8%
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Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	TG24
AMR:	29.906

TV

AMR:	28.911

Uomini

59
%

Donne

41
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11% 12%
15%

21%
24%

3% 5%
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DIGITAL

AMR:	995

Uomini
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%

Donne
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4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

19% 19%

12% 14%
18%

2%
7% 9%



31	luglio	2022	-	6	agosto	2022

SKY	SPORT	24
AMR:	28.875

TV

AMR:	28.068

Uomini

72
%

Donne

28
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10% 12% 13%
18% 15%

20%

5%
7%

DIGITAL

AMR:	807

Uomini
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%

Donne

15
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

22%
25%

12%
16%

12%

1%

8%
4%

SKY	TG24	(50)
AMR:	26.151

TV

AMR:	26.151

Uomini

62
%

Donne

38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

12%
17% 15% 15%

25%

4% 5% 6%

DIGITAL

AMR:

Uomini

%

Donne

%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
0% 0% 0% 0% 0% 0% 0% 0%

SKY	INVESTIGATION
AMR:	16.172

TV

AMR:	16.096

Uomini
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%

Donne

47
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

22% 22%

15%

6% 7% 7%
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DIGITAL

AMR:	77

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17%
20%

11%
17%

23%

0%
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SKY	SPORT	251
AMR:	15.898

TV

AMR:	15.864

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 19% 19% 24%

6% 8% 6% 3%
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AMR:	34
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4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

51%

28%
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SKY	SPORT	FOOTBALL
AMR:	15.296

TV

AMR:	14.506

Uomini
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%
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38
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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16%
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SKY	CINEMA	UNO/HD
AMR:	14.942

TV

AMR:	14.880

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

14%
18%

13%
6% 7% 9%
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AMR:	62
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%

27%

14% 15% 17%
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SKY	SPORT	MOTO	GP
AMR:	12.260

TV

AMR:	11.911

Uomini
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Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

25%

10% 13%
19%
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AMR:	349

Uomini
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47%

11% 12%
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SKY	UNO
AMR:	11.228

TV

AMR:	11.173

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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AMR:	55

Uomini
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

20% 20%

13%

22%

10%
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8%
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SKY	CINEMA	COLLECTION
AMR:	10.865

TV

AMR:	10.812

Uomini

54
%

Donne

46
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
15% 17%

12%
16% 16%

7% 5%

DIGITAL

AMR:	53

Uomini
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%

Donne

20
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

23%

13% 15%

24%
19%

0% 2% 3%

SKY	CINEMA	ACTION
AMR:	10.435

TV

AMR:	10.391

Uomini

67
%

Donne

33
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

11%

34%

12% 12% 11%
7% 7% 6%
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76
%

Donne

24
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42.129	ascoltatori	medi	(AMR)	su	device	connessi



31	luglio	2022	-	6	agosto	2022

canale sesso età

Discovery
AMR:	307

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15%
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REAL	TIME
AMR:	141
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%
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18% 17%
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NOVE
AMR:	47

Uomini

41
%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%

21%

14%
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13%

0%
2%

4%

DMAX
AMR:	27
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%
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19%
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MOTOR	TREND
AMR:	10

Uomini
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%

Donne

3
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

22%
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HGTV	-	HOME	&	GARDEN
AMR:	8

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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19% 20%

27%
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FOOD	NETWORK
AMR:	6

Uomini

28
%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

10%

20%
17%
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K2
AMR:	1

Uomini
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%

Donne

31
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

34%
39%

14%

7%
3% 3%

0% 0%

GIALLO
AMR:	1

Uomini

33
%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%

38%

25%

0% 1%
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FRISBEE
AMR:	0

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
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La7
AMR:	357

Uomini
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Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RTI	-	Mediaset
AMR:	14.955

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

17% 17% 16%

23%

10%
13%
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CANALE	5
AMR:	9.550

Uomini

17
%

Donne

83
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
16% 17%

22%

14%
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ITALIA	1
AMR:	2.514

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

18%
21%

18%

28%

1%
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9%
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TGCOM	24
AMR:	677

Uomini
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%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13% 12% 12%

22%

29%

0%
3%

9%

RETE	4
AMR:	430

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

13%
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MEDIASET	DIGITAL
AMR:	325

Uomini
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Donne
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%
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RAI
AMR:	16.584

Uomini
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%
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RAI	1
AMR:	7.285

Uomini
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Donne

82
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RAI	3
AMR:	2.374

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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12% 13%

17%

26%
21%

0% 1%

RAI	PREMIUM
AMR:	2.327

Uomini

20
%

Donne
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%
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RAI	2
AMR:	1.762

Uomini

37
%

Donne

63
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RAI	MOVIE
AMR:	525

Uomini
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%

Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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10%
14%
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RAI	GULP
AMR:	460

Uomini
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18%
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RAIPLAY
AMR:	408

Uomini
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%

Donne
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%
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RAI	YOYO
AMR:	343
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Donne
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%
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27%

9%

2% 3% 1% 0%

RAI	NEWS	24
AMR:	321

Uomini

70
%

Donne

30
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RAI	4
AMR:	256

Uomini
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Donne
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%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RAI	5
AMR:	211

Uomini
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%

Donne
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%
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RAI	STORIA
AMR:	102
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%
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RAI	SPORT
AMR:	30

Uomini

92
%

Donne

8
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+
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RAI	SCUOLA
AMR:	7

Uomini
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Donne
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Sky	Italia
AMR:	9.925
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SKY	DIGITAL	FLUID	-	CALCIO
AMR:	1.700

Uomini
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SKY	ATLANTIC
AMR:	1.393
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%
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SKY	DIGITAL	FLUID	-	NEWS
AMR:	1.112
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SKY	SERIE
AMR:	1.099
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SKY	CINEMA	VOD
AMR:	1.095
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SKY	DIGITAL	FLUID	-	SPORT
AMR:	1.027
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SKY	INVESTIGATION
AMR:	790
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SKY	UNO
AMR:	506
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SKY	DIGITAL	FLUID	-
ENTERTAINMENT
AMR:	357
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SKY	SPORT	VOD
AMR:	112
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SKY	DOCUMENTARIES
AMR:	79
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TV8
AMR:	60

Uomini

41
%

Donne

59
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

14%
18%

14%

29%

16%

1%
4% 5%

CIELO
AMR:	25

Uomini

75
%

Donne

25
%

4/7 8/14 15/24 25/34 35/44 45/54 55/64 65+

15% 15%
11%

30%

16%

1%
5%

8%

SKY	CINEMA	UNO/HD
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